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Improvement Through Technology

All BÖWE MultiSolvent®
machines are approved
for use with SENSENE™

Dry Cleaning machines from 12 to 200kg
Perchloroethylene or MultiSolvent® configuration
Relentless Innovation - It’s what makes BÖWE different!
Mi-360 18kg MultiSolvent®

M18 18kg MultiSolvent®

Let our judges
decide …
That’s it. The deadline has now passed and all the entries for the
Laundry and Drycleaning Awards – The LADAs 2021 – are in the
hands of the judges.
It’s now their job to pour over the entries and create a shortlist for
each category. This is done in part individually, but also collaboratively
where the judges challenge and cross examine each other on their
recommendations and decisions. This is a lengthy process and one our
judges take very seriously to ensure that all entries are judged fairly.
Organiser Mark Gleed, MEG Events said: “The number of entries
has increased considerably over the years, just as the event itself has

grown and become THE industry event for recognising and celebrating
the best of the best in the industry.
“The calibre of entries is consistently very high now so the first stage
of judging has to be ruthless
and eliminate those who have
not met the entry criteria – we
have strict wordcounts in place
for example, and entrants must
provide suitable evidence for
their claims.”
The judging panel for the
LADAs is made up of true
industry experts, who have all
been part of the LADAs family
for a number of years.
Ken Cupitt (chairman of
council and examination board
for the Guild of Cleaners and
Launderers and Master of the
WCL) and John Shonfeld (a
past Master of the Worshipful
Company of Launderers) have
both been with us since the very
beginning – the event is now in
its seventh year.
Simon Fordham (senior field
manager for Morrisons Dry
Cleaners) and Ron Davidson
(laundry consultant, TSA
and WCL) have joined us
more recently, but still have
several years of LADA judging
experience under their belts.
Gleed adds: “Our sincere
thanks to our judging panel
of experts. We know it’s not
an easy task and we truly
appreciate the time and effort
they take to ensure each and
every entry is considered.
“We’re particularly looking
for ward to hearing their
thoughts on the entries for our
two new categories this year
– the Laundry Manager of the
Year and the Counter Customer
Service Award 2021. Feedback
from previous years was that
people felt these key roles were
missing the recognition they
deserved, so we’re excited to
be able to showcase properly
for the first time who the true
stars are here for others in the
industry to follow.”
The shortlist of finalists will
appear in the October issue of
Laundry & Cleaning Today.
Keep an eye on our social
media too.

Ultimate EPoS for dry
cleaners & laundries
All the hardware, software, installation,
training & lifetime telephone support
you’ll ever need.
One single
payment or
fixed term lease.
*

The world’s
best EPoS
systems for
dry cleaners

020 8441 0102

www.drystream.co.uk

MI-70 70kg MultiSolvent®

CLEAN
GREEN
ENERGY
SAVING
LAUNDRY.
If you’re looking for a more sustainable
solution to your business WASHCO can help.
As one of Miele’s largest UK partners we
oﬀer their complete range of WetCare
products; a gentle, environmentally friendly
method of drycleaning.
Requiring no solvents, Miele’s WetCare saves
you energy, reducing running costs and
enviromental impact whilst producing the
best wash results.
With purchase, renting and lease options
available, supported by service you can rely on,
call WASHCO today to see how we
can help.
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Commercial linen stain removal
specialist Regenex has been
working successfully with two
forward-thinking laundry partners
in Wales to get the most out of
linen stock.
T ho m s o n s L a u n d r y i n
H ave r fordwe st a nd Snow
White Laundries in Cardiff and
Pontypool are each reaching totals
of five tonnes of hospitality and
healthcare textiles revived and
returned to service – thanks to our
specialist stain removal processes
that lift marks and restore pristine
whites.
This equates to an impressive
saving of about 40 tonnes of
carbon combined, compared with
the ragging and replacing of this
volume of blemished items.
Regenex, which recently won
an International Green Apple
Award for environmental best
practice, has developed a fuel
and carbon-efficient system for
receiving linen for processing,
in collaboration with the duo of
laundries.
Though they are separate

companies, the pair co-ordinate
to share transport costs to and
from our base in Bradford, West
Yorkshire. This means that stained
linen is accumulated until there
is enough to warrant a dedicated
vehicle, meaning there are no
environmentally ineff icient
deliveries of partial loads.
Leighton Milling, managing
director of Snow White Laundries,

said: “We’re really pleased to team
up with Regenex. This service
really solved the problem we
had in ragging linen for minor
marks, before the end of the linen’s
expected life span.
“When planning the move to
our new site, we set some ambitious
productivity and environmental
targets. The additional linen
life span achieved by Regenex’s

Obituary: Steve Pick
We are very sad to share the news
that Steve Pick, owner of Sermac
Ltd, died suddenly on 11th August
2021.
Step hen’s first glan ce in to
the indu stry was as a teen ager
earn ing pocket money work ing
in the BÖW E warehouse, where
his father worked during the 60s,
under the Permac banner, in the
UK. Stephen worked for IBM for
a while before com ing in to the
industry as a salesman for BÖW E
products, which he did for over two
decades. Stephen was an honest
and respectfu l person who had
a great passion for the industry.
R.I.P
Frank Zier mann
BÖW E Text ile Cleaning GMBH
/ Germany

I often write here about
words - new ones, mash-ups
(portmanteau), words of the
year (pingdemic must be in the
running for 2021?). The word I
wanted to share this month is
not new at all. In fact, it’s very
well known to the industry –
drycleaning.
We all know the term as a
cleaning process but a random
Google alert reminded me of
another use for the term which
some may not know about.
In the world of spies and
espionage, where spy terms
are often disguised as ordinary
phrases, drycleaning is a
counter-surveillance technique
used by spies to find out if they
are being followed.
In the words of a spy website
(sorry, I can’t reveal my source
!) ‘drycleaning gets rid of
spots. So, if you think you’ve
been spotted, you dryclean
and carry out measures to see
if you’re being surveilled’. For
example, if an agent thinks
they’re being followed they
might get on a train and step
back out right before the doors
close, or, if in a car, make a rapid
U-turn and see if any vehicles
copy the move.
There’s another spy term
with a loose link to our industry,
and coincidentally one of our
features this month - window
dressing - the cover story and
accessories that spies use to
convince that they are everyday
people and not spies.
But in our world window
d ressing is far more
transparent… it’s all about
those things you might display
in your shop window to entice
people to spend more money
with you when they’re picking
up or dropping off their items
… turn to page 24 to find out
more on that.
A nd, let’s not forget
another industry-linked spy
term which, for our army
of high street cleaners, has
a far greater meaning –
counterintelligence…

😉

😉

Steve had a great interest in flying, which he did as often as
he could. His other passion was his Porsche 911 turbo, which
he drove on various car rallies in the UK and Europe. Steve
worked in the industry for many years and will be greatly
missed by all his colleagues and customers.
Our thoughts are with his family and friends at this difficult
time.
Mark, Tina and the team
Laundry & Cleaning Today
I first met Steve after he came
from IBM to Permac where
he began selling Veit products
in the UK.
On the closure of Permac we
continue d our cooperation
with his company Service
Machinery Limited.
Steve was always a very loyal
partner and represented Veit
in the UK.
His k nowledge and
experience in the industry and
his relationship with many
companies in the textile care
market really help us build the
brand name in the UK.
Steve’s death is a big loss, we
will miss him as a friend and
business partner.
Boris Höfges Veit GmbH

2 LCT September 2021

recovery rate really contributes
to these targets.”
Andrew Hansen, managing
director, of Thomsons Laundry
added: “We’re very happy to
be working with Regenex and
delighted with the results of the
process so far. As a company we
are keen to minimise our impact
on the environment and getting the
most out of all our linen is crucial
to this aim.”
Paul Hamilton, technical
director at Regenex, said: “Both
Thomsons and Snow White are
incredibly forward thinking,
progressive, and really putting
Wales on the map in terms of the
sector and ‘ones to watch’.
“It’s great to work with such
solutions-driven partners, who
take extra care with the detail as
well as seeing the bigger picture –
and having the appetite to explore
new possibilities. We look forward
to processing many more tonnes
of linen together.”
Regenex works with laundries
across Britain and Ireland, and
beyond.

From
the
editor

Commercial Laundry Equipment
Rental Specialists
Rent Your Next Commercial Laundry Machine from
Commercial Laundry Rentals and Save £££’s
RENTAL PACKAGES FROM ONLY £10 PER WEEK
Huge Range of Equipment in Stock
In addition to Commercial Washing Machines, we can also
supply complementary equipment such as Commercial
Tumble Dryers, Rotary Ironers, Commercial Dryer Ironers,
and Laundry ancillary products.
We also:
• Sell New Machines
• Sell Reconditioned Machines with 12 months parts and
labour warranty
• Buy Machines - We Offer the best cash price for your
old equipment
• End of Business Clear outs
We have a huge range of equipment in stock ready for
despatch so if you need any more information just drop us
a line. Talk to us, we can help ﬁnd the right equipment and
business solutions for you.
We underwrite all our own rentals.

Specialists in Laundry Rentals
Our great service includes:
• Rent commercial laundry equipment
• Access to all leading manufacturers
• Wide range of machines and models
• Complementary equipment
• Experience in all business sectors
Can’t ﬁnd the machine you want on our website?
Contact us. Our knowledge and experience of the
laundry industry means we are likely to be able to
source your equipment and our buying power means
we can supply you at competitive trade prices. Email
us here info@commerciallaundryrentalsco.uk

Call Us For A No Obligation Quote Today 03300 10 13 15

News

Save £1,000s on
your running costs
Dry cleaners typically see a substantial reduction
in running costs when switching their old dry
cleaning system for Wet Cleaning

Make the switch: give us a call
on 020 8579 2661 for an
online demo
The UK’s Leading Wet Cleaning Equipment Supplier

020 8579 2661

mail@renzacci.co.uk

www.renzacci.co.uk

Laundries warn hospitality industry:
price rises are inevitable
‘Massive inflationary pressures’ as
costs and shortages hit commercial
laundries say the TSA.
The commercial laundries
serving the hospitality and leisure
industries have been looking
forward to the bounce back,
following lockdowns that saw them
suffer more than many sectors due
to government indifference. But
now they are warning that cost
increases and labour shortages are
crippling the recovery, and that they
are being forced into increasing
their prices.
“There are massive inflationary
pressures bearing down on our
industry,” says David Stevens,
CEO of the Textile Services
A sso ciat ion ( TSA), wh ich
represents commercial laundries
in the UK. “Commercial laundries
are already on their knees, having
had virtually no government help
through lockdowns, despite seeing
volumes drop by up to 80 per cent.
“Now they’re being hit by price
increases they can’t absorb – they

simply don’t have the resources.”
The cost increases faced by
laundries cover just about every
area of operation and amount to
double digit inf lation. Labour
shortages have led to wages going
up by between 10 and 25 per cent.
Chemical costs are up 15 per cent.
Many laundries also supply textiles
services such as linen hire to the
hospitality industry. Here the prices
are skyrocketing, with sheeting
and bedding up by 55 per cent and
container freight costs by 300 per
cent.
In response to the acute labour
shortage the TSA is lobbying
government to allow greater
access to overseas workers and has
requested further classifications of
workers to be added to the shortage

occupations list. Despite support
from the CBI and UKHospitality,
Stevens is not hopeful. “Don’t
hold your breath,” he says. “The
government’s Brexit agenda means
that, at least in the short term, it’s
highly unlikely that we will get
access to the European labour
market.”
As if labour shortages weren’t
enough, the pingdemic has
decimated the laundry workforce,
putting even more pressure on the
sector.
UKHospitality is aware of the
situation, saying that 94 per cent of
hospitality businesses are already
experiencing difficulties with the
supply chain, through shortages,
delays and inflation. For the hotels,
restaurants and health clubs that
rely on commercial laundries, price
increases seem inevitable. The
TSA has published an information
bulletin to inform end users of the
likely impact. It’s available to
download for free from tsa-uk.
org/laundry-cost-index.

THE ONLINE SPARE PARTS CATALOGUE FOR THE LAUNDRY INDUSTRY

www.grpps.com

LET’S MAKE
CHRISTMAS EXTRA
SPECIAL
Christmas 2020 saw many families unable to
celebrate together, so this year we’re set on
adding a bit more sparkle to Christmas.
We’re here to help you dress your festive tables with a
wide range of colours and designs to choose from.
Let’s get started.

SPARE PARTS

Call in:
Horizon Business Centre, Tel: 020 8311 1382
16 Alder Close, Erith,
Fax: 020 8312 1262
Kent DA18 4AJ
email: info@grpps.com

corp.visionlinens.com

+44 (0)1254 589 550

POSTERS - PARTS - SUPPLIES

September 2021 LCT 3

LADAs 2021

LADAs 2021:

Thursday 4 November 2021

Mercedes-Benz World in Surrey

Entries are now closed
Recognising individuals and companies for
dedication within the textile care industry
The deadline has now passed and all
the submitted nomination packs are
with our judging panel to discuss
and deliberate over. Good luck to

everyone nominated and we look
forward to sharing the shortlist of
finalists in our next issue.
There’s just two months to

go before we celebrate ‘The best
of the best’ and honour them at
The LADAs - The Laundry and
Drycleaning Awards 2021 – at

Mercedes-Benz World in Surrey
on the evening of Thursday 4
November 2021.
Now in its seventh year, this
event is always a wonderful way to
celebrate the stars of the industry.
Last year we went virtual with the
vLADAs and nearly 300 people
joined us online. This year we’re on
track to celebrate in person again
and join together as an industry
for an evening of great food,
champagne and entertainment.
The whole evening is a
wonderful occasion from start to
finish – the champagne reception
amongst the cars, a sumptuous
three-course dinner and fantastic
entertainment throughout the
night. And of course, the highlight
of the night is the award ceremony
itself, as the winners of each
category are announced and take
to the stage to collect their award.

Don’t miss out. Book your place now
This is likely to be one of the first
large-scale industry events to take
place once lockdown fully eases.
So, we’re expecting it to be popular.
The places always quickly fill up
once the shortlist is announced so
if you definitely want to attend,
we suggest booking now to avoid
disappointment.

To be part of the evening you
can book a place for £85 + vat,
or get colleagues, customers,
suppliers or your team together
and book a table for 10 at £800 +
vat. To book your place, simply
contact MEG Events. You’ll find
all the details at the bottom of
the page.

Our sponsors…

Our preferred hotel is the luxury
Brooklands Hotel. It’s just minutes’
walk from Mercedes-Benz World
so it provides the perfect overnight
finish to the LADAs event.
We’ve secured discounted rates
for the LADAs of £189 + VAT per
night for a double room including
breakfast (single occupancy).
These do book up quickly, so
our advice is to book soon. NB:

Bookings at the rate above can
ONLY be made via MEG Events.

Industry golfers –
register your interest!
Now an established part of
the LADAs programme, the
annual industry golf day runs
on the day of the LADAs –
Thursday 4 November 2021
- at the nearby Silvermere
par-71 course which winds
through dense woodland, open
parkland and finishes with a
couple of tricky shots across
the stunning Silvermere Lake.

Prizes will be awarded for
various challenges.
If you want to register
interest or book your place
in this friendly industry
competition (you don’t have
to be seasoned golfer), just
contact MEG Events on the
details at the bottom of the
page.
Cost: £50 + vat per person.

This event is now in its seventh year and we’d never have achieved this without the support from our sponsors.
Events like this rely on their involvement. Our thanks to the following …

HEADLINE SPONSOR

info@megevents.co.uk | megevents.co.uk | Tel: 0118 901 4471
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Book discounted rooms
at our preferred hotel

Conventstraße 1 – 3 | 22089 Hamburg | Germany
Tel. +49 40 25109-0 | albertbauer.com

Kontakt:

Anke Rehr

Trapping:

nein
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KANNEGIESSER
THE SMART LAUNDRY

THE FACE OF THE FUTURE,
AND SOON TO BE THE
INDUSTRY STANDARD.
Smart laundries continuously and automatically integrate textile and data flows throughout
the entire laundry process.
The result: fewer steps need to be done manually, productivity is maximised and a basis for
automation and robotisation is created. At the heart of it is the Kannegiesser database. All
work stations and Kannegiesser machines, including conveyors, are linked up to the database, enabling a constant exchange of information that helps to keep deliveries on time
and productivity high.

Herbert Kannegiesser GmbH • P.O. Box 1725 • D-32591 Vlotho • phone: +49 (0) 5733/12-0 • telefax: +49 (0) 5733/12-8204 • kannegiesser.com • email: info@kannegiesser.de
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Wetcleaning Update

The wonder of wet
Solvents are still around,
and no doubt will be
for some time to come.
However, wetcleaning
is growing in importance as some
drycleaners convert – partially or in
full.
For some it’s about the results. For
others, it’s about running greener
processes which not only help the
environment, but which lower bills
and attract more custom.
Adam Bernstein examines what’s
new and what will lead the way in
2021 and 2022

Renzacci UK

J

ason Alexander, managing
director of Renzacci UK
believes that the sector
understands the advantages of
moving towards wetcleaning. But
“whilst many seek professional
advice... others take an
alternative route which costs
them more in the long run.” He
says that “their choice is to
implement a glorified washing
machine and attempt to carry
out wetcleaning.”
Renzacci UK wants to “help
those business owners that have
impulsively implemented a split
system.”
Says Alexander, “although it
may seem that implementing a
programmable washing machine
to process wetcleaning is a good
commercial decision, it certainly
is not. These types of machines
are more expensive to run, and
many business owners encounter
numerous issues with wetcleaning
production and the quality side of
the machine.”
Renzacci UK offer a range of
wetcleaning options with training,
detergent supply, spare parts and
machinery support.
Onto the machines, he cites
Electrolux Professional’s lagoon®

DLS
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Renzacci UK offers the Electrolux Professional’s lagoon®
Advanced Care system – “a machine that’s solely dedicated to
wetcleaning”
sequence which translates into
real-time unbalance monitoring and
G-factor adjustment throughout the
extraction sequence “for efficient
dewatering and low moisture
retention.”
The system has a new Clarus
Vibe control panel for a better
user experience which streamlines

programming. As Alexander
explains, “the seven-inch full HD
colour interface provides a clear
layout for users; while dedicated
programmes can be customised
by garment or cycle and full
management reports can be simply
downloaded showing utilisation,
running costs and activity.”

Girbau UK

L

orraine Groves, director
at DLS, says she has
seen great advances in
wetcleaning technology: “The
majority of our enquiries are
now for wetcleaning systems
as opposed to drycleaning;
everyone is now more than aware
of the environmental impacts of
solvents.”
DLS sells the Electrolux
lagoon® Advanced Care system
and believes “it the best on the
market. It replaces the traditional
drycleaning system with ease and
does not require any specialist
finishing equipment. Not only
that, but when you have finished
doing your wetcleaning items, you
can use the equipment for laundry
as well.”
She adds that with lagoon®
Advanced Care, there is no licence
to purchase for the disposal of
hazardous waste and the working
environment is safer and smells
fresher too.
Being a water-based cleaning
technique, Groves says that
“it operates with simplicity of
solvent-based cleaning processes
but in an eco-friendly way.”
There are three detergents and
six pre-spotting agents.
Groves is a fan of the lagoon®
Advanced Care system – DLS uses
it daily in its working showroom
– “customers can come and try the
system for themselves, with their
own textiles and get results within

Advanced Care system – “a
machine that’s solely dedicated to
wetcleaning. It can process up to
250 items per day and uses less
water and energy than others on
the market - making it cheap to
run, environmentally-friendly,
whilst improving the bottom line
for drycleaners and laundries.”
He adds that the new-to-market
Line 6000 range “is their most
exciting development yet and
available to order through Renzacci
UK.” Specifically, “the WH6-6
washer can be stacked in series with
the TD6-7 Line 6000 dryer, to allow
operators to wash and dry 60kg per
day from just a 0.4m2 footprint.”
Alexander reckons that 85 per
cent of a commercial washer’s
lifecycle cost is comprised of utility
and running costs - and “the Line
6000 range has been designed to
keep these to a minimum, while
maximising sustainability.” He
picks out the Automatic Savings
programme, in models of 14kg
and over, which “adjusts the
volume of water used in line
with the weight of the load, while
integrated savings helps to avoid
over and underloading to maximise
productivity.” There’s also a
built-in power balance extraction

“

DLS sells the Electrolux
lagoon® Advanced Care
system and believes “it the
best on the market”
one hour.”
Beyond lagoon®, Groves talks
of the Electrolux Line 6000 Clarus
Vibe system. As she highlights,
“with its integrated weighing
system, you can programme the
washer with a minimum and
maximum load required. The
machine won’t start if there are
too few or too many garments. And
the dryer, with its adjustable drum
speed, can be set to dry even the
most delicate garment.”
She adds that the Line 6000
version “blends all the innovations

of the new range with the utmost
attention to textile cleaning quality
and performance.” She cites new
functionalities and the Woolmark
company’s endorsement.
DLS provides after sales
service which Groves says, “is
just as important as the sale.” The
company. also provides as much
training as the customer requires
even though the lagoon® Advanced
Care system “is extremely user
friendly.” DLS also provides the
lagoon® Advanced Care chemicals,
“so we really are a one stop shop.”

There is a growing desire
to offer customers more
sustainable cleaning
options and wetcleaning
offers better quality cleaning
of water-soluble stains and
odours,” says Jeremy Challis,
sales director at Girbau UK. He
thinks this is a factor driving
wider adoption of wetcleaning
in the UK.
Fr o m h i s s t a n d p o i n t ,
wetcleaning is popular with new
entrants to the market, although
he says Girbau is “also seeing
traditional drycleaning companies
adopting wetcleaning more and
more now.” He thinks it better
for modern fabrics with technical
treatments, as the treatments are
unaffected by the water-based
cleaning process.
Challis tells how “Girbau’s
prog r a m m able HS Se r ie s
INTELI washers and premium
ED Series dryers have a full
range of wetcleaning and
laundry programmes, so the same
machines can be used both for
wetcleaning and general laundry.”
There’s a Care Touch drum on
both washers and dryers that
features recessed vents and a
highly polished surface, “which
protects and preserves delicate
wetcleaning fabrics and ensures
a longer lifetime for everyday
linens.”
Other feat ures of these
wetcleaning ready machines

Girbau’s programmable HS Series INTELI washers and
premium ED Series dryers have a range of wetcleaning and
laundry programmes
include HS washers’ Aquafall
water wheel effect, which
Challis says “gets water moving
without agitating linen and
Aquamixer’s precise automatic
water temperature control.”
ED series dryers ensure all
items are dried “safely, uniformly,
efficiently and cost-effectively.”
Challis points to a built-in
humidity control system that
automatically senses when clothes
are dry and activates the cooldown
process “to maximise energy
efficiency.” And then there’s
Girbau’s Transflow technology
which “is a combination of both
radial and axial airf low for
maximum efficiency, reduced
cycle times and lower energy
costs.”

Craig Jones of Cheshire-based
Hartford Dry Cleaners recently
installed an HS-6017 washer and
ED 460 dryer from Girbau as the
business introduced a wetcleaning
service. Challis says that “the new
equipment has helped Hartford to
move through work more quickly
and efficiently, with very positive
feedback from customers.”
Whether an experienced
operator or a new start-up, Challis
says “Girbau offers advice on
the best choice and right size of
equipment for wetcleaning, along
with productivity and running
costs.” He adds that the planning
process considers the unique
factors of each individual business
in terms of the types and volumes
of textiles to be cleaned.

Wetcleaning Update

Oxwash

A

ccording to Ox wash
founder, Kyle Grant,
his company offers a
sustainable alternative through
wetcleaning and does so through
an “on-demand laundry service
that cleans clothes in a more
conscious way.”
“ We t c l e a n i n g ,” s a y s
Grant, “uses only water and
biodegradable detergents rather
than the carcinogenic solvents
used in traditional drycleaning”.
He says that it is “gentle and
natural and takes better care of
your clothes, skin, lungs and the
planet.”
He ex pl a i n s t h at t he
Oxwash wetcleaning process
involves gentle drum rotation
with water showering; a gentle
cleaning process; biodegradable
detergents that are hypoallergenic
and have a fresh natural scent;
offer organic stain removal; and
which is faster.
As for disadvantages, Grant
notes just two. It requires
“experienced staff to handle
items and run machines correctly
as it’s a fairly complicated
process - especially when
wetcleaning delicate materials.”
Also, he says that there are a
handful of fabrics that can’t be
wetcleaned, including leather,
suede and some heavyweight
satins. That said, he points
out that many items that are
labelled dryclean only can
still be wetcleaned: “We can
safely wetclean suits, dresses,

Dane Realstar
ng can be
Oxwash says that almost ever ythi
labels say
care
the
t
wha
ite
desp
ed
lean
wetc

Oxwash not only
washes sustainably
but collects laundry
sustainably too

Dane Realstar’s Aquastar machines offer the latest designs
and operator interfaces and include colour touchscreen
displays

A
silk, cashmere, jumpers and
outdoorwear such down-filled
jackets, along with tricky textiles

and awkward items usually
reserved for drycleaning.”
The reality for Grant is

that “almost everything can
be wetcleaned - despite what
the care labels say.” He does
caution that items should
be inspected first though.
Oxwash machines process
both wet and dryclean-only
items, as well as standard
laundry.
As for the process,
Oxwash sorts items by
textile, colour, weight and
soiling categories. Then
stain removers are added
for stains that need help to
shift, such as makeup and
ink. High pressure air and
water plus a vacuum push
and pull dirt out of fabric
using renewable energy.
Second, the cor rect
programme is selected,
typically at 20˚C.
Next, the machines
initially coat items in a layer
of dirt repelling molecules
that prevent stains from
redepositing during the
wash. Here Grant says
that “a mixture of a gentle
rocking action, soaking and
a shower pump inside the
drum gently remove dirt and
stains before the final rinse
and conditioning.”
Lastly, garments are
dried using specialised
programmes that analyse
the water content of the
garment. The temperature
dynamically decreases as the
cycle progresses to prevent
shrinkage. When items
are dry, they are finished
by hand using steam, hot
and cold air to remove all
creases.

W

dvances in technology
have, says Nicholas
Higgs, partner and sales
and service manager at Dane
Realstar, enabled drycleaners
and launderers to offer an
enhanced service. “Aquastar,”
he says, “is at the forefront as
a provider of quality, durable,
easy to use equipment.”
He reckons that “Aquastar
machines can provide a full
laundry service when not in use
for wetcleaning. All our washing
machines are wetcleaning ready
at no additional cost to the
customer. Factory programmes
are pre-installed and can be
added to by chemical suppliers
as required.” Tumble dryers,
however, are wetcleaning when
specified on order.
As for processes, Higgs
is of the view that wet and
drycleaning complement each
other to provide a complete
gar ment cleaning package.
He says that “wetcleaning,” in
particular, “offers a safe, equally
effective method of cleaning
clothing that requires special
care and attention.” He also
believes that drycleaners can
have a multipurpose laundry
capability without any financial
implications for their customers
while improving health and
safety conditions for employees,
customers and the community.
Higgs says that it’s true that
detergents are used in wetcleaning,
but the process does not require
any solvents and the detergents

are mostly biodegradable.
Dane Realstar works with
Cole & Wilson and offers their
Pro-Fit range of detergents that are
supplied by Lynx Dry Cleaning
Supplies.
Says Higgs. “It doesn’t matter
how large or small your business
is or what your requirements
are, Aquastar can cater for them
perfectly.”
He then moves to talk about
what interests laundries most –
efficiency. Here Higgs says that
his machines offer “maximum
efficiency, energy saving and are
environmentally friendly. Our
products are especially designed
for the laundries where the quality
of the process and the energy and
water saving are a priority.”
Aquastar machines have, says
Higgs, “all the latest design and
operator interfaces including
colour touchscreen displays.” He
considers that the design of the
machines offers efficient large
capacity drums that can work
within a small design space.
All the machines have normal
washing programmes for regular
laundry items and duvets.
Options that laundries can
specif y i nclude automatic
product dosing and the Waterfall
Re- circulation System “ to
enhance the wetcleaning process,
by providing a gentle showering
action on the garments.”
As for tumble dryers, Aquastar
units can feature moisture control
for wetcleaning to dry garments
to the required setting.

THE NEW SUPER 8 HAVE ARRIVED
THE NEW SUPER 8 ARE IN STOCK
THE NEW SUPER 8 ARE TRULY SUPER
SUPER MACHINES SUPPLIED
AND INSTALLED
BY THE SUPER AGS!
Please refer to our ad on page 30
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Wetcleaning Update

The wonder of wet
Miele

T

he professional division
of Miele Professional has,
says Simon Venni, country
sales manager, GB&IE, launched a
new generation of its Benchmark
series. He says that “the washer
and dryer range strike the
perfect balance between costefficiency and premium results.”
The new Benchmark series
can accommodate a washer load
capacity ranging from 12-20kg
and a drying load capacity
between 14kg-44kg. Venni says
that “innovative technology is
instilled throughout each model”,
including frequency-controlled
asynchronous motors “which
promise smooth cycles at high
speeds” as well as Miele’s
honeycomb drum 2.0 “for optimum
laundry care.”
Washing consumption values
are claimed to be as low as 7.2
litres per kg of laundry for the
Performance and 5.9 litres per kg of
laundry for the Performance Plus.

Miele’s new generation Benchmark series
are designed to be gentle to the environment

Miele’s Benchmark range includes the Performance
Plus machines which offer wetcleaning solutions
Venni says that this is a reduction
of up to one litre per kg compared
to its predecessor and “users can
also expect short cycle times for
maximum efficiency.” A 12kg
laundry load, for example, can
be thoroughly washed and left with
only 44 per cent residual moisture
in 42 minutes.

T h e Pe r fo r m a n c e a n d
Performance Plus dryer range
feature an upgraded AirRecycling
Flex System – which Venni says
“uses heat energy efficiently by
redirecting air circulation back into
the drum. Intelligently adjusting to
onsite conditions, this helps save
time while the machine is still

cold and preserves energy when
at operating temperatures.” The
PerfectDry system continuously
records residual moisture levels
in the load.
Programmes can be adapted
to individual user and business
requirements. Operators can select
from a range of programmes or

Waterman Laundry Equipment Ltd

C

hris Waterman, managing
director of Waterman
Laundry Equipment Ltd,
says that, in his opinion, “there
has been a major attitude shift
among the professional textile

care industry with regards to
wetcleaning. Five or six years
ago, many within the industry
were not convinced of its
benefits versus traditional
drycleaning equipment, even

Waterman Laundry Equipment installed two Electrolux
lagoon® 6000 series dryers into a public school
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for specialist items such as
duvets.” However, he says that
demand is now “sky high.”
He wouldn’t say there was a
definitive watershed moment; just
“more a collective realisation over
a number of years, with people
making the change when the
lifecycle of their equipment,
or a new business opportunity,
allowed.”
For him, one of the key factors
has been the rumoured phase-out
of perc as has already happened
in several different countries.
Another key reason he identifies
is waste disposal, given the fixed
monthly charges drycleaners must
pay to guarantee safe disposal.
He points out that “wetcleaning
waste can go to the drain, with
no need for specialist licenses or
disposal permits. This is quite
important as I would say that
the industry is working hard to

Waterman Laundry
Equipment reckon that
public schools can make
large savings with
wetcleaning

select from a tailor-made washer
or dryer solution to match the
garment being laundered. Thermal
and Chemo-thermal disinfection
programmes are also available
to ensure hygiene compliance,
preventing the spread of infection.
New Miele M Touch Pro
controls have been installed
which Venni says “makes the new
generation Benchmark series easy

to use for any user.” This includes
a full colour touchscreen display,
‘ShowMeHow’ sequences to assist
operators and multiple language
selections. Controls will respond
to touch even with gloves on.
Venni concludes by saying that
all washing machines are built to
last for 30,000 operating hours
and all dryers are tested to 40,000
cycles.

Kreussler
operate in a more sustainable
way.”
As Water man states, “a
drycleaning machine only enables
you to do just that – dryclean.
However, with a wetcleaning
system, such as Electrolux
Professional’s lagoon® Advanced
Care system, you can easily
switch between normal laundry
operations and wetcleaning,
from the same unit.” He’s keen to
emphasis the unit’s utility: “Many
customers who have made the
switch have been able to complete
up to 90 per cent of their previous
drycleaning work in a wetcleaning
system and have gone from using
drycleaning equipment three or
four times a day, to just a handful
of times each week.”
Water man says that the
lagoon® system has been
“incredibly popular” among his
customers, “not just because of
the excellent performance and fast
payback periods, but because of
how Electrolux Professional has
taken a ‘total system’ approach.”
This to him includes the fact that it
can be sold based on the estimated
number of items to be processed
each day, and then “easily scaled
up if required… I have had a
number of customers who have
initially rented a smaller system
and then scaled up at the first
opportunity, with none looking
back.”
Another bonus is the fact that
it does not require a shop floor
of finishing equipment which
Waterman says “is a big plus for
customers.”

T

homas Zeck, commercial
director of Kreussler Textile
Care, starts by talking
about “the original wetcleaning
technology” – Lanadol, from
Kreussler Textile Care, which is
30 years old in 2021.
For those dealing with oily
and fatty soiling, Zeck highlights
Lanadol Avant, “a pre-brushing
agent for the manual treatment of
extremely dirty clothing.” This
utilises cold-active enzymes and
a surfactant formulation “that has
been optimised for degreasing to
ensure perfect removal of food
residues, skin fats in collar stains,
and pigment residue like makeup
stains, even at low temperatures
from 10°C.” He says that its
utility comes from its fibre care
finishing – “it is very gentle on
colours and fibres and therefore
suitable for pre-spotting even very
delicate textiles.” As a low foaming
product, Zeck notes that “Lanadol
Avant can be used as a removing
booster in the prewash and added
to the cleaning bath. On top of its
fat dissolving properties, it reduces
the risk of regreying.”
For the most sensitive textiles,
there’s Lanadol Aktiv which
Zeck describes as “a particularly
mild, but highly active cleaning
agent for wetcleaning textiles
made from sensitive fibres, such
as wool or silk.” He says that it
features a “combination of excellent
colour protection, highly effective
cleaning power and fibreprotecting
finish to remove even stubborn
soiling whilst protecting textiles
from felting, pilling and shrinking.”

Lanadol, from Kreussler Textile
Care, is 30 years old in 2021
It too has a “special cold power
formula” to make it effective at low
temperatures - from cold to 40°C.
The product, says Zeck,
has distinct colour protection
characteristics – “even with poor
colourfastness dyes, the risks of
bleeding and discolouration are
considerably reduced.” It has
a low-foam formulation which
is completely free of VOC,
phosphates, optical brighteners,
EDTA, NTA and musk fragrances
and is not subject to labelling so “it
provides a long-term value retention
for highly sensitive textiles.”
And for finishing, Kreussler has
Lanadol Apret, a fibre-protecting
agent that forms a temporary film
at the surface of textile fibres,
which Zeck says “protects them
against mechanical influences as
well as against shrinkage during
drying.” He says that for wool,
the risk of felting is considerably
reduced and the product “has a
retexturing effect, giving textiles a
full, elastic feel and improving their
wrinkle recovering properties.”
Further, Lanadol Apret is said to
make textiles more resistant to the
influence of moisture and prevent
stains and dirt sinking into fabric.
This, he says, “makes their removal
easy during subsequent wetcleaning
treatment.”

Wetcleaning Update

Christeyns

AGS

A

ccording to Hemant Zavery,
business development
manager at Cole & Wilson,
part of the Christeyns family,
the company has seen “a
noticeable increase in the
number of retailers incorporating
wetcleaning into their business
in the past two years.”
He points to a case study
to illustrate the benefits of
wetcleaning.
Back in 1991, Guy Deakin took
on sole ownership of a shop in
Pinner, named Smart Guys, which
catered for communities in the
local area as well as Hertfordshire
and Buckinghamshire.
Deakin is very much aware
of the impact the laundr y
industry has on the environment
- the resources it uses, and
the environmental effects of
wastewater and chemicals being
discharged. Wanting to do his
bit, Deakin looked at ways in
which his business could make
a difference.
One option was to introduce
wetcleaning.
“I wanted to introduce a
package of machinery, chemicals
and training,” explains Deakin,
“and worked with Mach1 and
Hemant Zavery from Cole &
Wilson to make this happen.
We’ve used a range of chemicals
from Christeyns’ Cole & Wilson
for many years and been happy
with the results.” It follows that
Cole & Wilson’s Aquawave
wetcleaning was in pole position

M

Smart Guys, based in northwest London, worked with Cole &
Wilson to do its bit for the environment
for consideration by Deakin.
He says that wetcleaning has
meant that “we have been able
to extend our services to include
delicate garments and luxury
fabrics, items we would have
turned away prior to introducing
wetcleaning.”
Zavery knows that many
traditional drycleaning outlets
are realising the benefits of
wetcleaning, not only for the
environment but in meeting the
challenges of dealing with more
complex fabrics.
He adds that wetcleaning
machines can be accurately
programmed to control the
variables for each wash cycle,

monitoring temperature and
drum rotation as well as dosing
levels and spin cycles. Further,
the process does not require
strong chemicals and water-based
stains, which are often the most
common, generally come out with
the standard wetcleaning process.
Oil-based stains can be removed
using specialised water-based
pre-spotting solutions.
For Deakin, “Aquawave leaves
garments with a lovely fresh smell
and soft to touch. We are looking at
other ways in which we can reduce
our burden on the environment,
such as reducing single use plastics
and moving to HiGlo for items that
have to be drycleaned.”

ary Simons, director at
AGS, says that “diehard
drycleaners have found
it extremely hard to get their
head around wetcleaning as it
goes against everything they
have been doing.” She adds that
“cleaning with water - apart
from washing - is unheard of.
However, once they have ‘seen
the light’ they are converted.”
She recognises that it is
a drycleaner’s prerogative to
remain just that, to operate both
systems or to convert completely.
Nevertheless, she says that “there
has never been a better time to
purchase wetcleaning machinery,
but buyers need a vision which
incorporates change.”
For AGS, Electrolux lagoon®
Advanced Care “offers not only
wetcleaning but can operate as an
independent washer and dryer.
It is a ‘win win situation’ for
drycleaners who do not have an
onsite washer and tumble dryer
and take laundry and duvets to
the launderette.”
She says that lagoon®
Advanced Care “literally changes
the way you clean with easy to
learn procedures which dissolves
cleaning bottlenecks.” Further,
she says that “high productivity
and improved loading factors
with an enhanced cleaning action
means faster process times for a
quicker return on investment.”
Notably, more items carry
the wetcleaning care symbol – a
W with a circle W . But Simons

AGS has its own range of wetcleaning detergents as well as spotters
which work with all manufacturers wetcleaning equipment
says that there are th ree
wetcleaning care symbols, the
other two have one or two lines
under the W W W . The initial W
is professional wetcleaning
normal process, with one line
under the W professional
wetcleaning indicating a mild
process while the W with two
lines underneath professional
wetcleaning means a very mild
process.
On to the machines, Simons
points to the Electrolux Line
6000 which has recently
introduced a 14kg washer and
dryer which, she says, “assists
businesses that cannot afford to

jump from a 6kg set to a 20kg
set. The 14kg set fills the void
with an intermediate system.”
In parting, Simons warns
those operating a wetcleaning
system to “always have a fully
functioning water softener in
operation to ensure longevity of
washing machines, lower utility
costs, less detergent usage and
improved cleaning results.”
AGS has its own range of
wetcleaning detergents as well
as spotters which work with
all manufacturers wetcleaning
equipment. The company also
supplies and installs water
softeners.

SERVICES
PLANNED PREVENTATIVE MAINTENANCE
We have proven that regular PPM reduces unnecessary downtime within the laundry.
;LIRMXGSQIWXSQEMRXIRERGI[IGERSǯIVSRISǯZMWMXWXLVSYKLXSWIVZMGITPERWXSOIIT
]SYVQEGLMRIV][SVOMRK[IPP5PIEWIGSRXEGXYW[MXL]SYVVIUYMVIQIRXW;IGEREPWSSǯIV
a bespoke Laundry PPM software to manage you maintenance schedules.
NATIONWIDE ENGINEERING COVER
;IGERSǯIVIRKMRIIVMRKGSZIVXLVSYKLSYXXLI90ERH.VIPERHXLMWGERFIXSGSZIV
holidays or sickness as well as being an extra pair of hands for projects. All our engineers
have many years’ experience within the laundry industry, are competent and boiler trained,
[IGERGSZIVER]XLMRKJVSQHE]XSSRKSMRKGSZIV[IEVIǰVWXGLSMGIJSVQER]PEYRHVMIW
throughout the UK and Ireland to assist in maintaining engineering cover.
BREAKDOWN SERVICING
We have the ability to react to breakdowns at any time of the day, please contact us for
more information.

PROJECTS
We are equipped to undertake projects no matter the size or the logistics involved. L.E.S
LEZIZEWXI\TIVMIRGISJQEREKMRKTVSNIGXWSJEPPWM^IWMRGPYHMRKǰXXMRKERHQSZMRK
equipment.
GAS SERVICING
;ISǯIVWIVZMGIGSRXVEGXWXSWYMXEPPX]TIWSJIUYMTQIRXJVSQ]IEVP]WIVZMGMRKXLVSYKLXS
JEYPXǰRHMRKERHYTKVEHIW[ILEZIMXGSZIVIH-EZITIEGISJQMRHXLEX]SYKEWǰVIH
IUYMTQIRXMWRSXSRP]WEJIFYXMWVYRRMRKIǲGMIRXP]
GENERAL ENGINEERING
L.E.S are trusted by many major laundries to support their engineering activities, we can
SǯIVIZIV]XLMRKJVSQTMTI[SVOWIVZMGIWXLVSYKLXSFIWTSOIQEGLMRIKYEVHMRK5PIEWI
contact with us your requirements.
PLANNED PREVENTATIVE MAINTENANCE SOFTWARE
L.E.S have developed a bespoke PPM system for laundries, this has been developed by
engineers with many years’ experience in the industry to promote PPM within the laundry.

Tel: 01254 457015
E: service@laundryengineering.co.uk
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Mach 1
expands
with
Renzacci
A

s Ashley Cadman, managing
dir ec tor at Mach 1
Engineering at Dorking in
Surrey, looks around his ‘onestop shop’ with 3,000 square
feet of warehouse space
for drycleaning and laundry
equipment there’s much to
admire. “But I’m not going to
sit still and we’re looking to
expand,” he reveals.
“When I came on board Mach 1
was predominantly an engineering
company, run by my uncle, Paul
Cook. I was only 18 or 19, looking
for a direction, and it seemed a
good chance to learn about the

engineering side. As a young
chap this didn’t feel like a thing
I might do forever, but it moved
from something I started to like to
really interesting – I was hooked.”
When Cook offered him a joint
partnership, Cadman was already
hooked and excited about the
chance to develop the commercial
and industrial machinery business’s
role offering engineering services
to the drycleaning, laundry, hotel
and care home sectors, alongside
supply, installation and service of
a full range of equipment.
Mach 1 Engineering is now an
approved partner for Renzacci,

Zak and Guy from Smart Guys Dry Cleaners with the new
Renzacci excellence 35 drycleaning machine using HiGlo
solvent supplied by Cole &Wlison

formimg a strong relationship
for the drycleaning, wetcleaning
and laundry industry. Offering
a product range of washers and
dryers to the drycleaning and
launderette market. At the moment
Cadman’s focus is very much on
the latest developments from
Renzacci: “With the new solvents
they come into a league of their
own.
“Drycleaners are now dealing
with so many different garments
and items with mixed fabrics. The
Renzacci equipment gives cleaners
the edge, whether they need to do
wetcleaning or drycleaning. Some
drycleaners have been stuck in a
time warp, but those who diversify
need never turn away work. The
standard should be that there is
nothing that comes into your shop
that you cannot clean.”
Cadman continues, says that
‘bio drycleaning’ is reviving
t he i ndust r y w it h nat u ral
cleaning techniques, a trend
they are spotting worldwide, but
significantly in the UK market.
Mach 1 is aware that in a
world where there is a shortage
of water for many people, and with
microplastics polluting the oceans,
the drycleaning sector needs to
offer cost effective and sustainable
solutions. “Drycleaning is far from
disappearing, but on the other hand
it is undeniable that the global
market in this sector nowadays
expresses demands that have led to
remarkable changes in machineries
and their performance,” says
Cadman.
Re n z a c ci It a ly i nve s t s
more than seven per cent of its
annual turnover in research and
development of new technologies,
leading to innovations in their
equipment to enhance energy
saving, water consumption,

solvent usage, protection of the
environment and all users’ health.
A good example of this
commitment is development of the
Excellence 2.0 range. Innovations
abound, from the computer
touchscreen to a filtration system
with micro-purification. Quick
drying technology, self-cleaning

and biodegradable washing
medium combined with high
quality cleaning which respects
the properties of the treated fibres,
their natural softness and colours.
A popular choice is Safechem’s
Sensene solvent, and recent
installations by Mach 1 include
at Norbury Express Dry Cleaners

The standard should be that there
is nothing that comes into your
shop that you cannot clean
tanks and a distillation system
providing instant purification of
the solvent sit alongside low energy
consumption, user friendliness
and reduced maintenance and
operating costs.
Excellence machines can
operate with multiple solvents
including Sensene, HiGlo, Intense,
K4, GreenEarth and hydrocarbon.
Their ‘bio drycleaning’, using
natural solvent alternatives to
perc, provides a hypoallergenic

in London, where owner Mudasir
Baig now has an Excellence 35
machine from Renzacci. Similarly,
Jafar Alfrouadi, owner of Belgrave
Premium Dry Cleaners in the
capital is now using a Renzacci
machine with Sensene.
Mach 1 has been kept busy
during the pandemic installing the
full range of Renzacci equipment,
including ozone cabinets for
sanitising and disinfection.
Indeed, it’s a sign of the times that

drycleaners are discovering these
specialist services are attracting
new customers or increasing the
custom from regular clients.
These include Mr Ali from
Good r ich Dr y Cleaners in
Merstham, Surrey, where the
family-run business has been
serving the community there
for more than 26 years, building
on four decades of drycleaning
experience. They chose to install
a Renzacci I-Genius ozone cabinet
after a major fire in June left four
homes extensively damaged. Ali
was able to help remove smoke
smells from customers’ rescued
treasured possessions, and no
doubt the cabinet will be put to
good use in future in less serious
incidents.
Mach 1 has engineers covering
the whole of England, Scotland
and Wales. Together with
Renzacci Italy, they aim to offer a
comprehensive service both before
and after equipment purchase.
Training on the new machines
and cleaning techniques can be
carried out at the UK shops of
highly skilled drycleaners so that
those learning can do so alongside

Tel: 01306 882393
email: enquiries@mach1-engineering.co.uk
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Mach 1 has been kept busy with
installations during the pandemic –
here are some of the highlights…
Belgrave Dry Cleaners in
London has also installed
a new Renzacci HS55
55kg Eco Care washing
machine and a Renzacci
HS16 16kg Eco Care
washing machine supplied
by Mach 1 Engineering.
With the water storage
tank built in under the
washing machines you
can make a saving of
35-40 per cent on your
water consumption.
Also installed was a
Renzacci 16kg steam
heated tumble dryer with
humidity control ready
for wetcleaning.

bio drycleaning’
is reviving the
industry with
natural cleaning
techniques
industry colleagues already adept
in day-to-day ‘real life’ operations.
Star t ups can be taken
all through the process and
Mach 1 are also experts in
helping drycleaners who are
moving premises, with a complete
removal and installation service.
Those looking to buy a business
might like to take advantage of
Mach 1’s inspection service where
engineers provide a full report on
all equipment on the premises.
They can also provide storage
space for customers who need
time to complete projects or have
second-hand equipment which will
be refurbed before being put back
into the market.

Belgrave Premium Dry Cleaners production
manager Piotr Kaczmarczyk can now use a
Renzacci drycleaning machine with Sensene
solvent.

At Norbury Express Dry
Cleaners in London ow
ner Mudasir
Baig now has the latest
Exc
advanced technology fro ellence 35 machine with its
m Renzacci

Paul from Soho Dry Cleaners recently installed
a new Renzacci HS22 22kg high speed washing
machine and a Renzacci RZ+55 25kg closed circuit
tumble dryer. He said: “Mach 1 Engineering has
been my number one choice for repairs of my
existing equipment. Now they supply a full range
of products, Having the issue in my shop where
we cannot externally duct any items, Ashley had
the perfect solution with the Renzacci closed
circuit dryer. Now we can process high volumes
of work and keep our landlord happy!”

Mohammed from Sparkle Dry Cleaners and
Launderette has recently installed a Renzacci
I-genius ozone cabinet from Mach 1 Engineering.
Mohammed now feels he has the complete package
to offer customers.

Nabeel and Wallis from Royal Dry Cleaners in
Cookham, Berkshire recently installed a Renzacci
I-genius ozone cabinet from Mach 1 Engineering.
After exploring other companies Nabeel was
looking for a machine quickly due to their hotel
contracts and Mach 1 Engineering was able to
deliver within 48 hours.

Approved distributor for Renzacci
Mach 1 Engineering are the
approved distributor, installer
and service partner for Renzacci,
with machinery for drycleaners,
launderettes and laundries.
Mach 1 Engineering’s service
team provide installations across
the UK for drycleaners, laundries
care homes, hospitals, sports clubs
and many more.

Complete laundry solutions:

Wet cleaning
Laundry
Roller irons
Ozone cabinets

enquiries@mach1-engineering.co.uk
07956 216 307
Sales, spares, service and
installations.
Official supplier of Renzacci laundry equipment
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It’s back
and it’s
bold: TSA
Conference
2021

It’s live, in person: the TSA
Conference returns, after a hiatus
of 24 months, this month. Taking
place at the Ardencote Hotel
and Spa, Warwickshire, 28-29
September, this is the TSA’s first
live conference since Autumn 2019,
following the cancellation of the
Spring 2020 event due to Covid.
So, there’s plenty of catching up
to do and the conference agenda
offers an exceptionally bold, strong
and insightful programme.
With its diversity and inclusion
campaign very much in mind, the
TSA has secured an outstanding
speaker for the keynote address.
Nigel Owens MBE is widely
regarded as Rugby Union’s best
ever referee. He was also the
first openly gay man to come
out in professional rugby. He’ll
talk about diversity, equality and
mental health and his presentation
is not to be missed.
Whether with employees,
business partners or customers,
for people in the know Suzanne
Williams QPM is the go-to choice
for negotiation. The former
Scotland Yard detective has
worked with governments at the
highest level and she’ll explore the
themes of listening effectively and
how to get the best outcomes out
of business situations.
Olivia Flattery’s presentation
covers HR, keeping compliant
and getting the most out of your
team. She’ll also give conference
attendees an update on the latest
HR trends and regulations, as well
as talking about her role with the
TSA, providing members with
HR support.
Sust ainabilit y is a key
challenge for the textile industry
and Matt Hanrahan, CEO of
Reskinned Resources, will outline
plans to provide a 100 per cent
solution to textile recycling.
Reskinned has been working with
the TSA to develop the circular
textile economy, using innovative
recycling processes.
Adding to the conference mix
is a variety of shorter, informative
presentations covering subjects
as diverse as textile industry
knowledge networks and public
relations. There will also be a
panel discussion covering Covid.
The main conference is on
Wednesday 29th September. On
Tuesday 28th the TSA will host
the industry dinner including
entertainment, with a debut gig
for the industry band ‘Mark Stains
and the Rejects.’
For more information and
to book spaces, visit the events
section on TSA website.
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Manchester United sets a new level of
hygiene and sustainability with Ecolab
As football clubs prepare to
welcome back full stadiums of
fans for the start of the new season,
Manchester United has entered an
innovative partnership with Ecolab,
the global leader in water, hygiene
and infection prevention, to adopt
its science-based solutions across
Old Trafford and the Carrington
training ground.
Manchester United will
draw on Ecolab’s expertise to
show leadership in hygiene and
sustainable practices, helping
create a cleaner environment for
fans and promote public health as
Old Trafford prepares to open the
turnstiles to its largest crowds for
17 months.
Ecolab has nearly 100 years
of experience in supporting
businesses across 170 countries
deliver excellence in hygiene
and drive more efficient and
sustainable operations. This
extensive partnership will combine
Ecolab’s breadth of expertise with
Manchester United’s focus on a

cleaner, more sustainable future.
Moreover, the club has committed
to working with Ecolab to deliver
a higher level of cleanliness based
on rigorous cleaning protocols,
training and audits that will earn
the club the official Ecolab Science
CertifiedTM seal.
All areas of United’s iconic Old
Trafford stadium and Carrington
training ground are being equipped
with Ecolab hand disinfectant, also
used across the National Health
Service (NHS). From seating areas,
hospitality boxes and kitchens,
to the dressing rooms, training
facilities and office spaces,
Ecolab’s solutions and technology
will benefit fans, players and staff
in every part of the club.
A customised textile care
solution for United’s laundry will

deliver improved quality, safety,
and sustainability when washing
kits and linens; and the club’s
award-winning groundskeeping
team will be advised on how to
optimise the quality of water
used to irrigate pitches and help
provide the best possible playing
surfaces throughout the season at
Old Trafford and Carrington.
To maximise the benefits
of the partnership, Ecolab has
designated an in-house expert to
advise Manchester United and
oversee implementation of the new
solutions and technology across
the club.
Manchester United’s chief
operating officer, Collette Roche,
comments: “The safety of our fans,
employees and players will always
be a priority for Manchester United.

WASHCO launch new laundry
awards to celebrate care heroes
Commercial laundry specialist,
WASHCO, has launched the new
Love Laundry Awards, designed
to celebrate those working in
care and nursing home laundries
who have made a difference
during the pandemic.
A f t e r supp or t i ng t he
care sector throughout the
pandemic, it quickly became
apparent to WASHCO how hard
the individuals and teams in
laundries have been working to
keep their residents and fellow
employees safe. To give the
sector the chance to celebrate
these laundry room heroes,
WASHCO has launched the
Love Laundry Awards.
There are two Love Laundry
Awards up for grabs: Individual
and Team. The winners will
be announced at the WASHCO
stand during this year’s Care
Show in October.
Com menting on the
initiative, WASHCO’s managing

director, Pete Hosking, said;
“We k now that care and
nursing home laundries play
an essential part in managing
infection control and keeping
residents safe and comfortable.
We wanted the opportunity to
recognise and hear the stories
of those who have made a
difference over the last year.
The Love Laundry Awards are
our small way of saying thank
you, shining a light on an area
that isn’t always front of mind.”
The winner of the Individual

category will receive a domestic
Miele washing machine,
which will be installed in
their home. As WASHCO
sales director, James Holmes,
remarked; “when installing
Miele professional machines
into laundries, we often hear
that people would love the
opportunity to have a Miele
domestic machine at home,
so this was our opportunity to
make it happen.” The winners of
the Team category will be able
to enjoy a new Sonos speaker
system for their laundry room.
To enter, visit the WASHCO
website and fill in the online
entry form. The closing date
is Friday 17 September. Don’t
forget to select the category
and say why the individual, or
team, should be considered, in
200 words or less. If you are
nominating a colleague for more
than one category, please make
a separate entry for each.

As we prepare to fully reopen Old
Trafford, we recognise it is more
important than ever to elevate our
already high standards of hygiene
and infection prevention.
“We look forward to working
with Ecolab to achieve its official
Ecolab Science Certified Seal, so
that all visitors to the club can see
our commitment to delivering a
higher level of cleanliness and
ensuring they receive the best
possible experience.”
To celebrate the start of
its partnership with the club,

Ecolab will be teaming up with
Manchester United Foundation
to collaborate on future projects
within the Foundation’s network
of partner schools within Greater
Manchester.
“Through our partnership
with Manchester United, we
are looking forward to helping
reconnect fans with the club they
love by advancing cleaner, safer
practices, and demonstrating the
transformative outcomes we drive
for our customers every day,” says
Christophe Beck, Ecolab CEO.
“Our ambition is to support
t he g lobal e conom ic a nd
societal recovery by promoting
more hygienic and sustainable
practices. Building on our
i ndu st r ial, healt hca re a nd
hospitalit y exper ience and
scientific expertise, we will
continue to help organisations
like Manchester United deliver
experiences that protect public
health while preserving the health
of our planet.”

PSG® acquires Dositec Sistemas,
enhancing Hydro Systems’ portfolio
PSG®, an operating company of
Dover Corporation, has completed
the acquisition of Dositec Sistemas,
a leading provider of dispensing
systems for laundry, foodservice
a nd com me rcial clea n i ng
companies. Hydro Systems, part
of PSG, has been an exclusive
supplier of Dositec chemical
management systems in North
America since 2015.
“Dositec has been a valuable
strategic partner of Hydro Systems
since 2015, and we are excited
to bring this leader in connected
technology under Hydro’s portfolio
of dispensing solutions,” said Karl
Buscher, president of PSG. “This
acquisition will enable future

growth of connected systems and
services that help our customers
optimise their operations.”
D o s i t e c’s c o m m e r c i a l
laundry systems are scalable,
making them an ideal solution
for washer-extractors and tunnel
washers of all sizes in industrial
and on-premise lau nd r ies.
Dositec’s focus on connected
capabilities supports Hydro
Connect, a cloud-based IoT
platform from Hydro Systems that
gives chemical providers and end
users a detailed view of laundry
alarms, production information,
chemical and water usage, costs
and more.
“This acquisition strengthens
PSG and Hydro Systems as it
enhances our product development
capabilities and enables us to
support more of our customers
around the globe,” added John
Goetz, global product manager,
Hydro Systems. “We are excited
for the future of the Dositec
product line, which will simplify
and improve the laundry process
for our customers.”

Vision Linens set to take Europe by storm
Vision Linens, the textile supplier
and distributor, has set about
securing its place in the European
market through the establishment
of a full commercial and logistics
solution to service European
customers.
Vision is a division of
the WestPoint G roup with
headquarters based in New York,
USA. With direct operations in
eight countries, spread across the
globe, it became apparent that in
the run up to Brexit, it would need
to address a way to be best placed
to serve its EU customer base.
To meet this challenge, Vision
established its own European
trading entity - Vision Linens
BV - based in Amsterdam, The
Netherlands, alongside a dedicated
distribution centre - CTS Logistics
- based close to Rotterdam port.
T he Netherlands was
strategically chosen for the location

of Vision’s European base. With
Rotterdam port, Europe’s largest
sea port, Schiphol airport and
an excellent road network, The
Netherlands provides the perfect
gateway into mainland Europe
providing a seamless post Brexit
transition for Vision’s European
customers.
Vision has partnered with
CTS Logistics, specialists in
European distribution, to ensure its

European customer requirements
are met. CTS boasts an impressive
20,000m2 storage and handling
space, 38 loading docks and
space for at least 15,000 pallets
plus its own transport network.
The complex maintains TAPA-A
certification meeting the highest
safety and security standards
and is also able to offer customs
warehousing. With efficient
communication f low and a

personal approach, CTS ensure
optimal processing of shipments
and logistics activities, time and
time again. Flexibility, proactive
communication, and innovation
sets them apart from other logistics
service providers.
V i s i o n’s
European
infrastructure allows for the
import of goods from key supply
jurisdictions directly into Europe,
taking advantage of existing EU
trade agreements and ensuring
more favourable delivery lead
times to customers in Europe.
Aside from Vision Linens BV,
Irish customers are now served
through Vision’s Irish entity,
Vision Europe Ltd (previously
known as Lissadell Liddell Ireland
Ltd). This allows Vision to import
goods from overseas directly
into Ireland ready to be sold on
domestically to their Irish customer
base, reducing delivery costs and

lead times. Partnerships with key
Ireland based logistics providers
and utilisation of established
distribution hubs allows Vision
to provide a full commercial and
logistics service in this region.
M i c h e l l e Pe g g , g r o u p
operations director for Vision
Linens commented, “As a leading
textile supplier to the hospitality
and retail sectors, and serving
key customers such as Hilton,
IHG and Accor, it is critically
important to be able to provide
a first class distribution service
which is adaptive and effective.
With the creation of two new
European trading entities and
sound partnerships with third party
logistics providers, Vision is set
to become the European textile
company of choice. At Vision,
we are devoted to the continued
growth of our global distribution
network.”

News

Christeyns UK ups green credentials
with new Project Terra
“The impact our industry has on
the environment is significant,”
states Justin Kerslake, operations
director. “As a company,
Ch r istey ns is focused on
doing all it can to reduce these
environmental impacts and sees
the challenges facing the industry
as an opportunity to provide
cost effective solutions to help
customers stay ahead.”
Christeyns has invested
significantly into developing
eff icient laund r y systems,
incorporating both equipment and
chemicals, and is guided by the
2030 United Nations Sustainable
Development Goals.
At its own facilities, the
newly introduced Terra Project
(meaning earth) looks into every
aspect of Christeyns business
across all its UK sites, in

relation to sustainability and
the environment.
Around £500,000 has been
invested in equipment and
training to ensure facilities are as
modern and efficient as possible.
This included installing low
energy LED lighting replacement
and plans are under way to install
a solar panel system.
Raw materials are purchased
from carefully selected suppliers,
sustainability being a key
requirement when choosing
ingredients. Recent developments
have also led to the introduction
of concentrated formulations that
reduce the number of deliveries
and hence carbon footprint. A
review of the company’s waste
stream is underway to strive for
Zerowaste to landfill across all
sites and this has recently been

Christeyns’ Terra Project looks into every aspect of their
business in relation to sustainability and the environment,
including transport and telematics for delivery vehicles

achieved at the Warrington plant.
Most recently the f ir m
switched energy supply for the
main Bradford plant to achieve net
Carbon Zero and changed vehicle
supplier to facilitate electric or
hybrid vehicle choices for the high
mileage drivers.
Wash-out water from both
customer sites and the firm’s
manufacturing facilities, is
recovered and reused and in 2019
this saved 396,000 litres of mains
water. This practice also reduces
the amount of eff luent being
deposited into the environment.
“The drive to sustainability
isn’t as simple as just moving to
greener sources of energy, we
must learn to consume less in
general,” adds Kerslake. “Remote
working in a flexible environment
is encouraged, telematics for
delivery vehicles and super
concentrated products are all
in development to reduce CO2
emissions.”
Increased focus at Board level
will add impetus to Christeyns’
strategic goals on tackling
environmental issues within the
sectors in which it operates and
in the wider community.

Girbau launches university, a new
landmark in specialised laundry training
Girbau has launched Girbau
University, its online laundry
t raining platfor m with a
specialised programme aimed
at industry professionals and
staffed by working trainers with
extensive experience.
Through different learning
paths, Girbau University offers
training of all kinds, ranging
from the most generalist,
like courses in running and
optimising a laundry and specific
modules on disinfection, to
programmes created for laundries
with special features that require
more specific know-how, like
those in hotels, hospitals or care
homes. The goal of this new
platform is to become a place
to learn to improve a laundry
across the board, seeing it as both
a workplace and a business.
Girbau University is therefore
open to anybody interested in
expanding their knowledge of
laundry through a programme
that includes courses of all kinds,
both virtual - where every student
can progress at their own pace
module by module - to live
webinars where they can ask the
team of laundry experts about
their doubts and queries.
Girbau University is available
through three spaces: the Girbau
Experience Center (GXC),
with face-to-face training; the
E-Learning platform, where
students can use quality online
material at their convenience;
and finally the On Tour scheme,
training delivered onsite to

learners, so that they can work
with their own machinery in their
own businesses. It also offers
short-term seminars, with the
focus on current topics in order
to keep up to date with everything
to do with laundry.
This initiative ref lects
Girbau’s deter mination to
be more than just a laundry
machinery manufacturer, by
designing innovative solutions for

textile processing on the global
market, always with a local focus,
in order to help its customers,
team and partners to grow,
to create an open community
striving for economic, social and
environmental sustainability.
Like this, Girbau University
forms part of this determination
to open up, share, build a
com mu n it y a nd prog ress
together.

Thousands of Parts For Hundreds of Machines

When You Need a Part or Spares For a Machine Contract

Commercial Laundry Parts and Spares
Free delivery on Orders Over £150
Nationwide Delivery Available

01254 946312

www.commerciallaundryparts.co.uk sales@commerciallaundryparts.co.uk
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Technology Update

Making the
connection
T

here have been more than
enough issues to manage
d ur in g t h e C o v i d -19
pandemic. Now, as we hopefully
start to recover, there’s still
much to deal with for all in
the industry, from commercial
laundries to drycleaners and our
vital supply chain.
Staffing levels, fluctuations
in workload and how we stay
personally con nected w it h
customers are high on the agenda.
The ‘human touch’ is undoubtedly
needed in all this, but it may well be
that advances in technology – some
the result of ‘light bulb moments’
during shutdowns and furlough –
are set to play an even greater part
in how we operate.
One fine example is Connect,
from SPOT by Xplor Industry,
set to be available internationally
in the next few months having
been launched to eager eyes
via a webinar at the end of July.
Right now, it’s still in the active
development stage, with more
added features in the pipeline, but
what the webinar viewers were
shown more than suggested it will
be warmly welcomed.
All the boxes are ticked when
it comes to speed and simplicity
of operation, such as a clean,
uncluttered screen, but what
particularly stands out is that
Connect looks a real winner when
it comes to building trust and
engaging with customers, with so

Jan Raycroft connects
with some of our leading
industry businesses to find
out more about their recent
tech innovations that help improve
efficiencies and build better customer
relationships
many becoming used to running
much more of their daily lives
through apps or a quick trip online
via a tablet or laptop.
Not that this is all about
handling everything at a distance.
During the webinar Toran Brown,
vice president of product at SPOT,
envisaged a future where customers
arriving at a store might not find a
counter at all, but be greeted by a
smiling member of staff at a desk
who swiftly processes their order
with any notes (perhaps ‘No creases
on jeans’) added in front of them.
As he pointed out, customers
find and then use the communication
channel they are most comfortable
with. But how ever it’s done,
Connect gathers all the vital info
in one place for shop or laundry
staff. Meanwhile, customers can
access and update their info when
it suits them to do so.
Connect features include
capturing messages, whether emails

It’s easy to
add photos
of stained
or damaged
garments
to SPOT’s
new Connect
system
SPOT launched
Connect at a webinar
which showed
drycleaners how
simple to operate
but exceptionally
useful it will be

What does you customer bring in most regularly – and where
is the opportunity to grow their custom? SPOT’s Connect
provides graphics at a glance to reveal all you need to know

14 LCT September 2021

or SMS between the cleaner and
customer, an easy route to adding
photos of the likes of damaged
or stained garments, and a new
invoicing process. A very fast
multi-language system can be
handy for both employees and
customers, as is the switch between
various currencies when billing.
The collection and delivery
system looks ingenious and can
even identify adjoining properties
of existing customers for possible
marketing exercises to source new
home delivery clients.
Many of the SPOT team have
experience of working within
family drycleaning operations,
including Brown. He’s been driving
the latest project with SPOT’s US
general manager Tom Beidle, who
joined the business two years ago
to give it renewed direction. Lead
developer on Connect has been
Craig Johnson, one of the original
designers of SPOT, with specialist
talents outsourced so they could
get the most complete product to
the market as quickly as possible.
Tabish Aiman, the UK-based
managing director at SPOT
Business Systems EMEA, says:
“Tom’s redeployment of staff,
bringing on additional resources
and as an inspirational lead, has
dramatically accelerated SPOT’s
innovation.” Aiman is delighted
by the Connect features which
perfectly match a ‘New Normal’
where customer confidence and
genuine human interaction are
valued and matched – and will be
enhanced – rather than be replaced
by technology.
The new application will use
SPOT’s existing database so no
migration of data is needed, and it
can be implemented side by side
with SPOT systems during training
and development.
Using technology during the
Covid months, drycleaners and
launderers have enjoyed huge
benefits from DryStream EPoS
systems to help them through a very
difficult time. Drystream CEO
Jon Beach says that minimising
costs while staying in touch with
customers became essential.
Furlough and staff layoffs saw
business owners relying heavily
on their DryStream EPoS systems.
“During lockdowns we’ve seen
an upward move towards EPoS
usage, automation of various
tasks including invoice production,

credit control, marketing and a
switch to DryStream to eliminate
unnecessary monthly fees.”
Customer relationship
management (CRM) is included
in all DryStream EPoS systems and
new enhancements this year and
2022 will see an extension of these
features to help build business like
never before. Eliminating running
costs, DryStream owners continue
to enjoy no monthly charges to use
their systems, or for telephone
support, and this important free
service continues during 2021 for
all DryStream users.
Beach says: “While laundries
have long offered collection and
delivery services, many drycleaners
didn’t, relying on their position on
the high street. All this changed
during lockdowns. DryStream
owners had long been able to
process collections and deliveries
with their DryStream ‘Premier’
and ‘Premier Plus’ EPoS systems
but now things get even better.”
Increased use of smartphones

ours. So, an app that’s personalised
to the business and that can be
downloaded either from the
drycleaner’s website or the principal
app stores is the way to go.”
The new app is available to
all DryStream TOUCH Premier
and Premier Plus EPoS systems
owners to offer to their customers
and is individually customised
with the business name, brand
logo, colour schemes and graphics.
Each is lodged at the app stores
for available download. Quick and
simple to use, it allows customers
to place orders at the associated
drycleaner, whether that’s a simple
request for collection or a detailed
order with a prepaid feature. Each
order automatically updates the
host DryStream EPoS terminal and
is included in the relevant routing
processes at the relevant time.
Technology is playing an
increasing role in moving items
around commercial laundries, with
rising hygiene and health standards,
particularly in operations receiving

system, unsorted articles are
fed directly without presorting
or untangling, keeping manual
interactions as low as possible. At
the first station of the flow, a THOR
robot automatically separates the
incoming laundry and steadily
transfers individual articles to
the system. A specially designed
delta robot arm gently picks up all
articles with high precision and
productivity.
Each piece of linen and its
required washing programme
is identified by the HEIMDAL
module from Inwatec. Depending
on the setup, this can either read
individual RFID tags on the articles
or use smart cameras with machine
learning to identify pieces by visual
characteristics such as colour,
pattern or material.
Finally, each identified article
is automatically sorted into the
desired category. Any number of
sorting categories can be used,
with sorting carried out either to
trolleys or silo units. Silo sorting

It has been clear, especially over the last 18 months,
that implementing modern processes that can automate
your customers’ experience and your operational
capabilities is essential to drycleaning and laundry
business efficiency and success in the future.
Rohan Bedi, CleanCloud
and more people becoming adept
at using apps and online systems
expanded the potential market. For
a customer, having the ability to
book a drycleaner or laundry to
collect garments by way of an app is
an obvious and natural progression.
It’s no surprise that DryStream’s
new app latches on to this shift
in trend.
Beach explains that his business
found drycleaners preferred to have
a unique place and identity in the
market rather than be on a site that
lists competing drycleaners and
laundries together: “Listings may
work in the fast-food industry but
it’s not the preferred method in

linen from hospitals and care
settings. For Inwatec, the laundry
of the future is a clean and safe
workplace with very few manual
processes and intelligent robot
systems that work together to create
a perfectly finished product.
The automatic handling of soiled
articles with Inwatec’s solutions
increases the safety and hygiene of
employees by minimising contact
with potentially contaminated
laundry, while ensuring correct
cleaning of all items. It also enables
a faster response to high fluctuation
of available staff and the amount of
laundry to be processed.
In a modular Inwatec sorting

texRoute app ensures mobile management and container
management can be organised comprehensively and profitably

means entire wash loads can be
transferred directly to bag systems
and tunnel washers to create even
smoother workflows.
After focussing on automating
garment handling and sorting
for the past four years, Inwatec’s
newest addition to their portfolio
is the THOR robot, handling
linen of all sizes with ease, from a
small washcloth to a large kingsize
sheet and more at a rate of 1,200
to 1,400 pieces per robot. Though
the machine is still fresh on the
market, it is far from being a
prototype. Multiple installations
have been performed in Germany,
the Netherlands, and in Australia.

Technology Update
Unsorted articles can
be fed directly without
presorting or untangling
with an Inwatec sorting
system where a THOR robot
automatically separates
laundry and transfers items

CleanCloud have provided a
contactless order system for
drycleaners and their customers

Hospitality laundry Wasserij &
Linnenverhuur G. van der Kleij &
Zn. bv in Utrecht, the Netherlands,
now uses one of these new Inwatec
sorting systems to automatically
process all incoming laundry.
Combining RFID and camera
identification modules, the linen is
sorted to an existing Jensen Group
ContinuSort system, separating
towels, duvet covers, sheets, and
pillowcases, both chipped and
unchipped.
The laundry has quickly seen
benefits from using this system,
including improved sor ting
quality, receiving better data of
all incoming linen, and needing
less manpower on the floor. In
addition, higher productivity is
achieved on the ironing lines,
where specifically one category
is processed at a time, meaning no
more mixed items and customers.
T he fo c u s for S o Com
Informationssysteme GmbH has
been on software providing even
more transparency during the
pandemic, seeking to enhance
information about every single
laundry item. There are items
which must be cleaned separately
or disinfected in addition to the
washing process, while in some
cases, laundry has to be packed
and delivered separately. Added to
all this is that demand for certain
pieces of laundry can vary daily,
depending on the actual infection
rate.
Michael Wieser, sales director
of SoCom, says: “In the future,
modern and futureproof production
and logistics concepts will require a
large amount of information, about
the laundry item itself, the current
product status, product quality and
process progress. In consequence
this means transparency in the
entire operation. This is exactly
what our software helps our
customers to achieve.”
Data available in real time, from
anywhere and at any time gives
end-to-end digitisation, starting
with the SoCom app texScan,
where a mobile inventory can
be carried out within seconds
via smartphone directly at the
customer’s premises. With this app,
the customer can scan his inventory
or other movements himself.
If the current level of infection
suggests an increased need, app
solution texOrder allows for orders
or inventories to be made directly

CleanCloud’s website booking tool
is just one of their enhancements in
the past year

at the wards of hospitals, nursing
homes or hotels by the customer.
The application requires no
special training. Information is
transmitted directly and is also
available offline.
T he tex EasyPick app
sees orders picked easily and
completely paperless, with stock
adjusted automatically. Production
managers can check the live status
of all open pickings at any time and
immediately change prioritisation
of pickings when required.
Interaction of the individual
app solutions means the additional
container and parking space
information stored in texEasyPick
can be transmitted to drivers
and displayed via the texRoute
app. This app ensures mobile
route management and container
management can be organised
comprehensively and profitably.
Forgotten or incorrectly loaded
containers, which can ruin the
entire profit of a round, no longer
occur.
Live tracking is possible via a
web portal providing the current
delivery status, set-up times,
travel times and dwell times at
the customer’s premises at the
touch of a button. The customer
is informed via email before the
driver arrives, so they can prepare
everything right away - the correct
containers with the right laundry
items to the right pick-up location,
thus reducing loading times.
“As an industry specialist,
we know the special challenges
from working with our customers
for longer than 25 years and can
provide fast and competent help,
especially in times like these, if
new requirements arise,” Wieser
concludes.
With staff ing issues and
f luctuating workloads set to
continue for some time, Laundry
Robotics are seeing increased
interest in their clever solution that
picks up towels and automatically
offers them to a towel folder,
regardless of brand and type of
folder.
Two versions, named Robin
and Roy to reflect an image of
being seven days a week, 24 hours
a day ‘co-workers’ exist. Robin
was launched in 2019, while little
brother Roy came along last year.
The larger model, Robin, can
handle towels with a maximum
length of 2,200mm and width

of 1,100mm. There’s an option
for recognising logos and Robin
automatically ejects guest towels.
Speedy Roy has a smaller footprint
but is a swift operator handling a
standard towel assortment.
What makes them particularly
fascinating is that they have ‘deep
learning’ AI software, imitating
the workings of a human brain so
that they process data on input and
corresponding output and come
to know patterns of work to make
decisions.
Finally, CleanCloud is known
worldwide for providing a point
of sales and pickup and delivery
solutions for drycleaners and
laundries in over 80 countries.
During the pandemic CleanCloud
has assisted many drycleaners and
laundries with setting up an online
presence and the infrastructure to
execute it. This resulted in a drive
for technological developments that
would not only make operational
efficiencies but also improve
customer relationships and
customer satisfaction.
A CleanCloud customer,
Rohit Dhillon of One-Stop Wash
in London, says: “I believe that
Covid-19 has generally fast-tracked
changes that I think needed to
happen. If you look at the world,
in-store and retail have been
severely affected. I see the big shift
to automation and online-based
sales.”
CleanCloud introduced an
industry first with their contactless
orders, giving thousands of
d r yclea ne r s a nd lau nd r ies
worldwide the capability to provide
a contactless experience (including
kerbside pickup and real-time

check-in) keeping their staff and
customers safe.
Then it was time to look at
efficiency and have a wider reach.
Other features developed include
integrated online booking tools,
advanced payment integrations,
sophisticated marketing tools and
major updates to both driver and
customer apps to a world-class
standard.
Cle a nCloud d r ive r a nd
customer apps allow for a
simple, yet advanced customer
booking experience tailored to
the business’s preferences. With
improvements to the driver’s app,
including enhanced tracking,
customers are now more up to
date about orders and both they
and businesses have a seamless
experience. Furthermore, on the
backend, the process of managing
an order is simple and controlled by
the business, including payments.
The logistics of orders have long
been a roadblock for the success of
many drycleaners and CleanCloud
helped to transform this, allowing
all businesses to provide online
services at a world-class level.

Head of sales and marketing
Rohan Bedi says: “It has been
clear, especially over the last 18
months, that implementing modern
processes that can automate your

customers’ experience and your
operational capabilities is essential
to dr ycleaning and laundr y
business efficiency and success
in the future.”

Robin and Roy are solutions from Laundry Robotics that use
‘deep learning’ AI software which imitates the workings of a
human brain

The Drystream app makes
life easier for both
customers and cleaners

SOFTWARE
Laundry 4.0

Complete solution
with apps and customer portals
We create new opportunities for your laundry.

Quick Smart Dry Cleaners
in Chelmsford are fans
of the latest technology,
whether that’s to provide
eco-friendly cleaning or
through use of a Drystream
system to help operate
their business

Specialist drycleaners
Savile Row Valet have a
discerning clientele and
looking after them is
assisted by a Drystream
EPoS system which
matches their first-class
brand

socom.de
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Sale Now On

SUPER
DEDUCTION?
For expenditure
incurred from 1 April
2021 until the end of
March 2023, companies
can claim 130%
capital allowances on
qualifying equipment
purchases with
NO UPPER LIMIT!

What does this mean in practice?

This also includes qualifying
new assets purchased using
finance. This means that not only
can you spread the cost of purchase,
over a number of years, through an
Approved Business Finance facilitated
agreement but you can also reclaim
the Super Deduction when purchasing
qualifying equipment (with no upper
limits).

Only companies who pay corporation tax can take advantage of
this tax incentive. However, sole traders and partnerships can
look to still take advantage of the Annual Investment Allowance
which is currently set at £1 million and is in place until 31st
December 2021.

The super-deduction will allow
companies to cut their tax bill by up
to 25p for every £1 they invest. This
provides significantly faster tax relief
for qualifying investments, helping
businesses to invest and grow.

A company incurring the following amounts of qualifying
expenditure who decides to claim the super-deduction can
achieve the potential savings below:
SPEND ON
QUALIFYING ASSETS

SUPER
DEDUCTION

*POTENTIAL TAX
SAVING

£100,000
£250,000
£500,000
£1,000,000

£130,000
£325,000
£650,000
£1,300,000

£24,700
£61,750
£123,500
£247,000

*Potential Tax savings are based on qualifying purchases only.
Please speak to your accountant for full details.

Who can participate?

What expenditure qualifies?
Expenditure must be on equipment such as new and unused
plant machinery, factory fit outs, scaffolding and catering
equipment (exclusions apply, speak to one of our AMs for more
detail). Expenditure needs to be incurred on or after 1 April 2021,
but before 1 April 2023. Most tangible capital assets used in
the course of a business are considered equipment, plant and
machinery for the purposes of claiming capital allowances.
If you are looking to purchase machine assets, please contact:

Bob Mills on 07535 535410 or email
bobm@cherrytreemachines.co.uk to start the process

We now have the new government-backed ‘Recovery Loan Scheme’ (RLS) which was launched on the 6th of
April. There are some differences in interest and fees compared to the CBILS loan but RLS are also available to
a wider audience and without any minimum turnover. They offer more flexibility with their payback term but
crucially are still 80% government-backed and with no personal guarantee required by the borrower.
SUPER-DEDUCTION (VERSION 1 -April 2021) Eligibility criteria are outlined in the published tax information and impacts note, found at
www.gov.uk/government/publications/new-temporary-tax-reliefs-on-qualifying-capital-asset-investments-from-1-april-2021
Approved Business Finance Ltd is an independent asset finance brokerage and not a lender. Approved Business Finance Ltd is an Appointed
Representative of AFS Compliance Ltd, which is Authorised and Regulated by the Financial Conduct Authority, firm number 625035.
Approved Business Finance Ltd is a Franchisee of Asset Finance Solutions (UK) Ltd.
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CLAIM YOUR SUPER
DEDUCTION ON THESE
CHERRY TREE DEALS
130% TAX DEDUCTION SAVING OVER £36,000 OR MORE ON OUR IRONING LINE DEAL
From just £4,399 PM subject to status

FULL IRONING LINE 3.2M WIDE STEAM
IN STOCK IMMEDIATE DELIVERY INCLUDES:

SAVE UP TO

£130,OOO

(FROM LIST PRICE)

LAPAUW IRON
MAX DEMO
IRONER 3.2M
WIDE FIXED BED
2 ROLL
TECHNICAL
MANUAL
1200MM

NEW
3 STATION
FEEDER
3.2M WIDE

NEW
MULITIFUNCTION
RAPID FOLDER
1 LARGE (SHEETS)
4 SMALL
3 CROSS FOLDS
3 PRIMARY FOLDS

IRONMAX SERIES
(MANY EXTRAS
INCLUDED)

PLUS 1 YEAR WARRANTY & FREE SPARE PARTS KIT WORTH OVER £9,000
(If ordered before the end of June 2021)

Full line delivered (installation extra) and you can part exchange your old equipment with cash back!

ALL MACHINES IN STOCK • NO DEPOSIT
• 3 OR 5 YEARS LEASE PURCHASE AVAILABLE • IMMEDIATE DELIVERY
BENEFIT FROM 130% TAX RELIEF - MACHINES IN STOCK

LX445
LAVATEC
200KG
WASHER

CHERRYTREE
200KG
WASHER
LX460
LAVATEC
260KG
WASHER

CHERRYTREE
100KG
WASHER

KENT
100KG
MAT
DRYER

CHERRYTREE
100KG
DRYER
CHERRYTREE
50KG
WASHER

CHERRYTREE
50KG
DRYER

For an unbeatable quote and more
information call Bob Mills

September 2021 LCT 17

Section Header
CleanEx
Update

CleanEx 2022

24 and 25 April 2022
Ascot Racecourse, Berkshire

174

CleanEx 2022: The countdown begins
There’s just over six months to
go until CleanEx 2022 - the only
UK exhibition dedicated to the
laundry, drycleaning and textile
care industry.
After several changes to the
CleanEx event over the last 18
months we think we can see that
light at the end of the tunnel. Plans
are very much taking shape to
ensure this is a great show for both
exhibitors and visitors.
This has always been a must
see event! It’s the only UK event
that provides the opportunity to
compare in one place everything

from washing powders to the
largest washing machines, from
solvents and chemicals to the
newest innovations in machinery,
and the latest technology and
initiatives to drive sustainability
and efficiency forward for industry
businesses.
Exhibitors at CleanEx are the
key players in the industry and
they’ll be delighted to showcase
live their latest products, services,
su st ai n able solut ion s a nd
innovations to help you and your
business – many will have working
machinery and technology for you

FREE ENTRY. FREE PARKING.

Visit CleanEx 2022:
Register now to attend
You can now register your place to attend CleanEx 2022. Simply visit
the CleanEx 2022 page at www.megevents.co.uk and click on ‘attend
the event’ and enter some basic information to secure your place. Entry
to the event is free and there’s plenty of free parking. There’ll also be
prize draws and goody bags too!

to see and use first-hand.
CleanEx 2022 will also be
the ideal opportunity to finally
meet with others in the industry
in real life - existing and potential
new customers, and industry
colleagues and friends.

Hospitality Expo to run
alongside CleanEx 2022
MEG Events, the team behind the
successful CleanEx, LADAs and the
Hotel Housekeeping Honours – the Triple
H awards - has gone into partnership with
UK Housekeeping Association (UKHA)
and are adding a whole new dimension
to CleanEx 2022.
Brand new event - Hospitality Expo – will take place at the
same time as CleanEx 2022. Same time. Same venue.
Hospitality Expo is aimed at procurement managers, general
managers and housekeepers from hotels across the country.
Attendees will benefit from meeting with exhibitors at Hospitality
Expo aimed at the hotel housekeeping industry. With over 38
exhibitors.
Hospitality Expo will take place on its own floor at Ascot
Racecourse so those visiting Hospitality Expo will also be able to
walk the aisles at CleanEx 2022 and see what the leading industry
suppliers there are exhibiting about their latest innovations,
products and services.

Our sponsors…
We’re delighted to have support from the following sponsors. If you would like to join
this group of industry experts as a sponsor, then contact Meg Events today. There are
some sponsorship packages remaining to suit a range of budgets.

HEADLINE SPONSOR

Exhibitors at CleanEx 2022
To join this list of key industry players and secure the very last
stand available at CleanEx 2022, then don’t delay and contact
MEG Events on the details at the bottom of the page.

ABS
AGS
Ashar Professional
Linens Ltd
Avonlee
Axcess IT
Barbanti
Becreative360
Böwe
Brightwell Dispensers
Ltd
Bryant Plastics
Caraselle
CBA Machines
Clean Supply
CleanCloud
CML
Cole & Wilson
CRDN
Dane Realstar
Deister Electronic UK Ltd
Direct International
DRM Industrial Fabrics
Drystream
Dwas Tex Pvt Ltd
Ecolab
Electrolux Professional
EWT Water
Fox Energy
Girbau
Grangers
Guild of Cleaners &
Launderers
Hoesh International
Ideal Manufacturing
Imesa S.P.A.
Industrial Laundry
Equipment Ltd (ILE)
Installation Machinery
Services
Jensen
JFC

JLA
Kannegiesser
Laundry Engineering
Services
LaundryQuip
Laundry & Cleaning
Today
LinenTech
Mach 1
Marden Edwards
Shrinkwrap
MaxiPress
Mediterranean Linens
Mevo Metzler
Mirical Emblems
NALI
National Laundry
Group
Nayax
Parrisianne
Rampi
Richard Haworth
SPOT
SoCom
Stahl
Sturdy Products
Limited
Tex ID
The Empty Box
Company
Thermopatch
Veeroy Laundry Solutions
Limited (Mark Italy)
VEGA
Veit
Victor de Banke
Vision
WASHCO
Worshipful Company
of Launderers
Wellspun (Christy)
WSI

JUST ONE STAND LEFT

info@megevents.co.uk | megevents.co.uk/clean-ex | Tel: 0118 901 4471
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Ready to roll
Five Vega DT120 gas tumble
dryers could be fitted into
space previously taken up
by four old dryers

Gently does it: the Vega
RP60/47 SmartPress is
unloaded at Milborne Port

T

he agility of our sector to
cope with the peaks and
troughs of the pandemic
– within their own businesses
and those of clients – is very
much demonstrated by both
the determination shown
and pr ojec ts comple ted
by Huddersfield-based
Vega Systems UK.
In November 2019, just months
before Covid began to have a huge
effect on all our working and
personal lives, Vega Systems were
delighted when Johnson Service
Group confirmed that they wanted
them to provide a new washing
system and ironing line for their
Milborne Port plant.
Childs considers the JSG project
at their Milborne Port operation
in Sherborne in Dorset to be “a
bit of a coup”, recognising that
although JSG had collaborated with
Vega Systems for some time, it
demonstrated Johnson’s continued
faith in them by proceeding with a
sizeable commission.

As Childs recalls, this was an
opportunity to cement the bond
in a new era: “In years gone by
we’d always enjoyed a strong
relationship with the Johnsons
Group, but the late 2000s were a
difficult time for our Lavatec brand.
Regrettably, Lavatec GmbH went
into administration following the
2008 financial crash. Vega started
to make washing systems under
the Vega Systems brand in 2012
and in 2013 Vega UK was formed
to become the exclusive UK agent
for Vega Systems’ full range of
laundry machinery.”
The first new machinery in
Sherborne was installed in March
last year but within weeks the
British hospitality sector closed
its doors, and then on 26 March
lockdown was legally introduced
in the UK. Not surprisingly,
production at Milborne Port came to
a halt, with many staff there put on
furlough. With all the frustration,
there was ‘light at the end of the
tunnel washer’, even though it

Jan Raycroft talks to
Vega Systems UK about
projects achieved through
the pandemic
would be the end of July before
everything was ready to roll, with
a host of equipment now installed.
The equipment at Milborne
Port includes a Vega SmartLine
13-stage 60kg continuous washer,
Vega RP60/47 SmartPress, five
Vega DT120 gas tumble dryers,
a Vega 50-bag monorail loading
system and Vega-View management
syst e m , Vega Tr a n sfe e d- S
three-station feeding machine,
together with VegaRoll three-roll
1200 diameter steam ironer and
VegaFold large and small item
folder with VegaScan camera QC
system.
The SmartLine continuous
washer comes in a range of batch

Three Vega MultiFold Super knife folding towel
folders with buffer conveyor system and controls

sizes from 40kg to 100kg, while
the Vega SmartPress RP does
away with the traditional column
design yet is fully compatible with
all washing systems. Benefits
of the ergonomic TransFeed-S
high-performance feeder include
articulated clipping stations and
a suction bar adopted from Vega’s
top-of-the-range TransFeed Auto
model. The hard-working VegaRoll
steam ironer has extended bridge
pieces and chest with three heating
zones to boost performance.
During the installation existing
Lavatec machines – including
ones which had been in use for
many years – were taken out and
an immediate benefit beyond
advantages such as greatly
improved energy usage in modern
equipment was that the smaller
footprint of the latest machines
meant that the five dryers, for
instance, could be fitted in space
previously used by four.
Some of the removed machines
have been shipped to the US where
they have been refurbished and will
continue to work for Vega at an
installation in Los Angeles.
While this major task was
perhaps a highlight of Vega
Systems’ achievements during
the pandemic, it wasn’t the only
installation and service support
provided during the difficult period.
The NHS began to secure their
supply chain and frontline laundry
services as the crisis deepened,
and Vega UK were able to support
the health service with a series of
projects during lockdown.
In the early days of the pandemic

Vega’s TransFeed-S high-performance feeder

The Vega SmartLine 13-stage 60kg continuous
washer next to the Milborne Port dryers
there was an air of uncertainty
as hospital laundries and linen
suppliers built new protocols to
cover handling infected linen and
the safety of their own staff as well
as that of any necessary suppliers
and engineers. In Scotland this was
particularly important as there are
eleven NHSS laundry production
units, with the mainland linen
and laundry services processing
over 65 million items a year. The
West of Scotland Laundry based
in Wishaw is the main facility for
the provision of laundry services
throughout Lanarkshire.
Vega helped the West of
Scotland Laundry with a new towel
production system. Childs says:
“The order was due to be delivered
at the start of lockdown, so at first
we decided to postpone because
we weren’t certain that we could
provide engineering cover under
the restriction. In the event, the
laundry found demand actually
fell because the elective work was
being cancelled, so they took the
decision to install the system while
production was quieter.”

Vega mod if ied t he r ail
system, reinstating a redundant
drop point and moving another.
They introduced a buffering
system of conveyors to take work
directly to the operators. The new
system offers a much-improved
arrangement for the logistics of the
towels, reducing manual handling.
Childs is rightly proud of Vega
Systems’ staff during all this:
“The service team did a great job
throughout, supporting the NHS
at a time when there was a lot of
uncertainty about the disease and
before vaccination. That applies
to all our staff – I cannot speak
highly enough about them. They
made sacrifices, were f lexible
and took part in furlough rotas to
help not just our company but our
customers.”
He also praises the TSA for
co-ordinating industry initiatives
during the crisis and lobbying
to ensure that essential worker
status applied to the industry’s key
workers who still needed to travel
and go on site during the strictest
lockdown periods.
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News

Ajax brand reborn
Parrisianne, in partnership
with Sankosha, are proud to
introduce the relaunch of the
historic Ajax brand of finishing
equipment.
A pioneer in developing
and launching shirt pressing
machines that consisted of three
units – collar and cuff, sleeve
and body press way back in the
1960s. Ajax soon became one of
the top brands in the USA where
it is still a very well-known
brand. Many machines were
sold all over the world until
Ajax’s decline in the 1990s and
Sankosha subsequently took
over the brand in 2006.
San kosha i ntended to
relaunch new Ajax models after
acquiring the brand but due to
the 2008 financial crisis the
market was in decline.
Howeve r, Sa n kosh a
was deter mined to do
something with the brand

and relaunched the brand
under the Sankosha umbrella
targeting the hospitality sector
as replacements or new installs
in hotel projects.
The relaunch started with
four new models at Clean EXPO
2019 in Jakarta and then later
in 2019 at Shanghai a further 10
models were debuted.
At present there are 16
models under the Ajax brand that
offer fundamental functionality
at affordable pricing and ensure
good finishing that is nearly
equal to Sankosha brand models.
Star ting with shir t
machinery, the ALP-500 single
shirt press has a hybrid finishing
system using a combination of
a pressing plate for the front of
the shirt and hot air blow for the
rear, a larger yoke and upper
back press and a slim sized
body for today’s shirt design
trends. This is complimented

by the ALP-600E collar cuff
press with a natural curve collar
finisher, simple operation yet
not compromising on quality
finishing.
The ADF-050 jacket former
is similar to Sankosha’s old
model CN-50, which was the
best selling model around 2000
and is very simple to operate.
The ADP-610 legger press
has simple functionality with
auto-mode so an operator
does not need any special
techniques. The ADP-610
has two lines with the 610T.
610 requires central vacuum
connection while 610T has built
in vacuum functionality. A slim
table model, ADP-420, is also
available as a utility press.
In addition, the popular AHP
range of hot head presses have
been added to the Ajax line up
with a new cosmetic design and
colour.

Sankosha’s relaunch of the Ajax brand includes the ALP500
single shirt press and the ALP600 collar cuff press

Fox Energy Report
With the traditional ‘two-week’
British Summer passing, ‘Winter
is coming’ (to coin a phrase) and
the weather and temperatures are
becoming more unpredictable than
ever. The energy markets are highly
volatile due to a perfect storm of the
colder than seasonal weather, the
introduction of Ofgem’s Targeted
Charging Review (TCR), a lack of
supply to the whole of Europe and
political indifferences all driving
prices up - the long-term forecast
does not indicate this will pass for
the foreseeable future with many
analysts forecasting further large
increases as we move into Autumn
and further into 2022. These factors
have seen incredible increases to
wholesale energy costs which are
just a mere per cent or two from
their all-time highs seen in 2005
with no indication they will not
breach this imminently. As such
many suppliers which offer variable
market tracker products to both
business and domestic customers such as Bulb and Octopus Energy,
are having to rapidly increase costs
month on month in line with the
increasing markets, placing many
consumers under immense financial
strain.
The UK remains starved of LNG
shipping imports (Liquid Natural
Gas) due to the boom in the Asian
market drawing higher prices for
shippers and as such there are no
LNG vessels bound for Britain for
the immediate future. Adding to
this pressure, renewable energy
output is still low leaving the UK to
heavily rely on the very scarce and
fast dissipating gas storage supply.
There is an indication that Russia
could finally send additional gas
volumes to Europe over the Winter
period, which has the potential to
see gas prices fall and would keep
Europe better supplied with gas;
however, they have not supplied any

gas to the European marketplace
since the beginning of 2021 so
this is more in hope than certainty,
which would mean the UKs current
energy drought is set to continue.
With TCR now also implemented
into new electricity contacts, both
business and domestic clients
coming to market now will have
this reflected in their offers and
bills. The increases to the daily
standing charge element have seen
many medium and large business
energy consumers such as in the
laundry, care home and hospitality
sectors, facing increases in standing
charge costs of more than 1000 per
cent! From the 1st of April 2022 it
gets worse as the second stage of
TCR will be introduced, adding
further considerable increases
in cost to the KVA (availability)
element of half-hourly metering
(again these meters are commonly

found in commercial laundries and
the hospitality sector). Of course, it
is hoped that by this point in 2022
that the energy markets will have
stabilised and returned to their
seasonal norms, not adding further
financial pressure to businesses,
but unfortunately the prognosis is
not looking good.
W i t h m a n y c o m p a n ie s
struggling, there are options if
you are concerned about paying
your business energy bills; your
first step is to contact either your
current supplier or energy broker
for advice regarding your payments,
including possible payment breaks
or reductions, more time to pay
or possible access to hardship
funds, but this is very dependent
on your current suppliers. Fox
Energy can also support and assist
your business with the upcoming
changes under TCR.

WWW
CleanEx2022

NEW DATES: April 24/25 2022
info@megevents.co.uk | megevents.co.uk | Tel: 0118 901 4471
w w w. ca ra se l l e. n e t

020 7267 5003

BOOST PROFITS with our Clothes-Care products
“These Pet Hair Removal
Rollers are by far the best!
A truly great product ”

D.L.S.

Drycleaning & Laundry Services

www.dls.co.uk • 0800 085 3063 • @dlsedinburgh
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Chris Waterman planning another busy day with
the mantra of ‘price, availability, and support’

The Waterman Way:
Price, availability and support
O

ne thing you can be sure
about when it comes to
Chris Waterman – if he can’t
personally solve your problem
instantly he’ll know a man (or
woman for that matter) who can.
The managing director of family
business Waterman Laundry
Equipment Ltd in Blackburn has
built a network of experts such
as engineers who share his
determination to quickly sort
issues and leave customers
happy.

By Jan Raycroft
It’s five years since Waterman
launched his own business, now
with divisions for Electrolux
Professional products, supply
and fitting of other popular brand
names for purchase or rental, plus
a parts section with over 350,000
spares from group stock and a
knack of getting those tricky
things for next day delivery. As

Parts being packed for next day delivery

well as brand new equipment,
the business offers refurbished
machines with a 12-months parts
and labour warranty in the UK.
A lot of that success has been
built on the back of 15 years
working for big name laundry
equipment UK wholesalers
before striking out on his own,
but Waterman would be the first
to acknowledge that others have
more than helped to make this
possible. .
One key part to all this, wife
Marcelle Waterman, whose ‘make
it happen’ approach to past roles
in the NHS, private sector and
charities, has turned out to be
a transferable skill in office
management and liaising with
engineers and customers. Their
son, Carrick, dips in as an IT and
digital expert, but teaching maths
is currently his chosen career path.
Waterman says: “Our mantra
is ‘price, availability, and support’
and it has to be all of those, not
just one part of it or we haven’t
met our own targets.”
T he business with a
commitment to being a one-stop
shop does not employ engineers,
instead Waterman uses what he
describes as a ‘collective’ of highly
regarded independent engineers
across the UK known for their
track records of going the extra
mile and sharing his ethos. Like
him, many have previously worked
for much larger businesses, before
setting up their own operations.
This means the Waterman
team can swiftly match customers
in urgent need of an engineer’s
visit to someone close, including
those with specialist knowledge
of a particular brand. On many
occasions a callout is unnecessary
as Waterman’s first option is to
help with a fix over the phone.
As well as annual services,

Marcelle Waterman
arranging for an
engineer to help
with an urgent
problem
the engineers can sort out matters
such as temperature validation
for thermal performance, gas
safety checks and duct cleaning.
Waterman Laundry Equipment’s
experts also advise on machine
optimisation and how this can cut
utility bills.
Whether it’s installation of
new equipment or simply a spare
part, the aim is to offer best trade
pricing. As well as the Electrolux
Professional equipment they can
source, supply and support brands
such as Miele, Ipso, Primus,
Lavamac, Huebsch, Speed Queen,
Girbau, Fagor, Union, Böwe and
many more.

Need it fast? Waterman Laundry Equipment
carry 350,000 parts in group stock
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Hygienic. Sustainable. Smart. Future-proof.
Discover the innovations produced by the current
pandemic – at the world’s leading trade fair for
textile care on site at the Frankfurt exhibition
grounds!
Want to find out more?

www.texcare.com
info@uk.
messefrankfurt.com
Tel. +44 (0)
14 83 48 39 84
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Swiss Camplings have been working closely with
Christeyns and their linen supply partner to overcome
the eternal issue of removing size from new linen

Size is not always
a good fit for linens

DU: 20.08.2021

Where pure
innovation
happens

Dave Benson from Christeyns discusses the issue
with fibre size that has become more of a problem
for commercial laundries in their endeavours to
meet supply for the hospitality sector.
Like many industries, the laundry
sector has been affected severely
in many ways over the past year
due to Covid and the changes this
has brought to our daily lives. It
has led to a pretty erratic pattern of
operation for most launderers, with
peaks and troughs causing all kinds
of issues, not least in staffing, linen
provision and new hygiene regimes.
To meet the demand highs,
many commercial launderers have
purchased large quantities of linen
to ensure that customers have the
supply they need when they need
it. However, this has brought with
it additional work in ensuring the
linen products are fully ready for
use in the supply chain.
New linen can still contain size
– a coating applied to fibres during
fabrication to provide protection
and boost fibre properties and
adhesion in composites. Size
material forms a stiff and smooth
coating on warp threads to enable
them to resist the cyclic tensions
during the weaving process in the
loom and reduce fibre breakage.
Part of the linen fabrication
process does include a desizing
procedure to remove the size from
the warp yarns of the woven fabrics
as it can act as a barrier to dyes and
chemicals causing issues down the
supply line. Unfortunately, uneven
or incomplete desizing does occur
leaving laundries with linen that
involves specialist treatment before
it can be used.
Hygiene specialist Christeyns,
and its gentle care division Cole
& Wilson, are finding that many
of their customers are looking for
support in tackling this problem
with the team currently involved
in size removal work at many
customer sites.
“Textiles are arriving onto
laundry sites not correctly desized,
with no data on type of size or
process required to remove it.
Laundries then have to fully
remove size before the linen can
be used,” states Dave Benson,

72046-004_TEX_Anzeige_Allgemein_Laundry_and_Cleaning_Today_128x370_SSP • FOGRA 39 • CMYK • ek
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business development director at
Christeyns. “If this does not occur,
the linen won’t pass through the
ironer properly and it can be very
difficult to remove any subsequent
staining of the linen, say from food
or shampoos, as the film prevents
optimum action from the wash
chemicals.”
Due to the stop start nature of
the hospitality industry this past
year, laundries have had to deal
with the problem of size in much
larger quantities and on a more
regular basis. This brings with it
several issues.
Poorly presented textiles –
which once washed can make
further size removal more difficult,
lead to wasted production hours
and wasted management effort
trying to manage and resolve the
issue. From a laundry perspective,
the addition of multiple processes
required to achieve a satisfactory
finish mean increased costs in
terms of water, energy, chemicals
and time. So reduced production
efficiency, longer process times and
extended running hours for plant.
Desizing requires considerable
knowledge and processes vary
depending on the type of size used.
The factors, on which the efficiency
of size removal depends, are as
follows:
• Type and amount of size applied
• Viscosity of the size in solution
• Ease of dissolution of the size
film on the yarn
• Nature and the amount of the
plasticizers
• Fabric construction
• Method of desizing
• Method of washing-off
Christeyns have produced a

flow chart and removal guidance
that covers the ideal chemical
pH range and optimum washing
temperature dependant on the
type of size. This can be starch
based, acrylate, polyester, polyvinyl
acetate or PV alcohol size and each
has its own requirements when it
comes to removal.
Swiss Camplings have been
working closely with Christeyns
and their linen supply partner
to overcome the eternal issue of
removing size from new linen.
“The sudden demand witnessed
during the emergence from
lockdown increased the need
to process new linen quickly.
Without doubt, we felt that we
too were victims of size left in the
product. Jointly, with Christeyns
and our main linen supplier, we
spent a lot of time assessing and
testing. All parties worked openly
together sharing information,”
states engineering and production
director Craig Saunt.
“It became clear that residual
size can be an issue but there can
also be some challenges with wash
chemistry, temperature conditions,
conditioning and ironer set up.
The inconsistency of residual size
amounts combined with any of
these factors can very quickly lead
to further challenges. Because we
have all worked on it together, we
have removed the biggest hurdle
which is, ‘whose fault is it’. As a
partnership, we will continue to
work together whenever we see
a further problem developing,
sharing information and any lessons
learned.”
Regardless of what desizing
agent is used, the process involves
impregnation of the fabric with
the desizing agent, allowing the
agent to degrade or solubilise the
size material, often involving
longer swelling times, then finally
washing out the agent.
Christeyns would like to see
this type of partnership approach
put into place on a more regular
basis with better information from
textile suppliers and better size
removal before entering the supply
chain. This would ensure costs
are kept to a minimum and the
hospitality sector receive their linen
requirements on time all the time.

News

Renzacci UK support The
Berkeley with laundry refit
The Berkeley, one of London’s most
iconic five-star hotels, set in the
prestigious area of Knightsbridge,
has recently undergone a complete
refurbishment of their laundry

facility, delivered by Renzacci UK
This is part of The Berkeley’s
extensive refurbishment project to
refit and expand the hotel, which
will boast an additional 59 rooms,

Before: The laundry department at The Berkeley was
moved into a previously redundant basement area

Apology to TexID
Our apologies to TexID. On page
18, in the Shirt Finishing feature
in our July/ August 2021 issue, the
captions for TexID’s equipment were
incorrect. The correct ones are here.

along with a restaurant, spa, retail
spaces and 13 private residential
apartments.
Long-standing customer of
Renzacci UK, The Berkeley wasted
no time in appointing them as their
laundry partner, to plan, oversee
and deliver their entire laundry
project.
Following a number of site
visits with contractors and hotel
management, Ren zacci U K
designed an entire new laundry
layout, utilising their in-house
CAD drawing service. Firstly, it
was recommended that the laundry
department was to be moved into a
previously redundant area of their
basement to allow for the hotel to
use the previous laundry area for
additional back-of-house projects.
The CAD design also allowed for
the staged increase in the hotel’s
laundry processing capacity, in line
with its expansion plans.
In particular, the hotel was

keen to implement Pony’s range of
best-in-class finishing equipment,
as well as exploring the wetcleaning
opportunity that the redesign
allowed. A new Pony Formplus-S
Tensioning jacket former and
Pony MPT-D trouser topper were
among some of the new machinery
installed.
Jason Alexander, managing
director at Renzacci UK, headed up
the project. He said: “The laundry
staff and management are delighted
with their new laundry facility.
Given the hotel’s plans to expand,
we had to ensure their laundry
facility could withstand the increase
in demand, which their existing
area didn’t. They were also keen
to install environmentally-friendly
machinery for processing guest
garments, and the installation of
wetcleaning machinery, which also
doubled up as laundry machinery,
was the right fit. The Berkeley are
able to process more laundry and

CleanCloud powers official laundry
partner at Tokyo Olympics
Wash & Fold, Tokyo’s premier
laundry service, partnered with
CleanCloud to manage all of the
cleaning for all the athletes and
delegates at the Tokyo Olympic
games.
This partnership provides
CleanCloud’s market-leading
POS system to Wash &
Fold in order to manage
the international customer
relationships and the cleaning
process for the games. As the

Olympics is such a large event
it is important to have the best
system in place to manage the
scale and diversity of clients
with an intuitive system.
Wash & Fold, which has over
30 stores across Japan provides
some of the highest quality of
service and was the clear choice
to manage the Olympic games
in the Olympic village.
Joh n Bu n i , C EO of
Cle a nClou d c om me nt e d

“We are privileged to have
been chosen to provide our
world-class solution to support
Wash & Fold in this unique
opportunity.”
CleanCloud is a leading
POS and business management
sof t ware specialised for
launderettes and drycleaners
globally focussing on making
businesses more efficient,
profitable and technologically
advanced.

Laundryheap announces partnership
with The Residence Apartments
TexID supplies the Barbanti
484 which features two
heat recovery systems,
round cuff clamps,
integrated sleeve vent
clamps and pneumatically
operated controls

The Barbanti 520 from TexID
requires minimal space
and has a built-in vacuum
function

On-demand drycleaning and
laundry platform Laundryheap
announced a new partnership with
The Residence Apartments, who
provide luxury serviced living for
guests seeking long-term rental
stays for business and re-location
purposes.
The new laundry service
will be made available across
The Residence’s portfolio of
over sixty luxury apartments
in Marylebone, Tower Hill,
Shoreditch and Hoxton, enabling
guests to enjoy an affordable and
hassle-free on-demand laundry
service for the duration of their
stay.
The new par t nership
will enable guests at The
Residence Apartments to access
Laundryheap’s laundry service
on-demand, with drycleaning
starting from just £2 per item
and a 6kg laundry wash starting
at just £14.95. Laundryheap will
operate a door-to-door service,
including contactless pick-ups
and drop-offs, with a guaranteed
24-hour turnaround time for
any laundry that guests leave
in their care. Services on offer
for The Residence Apartments
guests include a standard laundry
service, and drycleaning and
ironed laundry.
The par t nership comes
as Laundryheap experiences
unprecedented demand from the

The brand new layout was
created using Renzacci UK’s
in-house CAD drawing service
guest clothing at a faster, greener
and more cost-effective rate, which
is fantastic.”
Linen room manager of The
Berkeley, Salvinija Barzdeniene,
adds “Renzacci UK is a fantastic
company to work with and I
am highly satisfied with the
service they provided. During
the construction project, we
communicated ver y closely
with regards to the machinery
installation and there were no
doubts or concerns regarding
service or timings. It is always easy
to communicate with the team,
and if we ever have a maintenance
issue, they provide a very prompt
service.”
The redesign enabled The
Berkeley to explore wetcleaning
and environmentally-friendly
machinery options

TROLLEYS
Design & develop trolleys to
suit customers requirements
Mould-in logos & crests
Full range of colours

Deyan Dimitrov

service and hospitality industry.
Laundryheap grew over 200 per
cent last year as demand for
reliable and socially-distanced
laundry solutions skyrocketed.
Their quick turnaround and
contactless delivery option
enables hotels to adhere to the
highest standards of hygiene,
safety and social distancing,
without compromising on the
quality of service experienced
by guests.
Kishen Patel, brand manager
of The Residence Apartments,
comments: “The Residence is
partnering up with Laundryheap
to offer a valuable service to our
growing clientele.
“Our brand is focused on
continuing to make our clients
feel like they are at home.
This latest partnership with

Screen Printing available

Laundryheap allows clients to
have this exact feeling, as we
have provided them with an easy
laundry service that will assist
with their day-to-day needs.”
Deyan Dimitrov, CEO and
co-founder of Laundryheap,
comments: “We’re delighted
to be partnering with The
Residence to offer their guests
a quick, affordable, safe and
eco-friendly laundry option.
We aim to take one important
thing off of peoples’ minds - their
laundry - and are looking forward
to helping ensure Residence
guests have a comfortable and
stress-free stay. Our 24-hour
guaranteed turnaround time
means that long-stay guests can
get their laundry and drycleaning
needs met, with minimal hassle
and maximum convenience.”

Contact us to discuss your requirements
Email info@jfctrolleys.com
UK 0845 4890326
IRL +353 93 24066

www.jfctrolleys.com
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Every little helps …
It’s time for a rethink.
The events of the last 18 months
or so have given us all pause for
thought, not least the high street
professional drycleaning and
laundry business.
Collection and deliver y
services are becoming widespread
and buying those little extras via
the many online shopping options

Jean Anderson reports
has become the norm for many.
So now is the time to think
carefully about how to entice
back retail shop customers with
something more than just excellent
drycleaning and laundry.

They are returning to visiting
our stores and window shopping
along the street so it’s time
to lure them in with gadgets,
‘professional’ cleaning products
and one-stop services which offer

better than ‘next day delivery’ –
the fulfilment is instant!
Eye-catching, easy sellers in
window displays and on counters
will pull in new customers and
also leave the premises in the bags
of impulse buyers delivering or
collecting their garments.
As well as the traditional
counter top laund r y and
drycleaning related products there
are also other services to consider,
possibly in partnership with other
businesses.
The ideas are many. Think key
services, carpet cleaners, footwear
cleaning products and services,
fabric dyes, photo and photobook
services and beyond.
For many working at home
during various lockdowns has
meant business suits and more
casual workwear has been

CleanSupply source a whole
range of retail items from
the best manufacturers
worldwide
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confined to the wardrobe.
Leaving aside that opportunity
for the ever-present moth to attack
the wardrobe contents (more of
that later), those clothes should
soon be seeing the light of day
and will need your services again.
You may be considering
offering collection and delivery
for the first time.
If so, why not add those counter
extras to the delivery. Your unique
selling point could be the ability
to offer quick local delivery with
a friendly smile!
As G raham War ren, of
Caraselle, leading suppliers of
add-on products, says, now is a
great time to rethink what you
offer, rebuild your relationship
with your customers and build
for the future. (He’s happy to give
guidance on the possibilities!)

His message: “Get back into
the habit of selling!”
“We’re seeing changes to
people’s work/home routines and
buying habits, but one thing that
hasn’t changed is clothes moths…
and they’ve really enjoyed the ideal
conditions provided by lockdown,”
says Warren, adding: “Nothing
suits clothes moths more than
darkness, peace and quiet... in a
word, lockdown.”
Moths have had the ideal
conditions they look for with all
those undisturbed suits, jackets
and jumpers.
“This is why our moth related
products are the ideal add-ons as
customers return to stores – they
have never been more relevant
than they are right now!
“No matter what type of clothes
people are going to be wearing,
they’ve been at greater risk from
moths, but it isn’t just moth
products that are relevant.
“With so many customers
having more time at home sorting
through clothing, they’re now
looking for ways to protect and
store it. All the extra clothes-care
products, such as the Peva storage
range and award-winning sticky
rollers, will provide customers
with a complete clothes care
package – they don’t need to go
to anyone else!
“Pet ca re product s a re
something everyone is talking
about as we’ve been at home with
our pets more than ever before. It’s
so easy to get customers interested
in these products because everyone
loves talking about their pet!”
Warren advises: “The simple
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fact is all drycleaners can boost
their profits by selling our moth
related products and our own
branded award winning sticky
rollers.” These are the sort of
add-ons that we all want because…
1. T hey provide repeat
business. No other refills will
fit our sticky roller handles – not
supplying to supermarkets means
we have protected drycleaners.
Our best selling moth products
will need replacing, so to stay
protected your customers must
come back for refills.
2. Every customer is a potential
sticky roller customer, but even
more so for the 50 per cent of UK
households that own a dog or a cat,
and every customer that walks
into your shop is a potential moth
customer (more so now than ever).
3. They provide the easiest
money you can make, there’s no
cleaning or laundry involved,
all you have to do is talk to your
customers.
Customers are finding it much
harder to get the products they
need, so don’t lose out by being
out of stock. If there’s one thing
that matters now more than ever
before, it’s stock, says Warren.
“Display products in a counter
display unit (shown to increase
sales by as much as 300 per cent),
and get even more when you upsell
with Peva garment covers. The
great thing about our products
is how well they all go together.
“Talking to customers about
best ways to store items and
protect them with moth products
leads on to the Peva storage range
and more money in the till. In
fact, every customer who walks
into your shop is a potential £25
customer for moth products. But
the real value of these products is
they aren’t just one time, quick-buy
purchases, they’ll give you repeat
business.”
Now’s the time to recognise the
‘lifetime value’ of the customer,
says Warren: “The two most
popular moth killers you could
sell are only effective for a limited
period, so customers will come
back three or four times each year.

Counter display units,
like Caraselle’s, are
an eye-catching
space-efficient way
of displaying a range
of retails options

A colourful
poster,
like this
one from
Caraselle,
could boost
sales of
pet hair
rollers

Now that £25 turns into £100 per
customer per year, it’s as simple
as that. And that’s just from
moths, adding on sticky rollers
you’d be looking at nearly £100
per customer per year again from
the initial sale and future refills.
Making that first sticky roller and
moth sale could turn into a £200
sale per customer per year… now
that’s real lifetime value.
“So, this is your opportunity –
you have exactly what customers
need – inform them about the
problem and tell them what
to look for, then give them the
solution with our moth range and
award-winning sticky rollers.”
There is also the opportunity
to get the attention of passing
customers with some of Caraselle’s
f ree point of sale posters
and take advantage of a free
Caraselle customised laminated
award-winning moth map.
“This is unique to us, showing
the shop’s name and location, it
highlights the problem and level
of infestation in the area. When
customers say they don’t have a
moth problem, you can show them

the level of moth infestation and
risk within the area.”
He concludes: “The easiest
sale to make is usually when you
highlight a problem and then
offer the solution. That obviously
happens when your staff have good
accurate product knowledge – you
may benefit from our Caraselle
product notes.
“Dr ycleaners picking up
business with a delivery service
will be losing out on these shop
sales opportunities.
“All drycleaners can find out
more about our add-on products
on the Caraselle website – it’s
a brilliant resource with free
downloads, videos and lots more.”
TCS (Textile Care Supplies),
based in Glenrothes, Fife, supply
drycleaners, wetcleaners and
laundries big and small with a
full range of products and services,
so who better to call on to find
the right products for your retail
customers?
Sally Bousie, general manager
(sales) says the popularity of their
Eezy Brush has recently caught her
eye. It has been receiving some
very positive comments online.
Billed as a ‘debobbler’ it can
do so much more, removing pet
hair and lint from fabrics and
refreshing clothes, furnishings
and even rugs. The simple wooden
handled brush is deceptively
simple and effective.
TCS supplies a full range of
enticing products to catch the
eye on the counter. The Restora
retail stand is compact and great
for a countertop but includes a
range of popular products. These
include the fuzz removal brick,
comb and lint rollers plus shirt

collar products, all of which are
also available separately when you
need to restock.
And, of course, they also have
a good range of reusable bags and
covers including suit bags, dress
covers, zip-up duvet bags, net bags
and drop-off bags.
They also have a range of Rit
dyes suitable for use on cotton,
wool, nylon, silk, linen and rayon.
With Clean Supply’s 30,000
sq ft warehouse in North London
and supplies sourced from the best
manufacturers worldwide, you can
be confident that they will have
what you want, when you want it.
T h e i r e v e r- e x p a n d i n g
transport fleet handles deliveries
to drycleaning and laundry
operations within London and the
South of England their courier
partners ensure hassle free
deliveries throughout the rest of
the UK.
As they say: “We have the
most experienced and, according
to our customers, the friendliest
telesales team in the industry who
will know exactly what you are
looking for and get it on its way
to you with no fuss.”
As well as all the shop

The wooden-handled Eezy
brush from TCS is great for
removing pet hair and lint from
fabrics and refreshing clothes,
furnishings and even rugs

The Restora counter display unit lets customers see what you
have available and quickly grab what they need

essentials they can supply retail
items from zip up suit, coat and
gown covers, moth repellent
products, lint rollers, Dylon dyes,
spray starch, curtain whitener,
lavender balls, fuzz bricks, and
much, much more.
Clean Supply recommends and
supplies these popular sellers and
has good ranges that are quickly
available.
Essex-ba sed Ly n x Dr y
Cleaning Supplies offers a
comprehensive range of retail
possibilities from posters to
advertise your services to wedding
dress storage.
The company founded in 2005
to sell only perc has grown rapidly
so become suppliers of a full range
for the industry saying: “This
rapid growth has been the result
of very simple business ethics i.e.
we supply good quality products at
reasonable prices very efficiently.”
The Lynx range is as diverse as
Dylon’s colour catcher and colour
run products and personalised
carrier and duvet bags to the ever
popular sticky roller brushes along
with refills and a range of handles.
Of course, they carry a wide
range of ubiquitous moth products

including moth killers and moth
repellents such as the Zensect
hanging mothproofer, moth balls,
moth traps and refills. There is also
the option of a large Zero moth
killer display stand.
Colibri protective scented
hanging and drawer sachets come
in a display box with the option of
a larger counter top display.
Lynx also offer posters to
advertise your services from
alterations to specialist cleaning of
everything from Uggs to wedding
dresses.
And f ind fuzz removers
including a wood and brass brush,
double sided brushes, an electric
fuzz remover and a sweater bricks
range.
Find specialist storage boxes
for wedding dresses, memory
boxes and shirt boxes in a range of
sizes and designs from Lynx too.
So, whatever you decide you’d
like to carry to help boost sales
there is plenty to chose from and
advice to be found.
Don’t forget the shoe horns,
umbrellas and carpet cleaning
solution either!

THE NEW SUPER 8 HAVE ARRIVED
THE NEW SUPER 8 ARE IN STOCK
THE NEW SUPER 8 ARE TRULY SUPER
SUPER MACHINES SUPPLIED
AND INSTALLED
BY THE SUPER AGS!
Please refer to our ad on page 30
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Barker leads
support for
Bournemouth
Rugby Club
for 2021/
2022 season
Dorset based Barker, a specialist
in domestic lau nd r y and
drycleaning, is leading with
its commitment and support to
Bournemouth Rugby Club and
has renewed its sponsorship of the
club for the 11th consecutive year.
MD Matthew Barker said:
“We are really pleased to be
behind the progression of
Bour nemouth Rugby Club
(BRFC), particularly after such
a difficult period for everyone.
I’m happy to be doing my bit to
help this brilliant community
rugby club fight hard for the next
winning season.
“They are a thriving club
working at the heart of the
local communities which it
serves. At Barker we share our
company values of ‘integrity and
respect for one another’ with
Bournemouth Rugby – a game
that brings people together from
all walks of life.
Simon Carkeet, chairman
of B o u r n e m o u t h R u g by
commented, “Matthew
Barker’s commitment to BRFC
is absolutely phenomenal - he
shows his support in so many
ways, helping us to lead the club’s
journey and steer its development.
We are extremely grateful for his
ongoing commitment, it makes
a huge difference to us.”

L-R: Conrad Carkeet No 6 in
Bournemouth Rugby Club’s
First XV, Matthew Barker,
Simon Carkeet BRFC

CleanEx2022
April 24/25 2022

info@megevents.co.uk

megevents.co.uk
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Miele sets a new standard in laundry
care with its new Benchmark series
The professional division of Miele
has launched its new generation
Benchmark series, designed to be
gentle to the environment while
still delivering high performance.
The washer and dryer range strikes
the perfect balance between costefficiency and premium results,
helping laundry managers from
any business exceed customer
laundry expectations on a daily
basis without compromise.
With sustainable efficiency at
its core, the new Benchmark series
can accommodate a washer load
capacity ranging from 12-20kg
and a drying load capacity
between 14kg-44kg ensuring
maximum laundry throughput.
Innovative technology is instilled
throughout each model, including
powerful, frequency-controlled
asynchronous motors which
promise smooth cycles at high
speeds as well as Miele’s patented
honeycomb drum 2.0 for optimum
laundry care. This, combined with
low consumption values, saves
both time and energy, while also
keeping overall laundry costs low.
Washing consumption values
are as low as 7.2 litres per kg of
laundry for the Performance and

5.9 litres per kg of laundry for
the Performance Plus, achieved
through functions such as the
EcoSpeed drum rhythm. This is
a reduction of up to one litre per
kg compared to its predecessor.
Users can also expect short cycle
times for maximum efficiency. A
12kg laundry load, for example,
can be thoroughly washed and
left with only 44 per cent residual
moisture in 42 minutes.
T h e Pe r fo r m a n c e a n d
Performance Plus dryer range

equally excels, with an upgraded
AirRecycling Flex System – a
feature which uses heat energy
efficiently by redirecting air
circulation back into the drum.
Intelligently adjusting to onsite
conditions, this helps save time
while the machine is still cold
and preserves energy when at
operating temperatures. For
spot-on-drying, the PerfectDry
system continuously records
residual moisture levels in the
load, meaning the drying process

ends when results are perfect.
To ensure laundry managers
can meet the most demanding
challenges, programmes can
be adapted to individual user
and business requirements.
Operators can select from a
range of programmes or select
from a tailor-made washer or dryer
solution to match the garment
being laundered eg specialist
uniform, delicate fabrics, bedding,
and towels etc. Thermal and
chemo-ther mal disinfection
programmes are also available
to ensure hygiene compliance,
preventing the spread of infection.
For simple and initiative
operation, new Miele M Touch
Pro controls have been installed,
making the new generation
Benchmark series easy to use
for any user. This includes a
full colour touchscreen display
that is clearly structured and
well arranged, ‘ShowMeHow’
sequences to assist operators and
multiple language selections. And,
with hygiene a top priority for all
businesses, controls have been
built to respond to touch even with
gloves on.a
Simon Venni, country sales

UK’s first Green CHP offering: vital ‘transition’
technology for companies on their Net Zero journey
EuroSite Power has developed
an alternative to traditional
Combined Heat and Power (CHP)
systems. The company’s Green
CHP offering, which is powered
by certified biomethane injection
to provide a 100 per cent zero
carbon solution, is believed to
be the first of its kind available
in the UK.
Green CHP works exactly
like a conventional CHP system;
however, EuroSite Power ensures
that the gas used to fuel the
boiler is certified green. The
company say its Green CHP
offer has been designed for
organisations needing an
immediate transitional solution
as part of their zero carbon goals.
EuroSite Power’s Green
CHP solution uses similar
reciprocat i ng gas engi ne
technology to a conventional CHP
but takes advantage of certified
biomethane injection to provide a
100 per cent zero carbon solution.
All the gas burned by EuroSite
Power’s Green CHP system is
certified as renewable, using a
widely accepted standard called
Renewable Gas Guarantees of
Origin (RGGOs). The company
can also use the same approach

to include gas used elsewhere in a
customer’s building. This means
users are able to legitimately state
that they are using 100 per cent
green gas and have decarbonised
their operational emissions
from the use of heating in their
buildings or process.
EuroSite Power sees the
launch of its Green CHP offer
as both necessary and timely.
“Nearly half of the UK’s
greenhouse gas emissions are
generated by the energy use
of buildings, so it is highly
likely that heating/cooling and
powering sites is a significant
source of emissions for most
organisations,” says EuroSite
Power’s managing director Paul
Hamblyn. “Decarbonising these
processes will be a huge step
forwards in a customer’s Net
Zero journey, and Green CHP
makes this possible.
“We are extremely excited
to be able to bring a Green
CHP offering to the market
before anyone else in the
energy arena. We’ve been
scanning the landscape for some
time and are aware that many
companies are considering heat
pumps or are thinking ahead to

hydrogen-based solutions for
decarbonisation.
“Heat pumps certainly have
their limitations and hydrogen
may be green in theory, but at
present over 95 per cent of it
is so-called “grey hydrogen”.
This means it is produced using
fossil fuels through a process
which creates between seven to
12 tonnes of emissions for every
tonne of hydrogen. Added to this,
there is only one blue hydrogen
site in the world.”
Blue hydrogen is where the
emissions from the fossil fuels
are captured rather than going
into the atmosphere.
“What all this means is
a t ransitional tech nolog y
is needed. Our Green CHP
system works with this reality
to cut your emissions today.
In addition, a Green CHP can
also be considered ‘hydrogen
ready’ to the extent that it too can
operate on a blend of hydrogen
and natural gas,” concludes Paul
Hamblyn.
To accelerate uptake of
Green CHP, EuroSite Power will
deploy its onsite utility (OSU)
model to fully-fund its onsite
energy generation solutions. The

company takes care of the upfront
costs of installing the Green CHP
solution, so that end customers do
not have to make any significant
financial outlay. The OSU model
means that EuroSite Power
installs, maintains and operates
the whole system over the course
of its lifetime.
Under its OSU model,
EuroSite Power agrees to pay
for the RGGO certificates which
will make the gas green. This
means that if the price of these
certificates rises dramatically
during the life of the contract,
it will shoulder the cost. Since
EuroSite Power is also paying the
upfront costs of purchasing and
installing the Green CHP system,
there is minimal financial risk to
the customer’s business.
T he compa ny expect s
its customers to have many
questions about how a Green
CHP technology can deliver
solutions for Net Zero emissions
ambitions. It has therefore
published a guide entitled
GREEN CHP: How to meet Net
Zero Ambitions with a powerful
alternative to conventional gas
CHP which is available for
download via their website.

Laundrapp takes a bite of the big apple with New York launch

Allan Warburton, Laundrapp
managing director
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The on-demand laundry app,
Laundrapp, has announced that
it is taking orders from New
Yorkers who are keen to free up
time by having hassle-free, 48-hour
turnaround drycleaning delivered
straight to their door.
Founded in 2015, Laundrapp
w il l prov ide e co -f r ie nd ly
commercial and domestic laundry
and drycleaning services to the
USA. The company has grown
across the UK in the past 12
months, taking the total available
cities to 16.
Allan Warburton, Laundrapp

managing director, said, “’After
the huge success of our updated
app 12 months ago, we’ve focused
on our expansion to the US. The
primary goal of Laundrapp is to
offer excellent clothing care with
an unrivalled user experience.
We’re now pleased to be able to
offer world-leading technology,
developed in the UK, combined
with the highest cleaning standards
to our friends across the pond.”
Laundrapp collects, launders
and returns items to the home
or office within 48 hours. The
contact-free collection and

delivery service cleans everything
from suits, shirts and dresses to
coats, baby clothes, bedding,
towels, and other household
items. It recently launched a 60C
hot wash laundry option to help
destroy germs in the fight against
Covid.
Laundrapp was acquired by
Inc & Co in 2020, and in 2021, it
became part of Inc Retail. Headed
up by Dan Shaw, the group now
includes bags and accessories
brand KNOMO London, childrens
wear brand Tootsa, high street
eatery Chop’d and alternative milk

GUT Instinct.
Dan Shaw, managing director
of Inc Retail, said, “Our Laundrapp
team have been working non-stop
during Covid with plans for
bringing our next-gen technology
and outstanding customer service
to wider markets. I’m thrilled that
we are now taking live orders in
New York, and this is all down to
the hard work and dedication of
Allan and his team.”
Initially, with a launch in the
city of New York, there are plans
for further states to be added in
due course.

manager, GB&IE at Miele
Professional said: “Our new
generation of Benchmark washers
and dryers has been designed to
not only offer excellent levels of
flexibility for laundry managers
but also to deliver maximum
efficiency enabling a greater
return on investment. We have
installed an exciting range of
features that can not only meet
the needs of a busy laundry but
to also ensures each appliance is
equipped for years to come - it’s
futureproof.
“Aside from the efficiencies
the new Benchmark series will
bring, each model has been built
with hygiene in mind. From
the touchscreen display to the
programmes offered, users can be
reassured that they are protecting
themselves, staff and customers
from the spread of harmful viruses
and bacteria”.
The new generation
Benchmark range meets the
highest requirement of quality
and durability, in keeping with
Miele’s fundamental values. All
washing machines are built to last
for 30,000 operating hours and all
dryers are tested to 40,000 cycles.

Metalprogetti
UK launches
new app for
customer
support
Metalprogetti UK launches
sAPPort, the latest must-have
customer support app for
Metalprogetti products, that
makes any support issues quick
to identify and resolve.
Available to download now
from the usual app stores,
sAPPort offers a new way to
ask for help and support with
Metalprogetti systems.
T he app records and
collects all queries made to
the Metalprogetti customer
support team. Designed with
speed and convenience in mind,
Metalprogetti technicians can
quickly identify the customer
and system, resolving any
problems with your automatic
system in the shortest possible
time.
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In pieces!

Two roll belt ironer with high speed folder and stacker at Quantock
Laundry in Weston-Super-Mare, supplied and installed by Industrial
Laundry Equipment Ltd (ILE). This machine has increased efficiency
and quadrupled throughput whilst saving labour.
The team at Marshall Laundry Services stand proud alongside their
brand new DryStream TOUCH EPoS system recently installed at their
London West End branch. For laundries or drycleaners, DryStream
provides its EPoS systems with years of expertise and support.
AGS are always up for a challenge and
what a challenge it was attempting
to get an Electrolux TD6-37 into this
religious site in North London. In
fact, they could not physically get
it in so it had to be taken to pieces
before delivery took place. AGS also
supplied and installed a WH6-Clarus
Vibe washer which was hooked up to
an Electrolux Jetsave Venturi dosing
system delivering AGS detergents to
the washer.

AGS supplied and installed washers and dryers for a complete
launderette refurbishment in East London. All new machinery was
Super 8 Line 6000 – Electrolux Professional has now launched the
Line 6000 with the equipment having up to date utility savings and
having different facias. Needless to say our customer was very happy
and his customers just love the new machinery.

Back together again!

DryStream installs EPoS systems to drycleaners and laundries
across all parts of the UK. A trip to Cardiff in South Wales allowed
DryStream to install a brand new DryStream TOUCH EPoS system
for Cathedral Cleaners. With business returning after Covid-19, work
is picking up and drycleaners everywhere are gearing up to reduce
costs, increase workload or enhance their service to customers.

Installation of a PRE-25, 25kg washer by Industrial Laundry
Equipment Ltd (ILE) at S.B. Linen Hire in Oldbury, West Midlands.

Industrial Laundry Equipment Ltd (ILE) installed their ILEPRE120, 120kg washer at Brompton Laundry.

50kg smart dryer installed at Ragdale Hall in Leicestershire by
Industrial Laundry Equipment Ltd (ILE). Machine delivery was
arranged quickly when they had an existing machine fail and needed
a fast replacement.

Providing exceptional garment care for ladies and gentlemen, Savile
Row Valet in London specialises in the finest textile care for its
most discerning clients. Managing the business requires the very
best EPoS system and DryStream is proud to confirm that its EPoS
system is the system of choice at Savile Row Valet. But the best is
not the most expensive. DryStream makes no compulsory monthly
or annual charges to use its system once purchased and provides free
unlimited telephone support.

Do you have an installation story to share with readers?
If you’d like your installation featured in a future issue of Laundry & Cleaning Today then send a photo and some brief details
about the installation and the equipment to the team by emailing editor@laundryandcleaningtoday.co.uk
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SHOP WINDOW
BOILER

CHEMICALS LAUNDRY

DRYCLEANING MACHINES

Service Machinery Limited

We know BÖWE

01255 224500

Machines from 9 to 200kg
For Perc or MutiSolvent®
e.g. Hydrocarbon, GreenEarth®,
SolvonK4, HiGlo, Intense or
SENSENE™

www.steamboilers.co.uk

BÖWE PremiumLine Black Forest P18 - 18kg

BOILER BROKERS

There is no finer machine to build
your business around.

COMPUTERS/EPOS SYSTEMS

Call now to find out what a new BÖWE
can do for you. From just £15/day.
BÖWE iLine Pi360 -18kg

www.sermacltd.co.uk

Twin Industries
International
BOILER BROKERS
FOR ALL INDUSTRIAL BOILERS
Free, totally independent service, linking
enquirers with appropriate suppliers.
• Steam • Hot Water • Thermal Fluid
New • Reconditioned • Hire
Save time and money with one phone call
No. 1 Hartley Mews, Hartley Wintney
Hampshire RG27 8NX
Tel: 01252 845521
Email: sales@twin-industries.co.uk
www.boilerbrokers.com

0845 680 1792

sales@sermacltd.co.uk

The best EPoS systems
for dry cleaners
& laundries
• Hardware, software,
installation, training & support
• Buy outright
or lease over 1-5 years

No monthly charges

020 8441 0102
CLOTHES CARE

www.drystream.co.uk

The Industry’s Choice since 1993

w w w. ca ra se l l e. n e t
020 7267 5003

DO YOU WANT TO
BOOST PROFITS?
…and repeat business by selling our
wide range of Clothes-Care products
Roller Brushes, Moth Killers, Garment
Covers, Clothes Hangers & lots more…

ADVERTISE IN

NEW

DATE

2022

2022

Don’t miss

THESE PAGES

The UK’s only exhibition dedicated to the
laundry, cleaning and textile services industry

FROM

24&25 APRIL 2022

£180 + VAT

Ascot Racecourse

Visit two trade shows in one
CleanEx is now incorporating
Hospitality Expo
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Register your place
bit.ly/CleanExattend

The currently climate has made it more important
than ever to reach out to your audience.
Laundry & Cleaning Today are continuing to connect
with the industry through the magazine, website,
social media and newsletters.
Whatever your message. Whatever your budget. Talk
to us today to get your message out there.

DRYCLEANING SUPPLIES

FINISHING EQUIPMENT

4 Rhodes Street, Castleford, West Yorkshire WF10 1LE
Tel: 01977 512152/518874 Mob: 07785 931863/07770 738676
www.centre-service.co.uk E: info@centre-service.co.uk

Spares, Service
Installation
Press Clothing, Ironer Clothing
Visit our website and order online

LINEN - BED AND BATH

VISION IS DEDICATED TO
PROVIDING THE HIGHEST
QUALITY, ETHICALLY
SOURCED BED, BATH
AND TABLE LINEN TO THE
LAUNDRY INDUSTRY.
CONTACT VISION TO ORDER TODAY

01254 589 550
visionlinens.com

LAUNDRY EQUIPMENT

LAUNDERETTE SPARE PARTS

SPARE PARTS
VISIT OUR NEW ONLINE
ORDERING SITE
WWW.LPD.CO.UK
OR CALL
01642 768 995

RELY ON US TO SERVICE
YOUR MACHINES WITH
OFF THE SHELF PARTS
SAVE
25%
ON OUR

STANDARD
DAY RATES AND
BREAKDOWN

20%
OFF
OUR PLANNED

PREVENTATIVE
MAINTENANCE
PROGRAM (PPM)

SERVICE
GUARANTEE
ON MOST MAKES
AND MODELS

QUALIFIED
INDUSTRIAL
ENGINEERS
REQUIRED

HIGHLY COMPETITIVE
SALARY, GAS SAFE A
CLEAR ADVANTAGE

POSTERS-PARTS-SUPPLIES

LAUNDRY MACHINE
PARTS SPECIALIST
(MOST MAKES)

020 8311 1382

CALL 01254 671 155

www.grpps.com
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LAUNDRY EQUIPMENT

20KG
45lbs
£4095
14KG
30lbs
£3450

£4295

£3625

28KG
62lbs
£5495
£5725

9KG
20lbs
£2495

13KG
30lbs
£2495

£2625

£2625

25KG
55lbs
£3195

2 X 20KG
2 X 45lbs
£6450

£3350

£6725

2 X 13KG
2 X 30lbs
£4995

enquiries@mach1-engineering.co.uk
07956 216 307

£5225

Complete laundry solutions:
Wet cleaning
Laundry
Roller irons
Ozone cabinets

Super 8 green machines reducing utility
bills! Optional AGS mech accepting coins,
tokens and cashless payments!
In stock for immediate delivery!

The most energy efficient machinery on the market; don‛t ask us ask our competitors!
T: 01277 899664/616

E: info@agslimited.co.uk

Official supplier of Renzacci
laundry equipment

W: agslimited.co.uk

TRUCKS AND TROLLEYS

LAUNDRY
SPARES
MADE SIMPLE.
Over 20,000 parts at the click
of a button or the end of the
phone.

A R Materials Handling Ltd
Bag Trolleys to suit every application
Textile or Plastic Bags accommodated
Available in many styles and colours

08000 546 546

Lidded Bag Trolley | Single Bag Trolley | Hamper Bag Trolley | Double Bag Trolley | Folding Bag Trolley

laundryspares.co.uk

Tel: +44 (0) 1706 225434
E-mail: sales@armh.co.uk Web: www.armh.co.uk

WEDDING DRESS PRESERVATION BOXES

TRAINING

ADVERTISE IN
Full UK and Europe Coverage
Industry Trainer / Examiner
Independent Consultant
SED Reports
Garment Analysis Reports
Modern Apprenticeship Trainer
Guild Approved Trainer

colin@totalfabricsolutions.com
01698 306276
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tarheelcentre@gmail.com
07580151270

THESE PAGES
FROM
£180 + VAT

CLASSIFIEDS
SHOPS & BUSINESSES FOR SALE

Fe n t o n B u s i n e s s S a l e s
Solely for the Dry Cleaning & Laundry Industry
www.fentonbusinesssales.co.uk

LONDON – Unit T/O
£4,800pw Rent £24,000p.a.
VERY PROFITABLE
£197,500+sav Offers
DC2073

LONDON – UNIT
T/O £7,500pw RENT
£45,000p.a. Retirement
£320,000+sav DC2058

SURREY – Unit T/O
£73,000p.a. Lease Rent
£12,000p.a. £54,950 +sav
DC2053

HERTS – Unit & Receiver
T/O £6,900 pw RENT
£42,400p.a. £250,000+sav
DC2075

SURREY - Unit T/O
£2,500p.w.+ Lease Rent
£15,000p.a. £90,000+sav
FREEHOLD, Business &
3 Bed Accommodation
£640,000 DC2044

ESSEX - UNIT T/O
£1800pw. Lease Rent
£13,500p.a. Rates £0.
Retirement Sale High
Margins £65,000+sav
DC2054.

KENT - Laundry/
Ironing Business T/O
£1,800pw Rent £7,800p.a.
£62,500+SAV DC2077

Hertfordshire -Unit T/O
£5000 pw Rent £27,000
£249,000 +sav Offers.
DC2066

LONDON – Unit T/O
£1,400p.w. Lease Rent
£16,500p.a. £30,000 +sav
Offers DC2038
LONDON – Unit T/O
£2,600p.w. counter
Lease Rent £12,500p.a.
£65,000+sav OFFERS
DC2048

LONDON – Receiver
T/O £41,600p.a. Lease
Rent £10,000p.a. £15,000
DC2043

DC2077
HAMPSHIRE – Unit T/O
£2500 p.w. Rent £18,500pa
£80,000+sav DC2076

email admin@fentonbusinesssales.co.uk
Call Cherie on 07414 582575

Very well-established business serving customers throughout East Sussex.
Operates using 4 sign-written vans & from leasehold shop premises in busy
sought-after seaside town. Offers specialist mobile Carpet & Upholstery
Cleaning and quality Dry Cleaning & Laundry from the shop. Trade Marked’
name, database of past customers built-up over years, excellent repeat
business, well promoted website and established on Facebook, Twitter, Yelp,
etc. T/O c.£300,000pa with good profits. Includes all equipment, vehicles,
training manuals. Retirement sale, handover provided.

PRICE £139,950
For further details contact Adams & Co 01323 847489
Email: sussex@adamsandco.com

SURREY – Ironing
Business. T/O £4,000p.w.
collection & delivery Lease
Rent £6,500p.a. £120,000
Offers DC1947
LONDON – Receiver T/O
£1,000pw Rent £12,000p.a.
£40,000+sav OFFERS
DC2074

LONDON T/O £1,800
per week. Rent £21,750
pa £55,000 DC2055
REDUCED
LONDON – T/O £2,700
pw Lease £18,000p.a
£90,000+sav DC2069
REDUCED

PROFITABLE SPECIALIST CLEANING Co FOR SALE

CARDIFF – Laundrette
& Receiver Net Proﬁt
£30,000 Rent £12,000 p.a
Rates £4,900p.a Modern
Equipment £40,000+sav
DC2070 REDUCED

DC2070
Recommended Solicitors

To sell your business
or machinery
Call on 0118 9014471 or email
info@laundryandcleaningtoday.co.uk

Mark Ashton & Co Solicitors (01273) 236750
Hamed Ovaisi 01323 407555

Owners wishing to sell call Cherie Hall on 07414582575

CleanEx2022
April 24/25 2022

RECRUITMENT

A great opportunity has a risen for a proven, and self-driven sales
professional to join our team of commercial appliance specialists.
Based from Gloucester but
covering your own sales area
around the UK you will be
responsible for;
• Growing your own customer base
by attracting new customers to
our brand and appliance range.
• Assume the responsibility for
surveying customers sites,
gaining a good understanding
of their needs, ensuring we offer
competitive quotes.
• Offer a personal service with
outstanding customer support.
• Understand, through training, our
product range so you are able to
offer experience and knowledge.
• Ensure we maintain and support
our current customers and
maintain a regular connection
with them all.
• Attract sales and rentals from
your region.

As a Commercial Product
Specialist, you will
• Be educated to a high GCSE,
O’Level or equivalent level
• Have previous and successful
sales experience, ideally with
commercial laundry / wear
washing and refrigeration
appliances.
• Customer account management
experience.
• Target driven with an ability to
identify potential sales and grow
against targets.
• Able to demonstrate strong
communicational skills.
• A strong self-starter, self-efficient
with a real passion for sales and
excellent customer service
• Have good IT skills including
Word, Excel, Outlook &
Powerpoint.

In return we are offering
• Competitive Salary
• Uncapped commission
• Company Car
• Mobile phone and laptop
• 29 days annual leave
• Company pension Scheme
• Staff Discount Scheme
• Friends & Family Discount
Scheme
Gillman’s Commercial are
Premier Distributors for

ONE LAST STAND REMAINING!!
SPONSOR THIS EVENT!!

To avoid disappointment call now
HEADLINE SPONSOR

To apply please email your CV to Robert.gillman@gillmans.co.uk
Closing date for applications: 01/09/2021
No Agencies.

info@megevents.co.uk
megevents.co.uk
Tel: 0118 901 4471
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News

Miele Professional launches new
Experience Centre in Edinburgh
Miele Professional has opened its
new Experience Centre in Edinburgh
with the intent to bring the brand
closer to customers in Scotland.
With two experience centres already
open in London and Abingdon, this
new centre will enable customers
to experience the Miele brand firsthand and get expert advice on the
products before making a purchase.
Edinburgh is ideally positioned
to serve existing and potential
customers who are based both in
Scotland and the north of England
and will be an opportunity for the
Miele Professional partners in this
area to demonstrate products to
potential customers first-hand.
The Experience Centre will
feature both Miele Domestic and
Miele Professional products with
the Professional range highlighting
the brand’s capabilities in
dishwashing and laundry products
with its successful Little Giants
range. There will be a team of eight
Miele experts on hand in the centre
to discuss the products with anyone
who is interested to know more
about the brand and the quality
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products it can offer.
As well as the products on
display, the MEC will also offer
masterclasses that will help
potential customers to see and feel
why Miele is one of the premium
brands in the market. The classes
will cover everything from features
and benefits to the quality of design
and manufacture so that customers
are able to make an informed
decision at the point of purchase.
This is particularly important for
commercial customers who are
likely to be considering multiple
equipment purchases.
Commenting on the opening,
Simon Venni, UK&I sales manager
at Miele Professional, said, “This
is a fantastic opportunity for both
our partners and our customers
in Scotland and the North of
England to be able to see the Miele
Professional products in action
and understand what sets us apart
from our competition. Having a
Miele Experience Centre in the
north of the country will positively
support our sales team and partner
network.”

