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CleanEx now set
for April 2022
We recently had to take a step back and review the plans for CleanEx
and Hospitality Expo. The vaccination rollout and the government
roadmap are currently heading in the right direction but who knows
the future course that Covid will take.
We were at a crunch point in our planning so we reached out to all
the exhibitors to ask their thoughts about the right time to hold this
event – September 2021 as planned or a move to April 2022, when
“Please indicate the date that you would prefer the
CleanEx and Hospitality Expo exhibition to take place
by ticking the box below.”

September 2021
April 2022

(18.6%)
(82.6%)

many may feel in a better place to attend and exhibit.
An overwhelming majority (83 per cent) asked for the event to be
moved to April 2022.
We are now confirming that the new, and final, date is Sunday 24
and Monday 25 April 2022. The venue will be at Ascot Racecourse
in Berkshire as planned.
Mark Gleed, MD at MEG Events said: “As the organiser of CleanEx/
Hospitality Expo we are in an extremely difficult position in relation
to the best possible date to hold the show. As a business we can follow
the government guidelines, but also have to balance, that although
the country is reopening, when will be the right time for our industry
sector?
“O u r cu stomer s ha d
raised concerns and were
worried that businesses may
not be in a financially viable
position to invest. With this
said, as a growing and now
internationally known event
we want the best for our clients,
to ensure we put on a safe
and successful event. Having
listened to our extensive list of
exhibitors the decision has now
been made for CleanEx and
Hospitality Expo to happen
in April 2022.”
Representative comments
f rom the exhibitor poll
included:
• ‘Hopefully the hospitality
sector will just be nicely picked
up by September but like most
companies we are operating
on a minimal staff so it will
be difficult to spare personnel
from the Expo, by April 2022
we hope to be back to normal
with more resources.’
• ‘As much as I would like
to stick with September, I
think many laundries will still
be in the process of recovering
for the lockdown and not in
the mindset of visiting an
exhibition to spend money
with suppliers. April I think
would be a safer approach
and hopefully laundries will
have more confidence to spend
money if they recover well in
Q3/4 2021.’
Gleed continues: “A lot of
time, money and effort has
been put into the organising
of this event, which we’ve now
had to reschedule for the third
time due to Covid.
“Changing the date again
was a difficult decision to
make but, by asking all our
exhibitors for their thoughts,
we feel this is an informed
decision.
“We thank you once again
for your continued support and
we look forward to seeing you
next year.”
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Commercial linen stain removal
expert Regenex and forwardthinking laundry, Celtic Linen,
have reached the landmark volume
of 100 tonnes of items saved from
rag or landfill and returned to
stock.
The amount represents a saving
of 300 tonnes of carbon and 500
million litres of water, compared
with the condemning of blemished
linen and subsequent purchase of
newly manufactured top-up stock.
Regenex’s gentle multi-bath
cleaning system opens fibres to
release marks and refresh whites,
allowing Celtic Linen to make
the most of every item on behalf
of its hospitality and healthcare
customers.
The two companies have also
been collaborating on a new
system to vacuum pack linen, and
fit more stock into lorries. The
unusual move away from metal
cages is increasing efficiencies
and saving fuel and carbon when
moving large volumes of linen
between England and Ireland.
Regenex – the recipient of an
International Green Apple Award
for environmental best practice - is
based in Bradford, West Yorkshire,
and Celtic Linen is headquartered
in Wexford with branches in
Dublin, Cork and Ballinasloe.
Celtic Linen’s commitment to
making the most of every item of
linen began in 2018 and has gained
pace following the appointment
of chief executive officer Joanne
Somers in June 2020.
Previously chief financial
officer at the company, Somers
is a n a ssociate cha r tered
management accountant. For
her, the combined savings in
carbon and costs offered by the
Regenex process are a compelling
combination.
Somers says: “As with any
business, especially in these times,
Celtic Linen is looking for value
for money and cost savings. But
this partnership with Regenex is
about much more than that, it’s
about innovative ways of dealing

David Midgley, left, and Paul Hamilton, Regenex
with an age-old problem in the
linen industry whereby very
good quality linen is ragged due
to staining.
“As a company we have a
strong focus on sustainability and
environmental initiatives are a
key part of our business strategy.
We are delighted with the success
of this project to date and our
relationship with Regenex.”
Paul Hamilton, technical
director of Regenex, explained:
“Celtic Linen is one of our largest
customers. We have been keen to
try new approaches.
“This included setting up
a vacuum packing system to
move linen around, rather than
relying on metal cages which are
expensive, weighty and inefficient
for loading.
“Using vacuum pumps to pack
linen and transporting bales on
pallets means we can maximise
loading capacity. This is unusual
for the sector and, we think,

pioneering.”
The move aligns with Celtic
Linen’s wider commitment to
sustainability which also includes
water reduction and heat recovery

systems. Processed linen is
returned to Ireland ready-sorted
into bales of specific items, for
seamless integration into stock
control systems.

Joanne Somers, CEO, Celtic Linen

Lynx acquires part of Eastpac
Lynx Dry Cleaning Supplies (Lynx
DCS) has announced that they
have acquired the wedding and

drycleaning arms of the Eastpac
Group and all customer business
was transferred across to them at
the end of March 2021.
In a statement to their customers
Eastpac announced: “All wedding
and drycleaning supplies will now
be handled by Lynx DCS. As
Eastpac continues to progress our
exciting story, we have decided that
all our wedding and drycleaning
customers would be much better
served by a business dedicated to
this particular industry.
“For many years now, Eastpac
has consisted of four divisions;
wedding, drycleaning, retail and
industrial. As consumer trends
have changed, many of our key
product lines have become more
difficult to source in appropriate
quantities and at reasonable prices.
Therefore, we have taken the big
decision of moving the drycleaning
and wedding supply services over
to a company who is dedicated to
this industry, and who can source
all the appropriate products and
more besides. As a result, we feel
that Lynx Dry Cleaning Supplies

are in a far better position to supply
you.”
Harry Rahman, director at
Lynx Dry Cleaning Supplies
said of the news: “We believe
this exciting acquisition will help
with the long term growth of Lynx,
opening up different and new lines
of business. Even though 2020
was a difficult year for us all,
Lynx wants to grow, develop and
diversify, to protect its future.
“It is an absolute pleasure to
be associated with Eastpac. Our
plan is to continue the good service
to their loyal customers and to
enhance the range of products we
provide. We’re a long established
supplier within the drycleaning and
laundry industry, offering quality
products along with a quality
service. We pride ourselves on
having a wide range of products
and services that are transferable
to the bridal market.”
Lynx Dry Cleaning Supplies
turned 15 last year. They started
in October 2005 in a railway
arch, supplying a single product
(Dowper perc) and has over a very

short period grown to supplying
literally everything a drycleaner/
launderer may require from its
three purpose built warehouses
in Hainault, Essex.
This rapid growth has been
the result of, in their words,
“very simple business ethics - we
supply good quality products at
reasonable prices very efficiently.
Seitz GmbH (Germany) were so
impressed by our rapid growth
that in 2009 they chose us as their
sole distributors for England and
Wales. Other companies using us
as their distributors include Cole
& Wilson (UK), DOW (USA),
Qualitex (USA), Avery Dennison,
Arrow Staples, Colibri, Dueffe
(Irons Italy), Salter Bracknell
scales to name just a few.”

From
the
editor
There are features in this issue,
and in some recent issues, that
are covering topics that have
finally hit the bigtime. Topics
that have been bubbling away
as one or two paragraph pieces
in larger features, but have
now gained sufficient traction
and interest to be given their
own airtime in their very own
feature.
I’m talking about themes
around energy in particular.
Last issue we covered a
whole article on energy for
the future – from solar panels
to boreholes. Finding out who’s
seen the light, who’s digging
deep and how it’s going. This
issue we’re covering a whole
piece on electric vehicles and
who is leading the charge
(every pun intended there as
usual).
We’re not experts on these
topics – far from it if you saw
the cars I’ve driven in recent
years – but the reason we cover
them is to share stories and
experiences and give food for
thought.
I suspect many of you
have thought about making
the switch to electric vehicles
or drilling a borehole. We’re
hoping the features help you
to work out what may be
involved and whether it’s the
right solution for you.
We’re keen to hear from
anyone in the industry that
has taken on or is currently
embarking on projects like
these covered in our recent
features and are willing to
share their stories - how did
you go about it, what decisions
are involved, what has worked,
what didn’t, what you’ve
learnt…
Ou r elect r ic vehicles
feature on page 14 highlights
that industry take up is on the
rise and many are starting to
add electric to their f leets.
Despite the pandemic sales
of electric vehicles have risen.
Many took the unprecedented
downtime to stop and reflect,
and perhaps better research
about making the switch.
This is a topic we’ll continue
to explore as with plenty of
new models still entering the
market by all the big players
and there’ll be more comparing
and contrasting to come. With
Tesla’s Cybertruck on the
horizon too and production
due to start later this year, let’s
see if anyone takes that option
and hear their story!
Next month we’re covering
practical sustainable solutions
and we’re always interested
to hear your ideas about the
small steps you’ve been taking
to make a difference to your
business.
The last 12 months have
been an unsettling experience
for lots of our industr y
businesses but maybe the
lockdown easing has started
to see a slow return of more
customers, and you’ve been
able to implement new
sustainabilit y ideas and
initiatives that you’ve created
or developed during Covid…
we’d love to hear more about
them and tell your story…

News

Save £1,000s on
your running costs
Dry cleaners typically see a substantial reduction
in running costs when switching their old dry
cleaning system for Wet Cleaning

Make the switch: give us a call
on 020 8579 2661 for an
online demo
The UK’s Leading Wet Cleaning Equipment Supplier
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TSA joins BCC in move to benefit
and strengthen both associations
The Textile Services Association
(TSA) has joined the British
Cleaning Council (BCC) as an
associate member.
T h e T SA r e p r e s e n t s
com mercial lau nd r ies i n
several sectors and textile
rental businesses serving the
hotel and hospitality, healthcare
and workwear markets. The
textile care services industry
contributes over £1.3 billion in
GVA and supports some 28,000
jobs in the UK economy. It
has become the 22nd member
of the BCC, in a move which
benefits and strengthens both
organisations.
BCC chair Paul Thrupp
said: “I am delighted that the
TSA has joined the BCC and
I very warmly welcome them.
Working together with the TSA
makes the BCC and the whole
cleaning and hygiene sector that
much stronger. It is important
that the cleaning and hygiene
sector pulls together to present

a unified front if we are to make
our collective voice heard as
loudly as possible.
“Textile ser vices is a
sig nif icant sector of the
economy. There are also
considerable synergies with
the cleaning and hygiene
sector as represented by our
members, particularly in the
health and hospitality sectors.
The TSA’s work lobbying the
government to move towards
multi-use gowns for healthcare
is something that dovetails well
with the work of our members
on the environmental agenda
and their work on skills also
supports our drive to create
an accredited training and
apprenticeship.
“We have many issues
of mutual interest and I look
forward to collaborating in the
future. “
T h e T SA r e p r e s e n t s
com mercial lau nd r ies i n
several sectors and textile

rental businesses serving the
hotel and hospitality, healthcare
and workwear markets.
TSA CEO David Stevens
said, “We are delighted to join
the BCC and work collectively
with so many like-minded
organisations. We have so
many har monised agenda
points I think the collective
power of the BCC can really
help drive these topics to some
of the key decision makers
in government. I see real
benefits for our membership and
improved momentum on some
of our key project areas such
as training, linen recycling and
energy efficiency incentives,
including the climate change
agreement.
“A n i nd iv idu a l t r a de
association can find it difficult
to get space on the lobbying
platform. Working with the BCC
will be a great way of sharing
and supporting a single message,
benefitting all members.”

THE ONLINE SPARE PARTS CATALOGUE FOR THE LAUNDRY INDUSTRY
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News/Product News

Maxi-Press
Help Howard get his mobility back
protects patients
and carers from
higher germ loads
We’re reaching out to readers on
behalf of Howard Bradley who has
worked in the industry all his life,
but illness has now taken its toll
and he’s asking for help.
He says: “Firstly, I am extremely
embarrassed to ask anybody for
help. As someone who has always
striven to help others, I never
thought that the position would be
reversed.”
Howard has had a passion for
motorbikes for over 45 years. His
illness means he knows his riding
days are over. In his words he has
“enough trouble standing on my
own feet, let alone getting my leg
over a bike!”
He has struggled to find work in
the last two years despite applying
for over 390 jobs. It’s the first
time that he hasn’t worked since
leaving school in 1977, relying on
just £360.00 per month as income
support.
Until recently he was able to
walk a little but now lung and heart
issues mean he’s short of breath at

Howard’s story
Born in 1961 into a family that had
been involved in the textile care
industry since 1832 - his career
destiny was almost certainly preordained! He started working at
the family drycleaning business
– Bradleys – when he was just
eight, but then full time after
leaving school in 1977. Bradleys
was always a London firm from
1832 until 1977 when they moved
to the brand new “town” of Milton
Keynes.
I n h is s pa r e t i me he
volunteered as a Special Constable

The new Anti-Bact membrane
from Maxi-Press, launched last
year as a world first, contributes
to a significant reduction of germs
in laundry for hospitals and care
facilities reports the company. As
a result, both patients and staff
are significantly better protected
against germ contamination.
In addition to testing of the
antibacterial material to ISO
22196:2011 - 08 standards by the
German Hohenstein Institute,
customers confirm the advantages
of the membranes.
The manufacturer developed
the membranes to permanently
reduce the risk of bacterial
contamination in laundries and
reports an increase in health sector
laundries using the membrane
over the past few months.
Laundries that offer textile
services, eg with the RAL quality
mark for hospitals and care
facilities, are using the Anti-Bact
membrane in particular. The

new membrane enables a more
hygienic processing of the
laundry in all common water
extraction presses.
The membrane’s mode of
action actively prevents the
formation of germs on the
membrane surface. The laundry
is thus protected from germs and
organic deposits during the entire
pressing process.
Maxi-Press manufactures the
membrane for water extraction
presses of all common laundry
machine manufacturers. These
also have all the well-known
advantages of Maxi-Press, such
as guaranteed 30,000 press cycles,
fast delivery, manufacturer
independence, installation service
and much more. Anti-Bact, or the
special material in combination
with the membrane, is a
certified and protected product
of Maxi-Press Elastomertechnik
GmbH. The effective period of the
Anti-Bact membrane is unlimited.

very small distances.
Here’s his wish. He’s found a
mobility scooter that he knows
will open up his world by being
able to get around more. Added
to this, it has styling cues taken
from a Harley Davison so will
also make him feel a part of the
biking community again - an
important part of his identity
that he misses.
“I do not have, nor have ever
had, a mobility scooter before
and am not in the financial position
to buy one. I am therefore asking
with much embarrassment for a
helping hand please.”
The scooter costs £3,400. Please
take a moment to read Howard’s
story and if you’re able to, please
donate through his GoFundMe
page. Let’s help Howard get mobile
again. If he exceeds his target,
anything above and beyond will
be donated to Help for Heroes.
Donate to: ht t ps://w w w.
gofundme.com/f/please-helphoward-get-a-disability-trike

in Thames Valley Police and also
a volunteer Motorcycle Instructor
with ROSPA - road safety and
motorcycles are a great passion.
In April 1988 whilst riding his
motorcycle to work, a car drove
through red traffic lights and
impacted straight into his side
critically injuring him with broken
femur, fibula and knee, and blood
clots to his lungs. He had less than
five per cent chance of survival
and was on a ventilator for three
and a half weeks and in hospital
for three months. He had only
been married for nine months at
the time.

Howard Bradley is appealing to the industry
for help towards funding a disability trike.
INSET: Howard volunteered with the Thames
Valley Police in his spare time

They were going to amputate
his right leg due to the severe
damage but he was too ill for the
operation and the leg was left.
He was never meant to be able to
walk again, but on walking sticks
six months later he started back at
the family firm and even managed
to spot up garments by holding
onto the spotting table for support.
Through his career he went
on to work with Sketchleys and
then Johnsons Cleaners where
he became group technical
consultant and set up a special
textile cleaning unit at new factory
premises in Rugby and also a

testing facility. He did go back to
Bradley’s but was left with nothing
from the family business when it
was bought by a company who
then went into administration – a
stressful event that still pains him
to this day.
He became unwell in 2019 and
was diagnosed with congestive
heart failure, sarcoidosis lung
disease and severe osteoarthritis
in my knees. Despite everything
he says, “I still maintain a stupid
sense of humour, I still love classic
motorcycles, but can never ride
and am still passionate about the
textile care industry.”

MAG appointed as UK distributor
of ozone generators
MAG Laundry Equipment, has
been appointed as the exclusive
UK distributor of ozone generators,
parts and technical support.
MAG was chosen for the
role by the global manufacturer,
Ecozone Technologies Ltd, after
it was impressed by the firm’s
industry experience and extensive
customer network, as well as its
proven success in introducing
Ecozone’s Super ActiveO™
product.
As the exclusive UK distributor,
MAG will now be tasked with
expanding Ecozone’s footprint
within the UK, by providing
sanitation and odour removal
solutions to new and existing
clients. Alongside this, MAG will
extend its technical support and
maintenance capabilities for the
thousands of Ecozone products
already operating within the UK.

Proven to inactivate Covid,
salmonella, norovirus and other
harmful pathogens, Ozone is
highly effective and safe to
control. Its benefits include the
removal of odours, viruses and
bacteria.
MAG’s sales director, Kieron
Kendell, said: “We’re very happy
to establish the collaboration
between Ecozone Technologies
and MAG to become the official,
exclusive distributor for the
UK and Ireland. Although the
pandemic has been a challenging
time for many businesses,
awareness is at an all-time high
for clean air and surfaces in every
room. Adding Ecozone’s product
portfolio to our catalogue is a
fantastic opportunity as they are
considered the very best Ozone
generators on the market.”
With cycle times as short as

15 minutes, Ecozone’s products
are an excellent choice for hotels,
care homes, sport centres, pubs
and restaurants, schools, caravan
parks, offices and the food
processing industry.
Uri Bustan, CEO of Ecozone
Technologies, said: “We see Great
Britain as a key European market
for our premium ozone product
line and for this reason we chose to
partner with MAG, as we believe
that the collaboration between
our companies creates a perfect
platform to enhance Ecozone’s
brand presence in the UK and to
have MAG’s support team serve
our loyal and existing users.”

Steve Lane, MAG’s national
business development
manager

Cinta Sept launches as a disinfecting solvent in drycleaning
Kreussler Textile Care launches the
disinfecting solvent additive Cinta
Sept to fight bacteria, yeasts and
enveloped viruses like coronavirus
SARS-CoV-2 and its mutants.
Cinta Sept is easily usable in
the leading solvents in distilling
cleaning machines: SOLVONK4,
perchloroethylene, hydrocarbons,
intense and SENSENE. It
shows proven limited virucidal
act iv it y, mea n i ng t hat it
deactivates enveloped viruses
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like coronavirus SARS-CoV-2
and its mutants if properly used.
By adding Cinta Sept, textiles can
be freed from enveloped viruses,
bacteria and yeasts quickly and
gently, protecting fibres and
colours.
Since there are no standards
or specifications in the area of
disinfection in solvents to date,
three of the leading solution
providers – Kreussler Textile
Care, BÜFA and Seitz – decided

to jointly develop an additive
with antimicrobial effectiveness,
supported by industry associations
and machine manufacturers.
Its effectiveness was proven in
different tests by an independent
testing institute according to
several DIN standards. Based
on the final formulation, each
company developed its own
product. Cinta Sept is initially
launched in Germany, other
countries will follow soon.

News

Electrolux Professional
Fox Energy Report
reopens its Center of Fox Energy Market Update
Excellence
Electrolux Professional has
reopened its Center of Excellence
in Luton, incorporating a number
of measures to ensure customers
can take advantage of the space
in a Covid secure way.
A one-way system has been
integrated to ensure that social
distancing is possible throughout
the site, with both visitors and staff
required to wear face coverings at
all times. Crucially, the Center has
been certified as Covid-safe by
KeyOstas, allowing the experience
to remain both constructive and
safe for all.
Visitors are encouraged to

bring their own items to the Center
for demonstrations across both
food and laundry. Hand sanitiser
stations are also available at
regular inter vals to ensure
interactions remain as hygienic
as they are informative.
The Center has received a
significant upgrade over the last 24
months, including major updates
to the training and demonstration
facility in order to support
Electrolux Professional’s position
as the OnE global business partner
for food, beverage and laundry.
Having first opened its doors in
2013, the Center has regularly

hosted dealer and end-user
focused events, dedicated to
providing all stakeholders with
hands-on training and practical
demonstrations.
Darren Lockley, head of region
UK and Ireland at Electrolux
Professional, comments: “The
Center of Excellence has always
played a significant role in
highlighting the capabilities of our
products to potential customers, as
well as providing ongoing support
and training to existing ones. This
is something that has taken on
even greater importance this
year, with the challenges facing
a number of our core sectors,
including hospitality, healthcare
and education, meaning operators
are eager to get the absolute most
out of their equipment.
“These events – which can
be undertaken in line with
government social distancing
guidelines – are curated by
our very own training and
development managers in food,
beverage and laundry, who are
able to demonstrate the products’
capabilities by combi ni ng
professional expertise with a
detailed understanding of how
the appliances work.”

Obituary - Desmond Sydney Johnson
17 August 1941 – 14 March 2021
Steered by Des, Floringo Ltd
was formed in the early 1980s
designed as the selling arm of a
small German luxury towelling
mill. The company sold high
quality towelling to a selection
of high-end independent retailers
in a wide range of colours.
The company first moved into
the business of supplying to the
UK hotel and laundry industry in
the mid-1980s in firstly providing
the highest quality towels and
bathrobes to the Four Seasons
hotel on Park Lane.
Throughout the next number
of years and with Des’s hard
work, the company supplied
the towelling needs to a wide
number of high-profile hotel and
laundry customers throughout
the UK and worldwide including

After an uncertain and turbulent
year of Covid restrictions,
businesses are finally opening
their doors to the “new normal”,
eager to welcome back customers,
old and new and endeavoring to
return to business as usual.
The reopening of your business
brings a return to managing
energy usage across the board and
with this in mind, it is essential
to read your energy and water
meters to ensure that you are
billed correctly for your usage,
with 1000’s of businesses having
been overcharged during the
lockdown period. Especially with
many businesses having used less
than 80 per cent of their pre-Covid
annual consumption, suppliers’
computers do not take this into
account when forecasting usage
and estimated bills and making
sure you are on top of your current
and future usage has never been
more important, you may be owed
considerable refunds on your
accounts.
Oil prices were volatile
at the end of March caused
predominantly by blockage to the
Suez Canal; historically, increased
oil prices can then lead to increases
in other commodity markets such
as electric and gas. How much
of a reflection is unknown, but
with the canal cleared and the
seasons changing with warmer
weather forecast, coupled with

the historic ‘summer price dip’ the
industry is hopeful any potential
increases can be offset. With the
new TCR charges coming into
force in April 2022, additional
increases to electric costs are not
what is required.
With the drive to produce more
green energy in the UK stronger
than ever, it is encouraging to hear
that, according to a new report
by the International Renewable

Energy Agency (IRENA), which
estimates that growth exceeded
the renewables’ expansion in
2019-2020 by almost 50 per
cent with more than 80 per cent
of all new electricity produced
worldwide over this period coming
from renewable sources with an
incredible 91 per cent of this total
coming from solar and wind power
generation – ‘2020 marked the
start of a decade of renewables’.

The Lanesborough, Halkin,
Met ropolit a n, Savoy, T he
Dorchester and Sheraton Hotels
to name but a few.
He loved to travel in the course
of his business and attended
exhibitions and visited customers
in the Far East, Middle East and
Caribbean to promote the Floringo
brand.
In his later years he was beset
by a variety of health conditions
which forced him to slow down
dramatically and ultimately sadly
he was to lose his last battle with
Covid on Sunday 14 March. Plans
to scatter his ashes on his beloved
Isle of Bute in Scotland are afoot,
where he often talked of retiring
to but never quite made it. He will
not be forgotten by those who were
lucky enough to know him.

A Towel for Today’s World
E500 & E650 Energy Efficient Towels
Tested and proven:
• 39% Quicker drying time
• Energy and time savings
• Eco benefits

Complete laundry solutions:

Wet cleaning
Laundry
Roller irons
Ozone cabinets

enquiries@mach1-engineering.co.uk
07956 216 307
Sales, spares, service and
installations.

*LCT Worldwide test results Jan 2021

01254 589 550
corp.visionlinens.com
Official supplier of Renzacci laundry equipment
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Tunnel Washers

Light at the end of the
Tunnel washers in
commercial laundries
are essential pieces of
equipment. But as with
other elements of the laundry
process, cost and environmental
issues are a concern – whether
that be in relation to energy, water
or chemical use.
It makes sense, then, that the
best modern tunnel washers have
the potential to tick all the boxes
and save precious money and time
for operations.
In this feature, Adam Bernstein
looks at the landscape for tunnel
washers – the latest technologies
in play, how equipment can be
upgraded and how they can be of
use to a laundry operation

Jensen

A

ccording to Bianca Budde,
from Jensen Germany, what
makes Jensen’s tunnel
washers unique is the options
that the company can offer its
customers.
Budde is well aware that
“heavy-duty laundries process
high volumes of linen and so
require efficient tunnel washers.”
She says that a solution for coping
with this high demand is a “Jensen
tunnel washer equipped with the
options you really need to get a
‘wow’ for the wash quality from
your customers.”
She says that Jensen’s “most
versatile” tunnel washer has
“revolutionised the market”. She
claims that it reuses energy and
water internally “in a most efficient
and sustainable way.” Budde also
reckons that being able to process a
great variety of linens and keeping
consumption extremely low is a
result of the technologies the
company employs:
Looking first at QuickSoak,
Budde says that this involves
an extra shower for linen in the
pre-wash for “maximum soaking
and superior wash results.” She
says that the washer can process
a variety of linens “while keeping
con su mpt ion at ext re mely
low levels and achieving best
wash performance and highest
productivity.”
Then there’s EcoTune, which

Jensen has designed to control
the exact rotation of the drum to
ensure a smooth operation. As
Budde explains, “it optimises
synchronisation of the drive
motor and the frequency converter,
ensuring much quieter operation.”
She quotes Alexander Wildschütz,
general manager of Laundry
Sicking in Münster, Germany as
saying “an operator may not even
realise that the tunnel washer
is running.” He has found that
“precise adjustment of water levels
allows for lower water and energy
consumption… and we are getting
better wash results”.
Another technology Jensen
has is what it calls UVClean.
“This,” says Budde, “prevents
bacterial growth in double drum
sections automatically and
focuses on hygiene without any
chemical supply.” She says that
the development of UVClean
“represents Jensen’s commitment
to achieving sanitary results, avoids
the use of additional chemicals
and provides low-maintenance
systems.” She adds: “Now, that we
all are facing Covid, we must be
sure that professionally processed
linen which we come in to contact
with in hospitals or nursing homes
is absolutely clean, sterile and
germ-free.”
UVClean can be retrofitted. And
this is something that, according
to Budde, the Wäscherei Kellner

Jensen tunnel washer
Senking Universal.
Depending on the wash
process, Jensen says its
tunnel washers can reach
very low consumption
values of only 1.6 l/kg or
0.19 gal/lbs
Laundry in Osterode, Germany
has done. It retrofitted their
Jensen P50-15 tunnel washer with
UVClean “in order to provide
their customers with a top level of
hygiene through environmentally
friendly processing.”
Next on Budde’s list is
EcoSafeguard which automatically

monitors and logs pH and
conductivity value as well as water
hardness and “ensures a higher
quality assurance in the laundry,
with more satisfied customers and
higher productivity thanks to lower
rewash.” With this Budde says that
laundry management can document
and benchmark wash quality with

Kannegiesser

J

ennifer
Frentrup,
Kannegiesser sales,
b e li e v e s t h a t c o s teffectiveness and variety are
key to laundry success. She’s
well aware that “markets and
customer needs continually
change and textile service
providers need to adapt to
these conditions… this is
why our focus has been on the
development of automation,
digitalisation and diversity.”
She points to constantly rising
energy prices, new EU directives
for the protection of water resources
and the effects of global climate
change as being reasons why
sustainability has become more
important to the sector – it all
“applies to sustainable production
as well as sustainable products…
and for companies, this creates
enormous market opportunities.”
Kannegiesser, Frentrup says,
considers energy saving an
important design feature: “We are
constantly searching for new ways
to improve machine design and to
implement the latest technologies
so that laundries are able to reduce
their energy costs.”
Kannegiesser’s washing
mechanism features a
large-volume drum design
with a straight rear wall
and driver ribs

6 LCT May 2021

She points to the PowerTrans
Vario which aims to minimise
the consu mption of water,
energy and chemicals, “so textile
service providers gain a price
advantage which can be passed
on to customers… the reduced
consumption of natural resources
is evidence of remarkable progress
in the field of environmental
sustainability as well.” Frentrup
believes that customers “will be
more than confident about our
gentle washing processes which
will prolong the life of their
textiles” – all while laundries
benefit from lowered costs and
the “extraordinary life” of the
PowerTrans Vario.
It should be quite clear to
any laundry operation that while
volumes of laundry to be processed
are increasing, so too is the
variety of articles, materials and
processes. But as Frentrup notes,
“the enormous variety of laundry
processed daily is no longer a
problem with the PowerTrans
because of its consistent item
separation.”

Kannegiesser’s PowerTrans aims to keep each chamber fully loaded
And she reckons that the
PowerTrans can more than cope
because of “consistent chamber
and item separation - each item
is handled separately so that
washing is like having individual
machines… except that in contrast
to washer-extractors, this is fully
automated with higher output and
lower consumption.” She also
notes that the system uses all of
its compartments “which maintains
a constantly high output.” Further,
Kannegiesser has designed the
machine so that the laundry mix
and washing sequences can be
“optimally adapted” to the logistical
processes and requirements of the
laundry.
Of course, water from the
washing process is valuable - not
only because of the cost of water and
wastewater treatment, but because
of the thermal energy contained in
the process water and the unused
washing chemicals. This is why

Frentrup says that Kannegiesser has
built intelligent water management
in to the PowerTrans Vario - the
ActiveDrop washing mechanism
and “innovative drum design.”
ActiveDrop is descr ibed
by Frentrup as “a system that
features the permanent lifting
and compressing of laundry
that is combined with a washing
mechanism that is demonstrably
improved by the large-volume drum
design, with a straight rear wall
and optimally placed drive ribs.”
The resources detailed earlier are
conserved by an integrated water
and energy recovery system.
But apar t f rom reduced
consumption Frentrup says that “the
true cost advantage is ultimately
demonstrated by the exceptional
service life of the PowerTrans and
its associated low life cycle costs.”
The PowerTrans Vario is
available in 40, 50, 60, 85, 110 and
130kg sizes.

Tunnel Washers

tunnel

data that is metered and recorded.
For those wanting to ‘see’
what is happening in a laundry
there is ErgoVision - a video
monitoring system to watch
over the loading and unloading
process. In Budde’s view, it can
make “the overall operation safer
while simplifying surveillance
and saving valuable time. Video
images are displayed in a clear,
high resolution format so that the
loading and unloading process
can be “monitored intuitively at

QuickSoak from Jensen
provides an extra shower
for the linen in the prewash
a glance.”
Lastly, there’s Jensen’s
EcoTanks, additional large
volume storage tanks “for an
even better separation and up
to 100 per cent higher recovery
of process water, especially for
frequent colour changes.”

Girbau

J

eremy Challis, sales director
at Girbau UK, outlines the
Girbau TBS range of tunnel
washers which comprises the
TBS-Multi, the TBS-Hygiene and
the TBS-Flexi. He says that with
compartment loading capacity
ranging from 30 to 55kg, “they
combine high efficiency and
gentle mechanical action for
prolonged linen life and highquality results.”
In detail, the TBS-Multi has
all the basic model features and
“offers” says Challis, “excellent
performance, high yields and
minimal maintenance.” The
TBS-Hygiene in comparison,
can perform intensive washing
processes for linen with a high
level of soiling or that requires
disinfection. Challis says this
makes it especially suitable for
healthcare applications. And then
there’s the TBS-Flexi-Special batch
washer which has a configuration
that allows each drum to act as if
each has a separate function - each
unit works like a machine that is
completely autonomous from the
rest for maximum operational
versatility.
All Girbau TBS-50 systems
are controlled by the latest batch
washer management tool, which
Challis says “integrates and
controls all aspects of the system
including loading, washing and
operation of the press.” He adds
that the information is displayed
in a “clear and intuitive way,
making it easy to control,
manage and programme the
tunnel washer. Colour graphics
and illustrations make it easy
for users to understand and
manage the software.” All data
is exportable in spreadsheet
format for later analysis.
Girbau’s TBS systems come
with a remote support package.
Challis points out that Girbau
UK TBS-50 customers are
allocated a dedicated Girbau

engineer with detailed knowledge of
every aspect of the system. There’s
also an automatic link to Girbau
UK headquarters in Hitchin and the
manufacturing plant in Barcelona
which Challis explains as meaning
“that Girbau can constantly monitor
the system and provide ongoing
remote diagnostics, fault finding
and preventative maintenance.”
Notably, Challis highlights that
the TBS-50 batch washers feature
integrated recirculation and water
recycling which allows water to be
used up to three times – “in addition
to reducing water consumption, this
also reduces energy consumption.
Mechanical action is achieved with
a programmable inversion angle
of 270° and a drum designed
specifically for this purpose,
for optimum quality wash.”
Transferring loads through a
large central opening by rotating
the drum prevents the risk of
blockage. A blade lifts the load up
before transferring it and a series
of continuously self-checking
sensors confirm that the conditions
for successful transfer have been
fulfilled.
All the batch washer’s modules
are dimensionally identical, and
can include inputs for water and
chemical products, drainage,
pH and temperature probes. The
dosage of chemicals and water is
automatically adjusted depending
on the load.
As to the success of the
products, Challis points to a

Steven Moss, estates
and facilities commercial
services manager at
Northern Care Alliance
NHS Group stands beside
the Girbau TBS-50 Hygiene
continuous batch washer at
the central laundry of The
Royal Oldham Hospital
10-stage TBS-Hygiene continuous
batch washer at the central laundry
of The Royal Oldham Hospital, a
site managed by Northern Care
Alliance NHS Group.
Says Challis, “the Girbau
installation team were able to
manoeuvre the 12m long tunnel
washer into a limited amount of
space while the hospital laundry
remained fully operational. The
new TBS-50 Hygiene machine links
to a bag monorail system and the

existing press.”
Steven Moss, estates and
facilities commercial services
manager at Nor ther n Care
Alliance NHS Group talked about
the installation: “As a hospital
laundry we needed to be able to
keep production going to ensure all
wards and departments were kept
supplied. Girbau worked with us
enabling the equipment to be moved
safely while we maintained our
laundry supplies to our customers.”

Cherry Tree Machines

B

ob Mills, CEO of Cherry
Tree Machines, supplies
Lavatec laundry system
solutions for laundries handling
loads from 200kg up to 5,000kg
of dry textiles per hour in fourchamber 25kg-machines right
up to a 20-chamber 130kg
machine. Mills says that
“they’re all suitable as a costsaving alternative to washerextractors in small enterprises
and big industrial laundries
alike.”

T he mach i ne is f reely
conf igurable with standing
baths, counter-current or split
counter-current washing and
rinsing zones; the number and
the position of bath exchanges
and double drums are freely
configurable.
Mills says that “Lavatec is
the only German manufacturer
to offer centre and bottom transfer
with high rotation angles - up to
360° - for heavily soiled textiles
and a batch transfer without wash
liquor.”
He says that the programming

of the machines is simple and
intuitive via touch panels – “they
are easy to mirror and operate on
Android, Apple devices and PCs,
via WLAN on site or via the cloud
at distance.” The ability to operate
remotely simplifies maintenance.
Lavatec tunnel washers are
said to be simple and accessible
– there is one opening per double
drum as standard and they use
many standard parts. Mills notes
that “the four roll-drum drive
avoids any drum-stress, is simple
to maintain as it has no chain and
no gearwheel – and so guarantees
high availability.”

Lavatec’s centre-transfer
tunnel offers high
mechanical action for
heavily soiled textiles
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Light at the end of the tunnel
Vega Systems

The Vega Systems
SmartLine tunnel
is installed in
several laundries
around the UK
and Ireland

F

or Steve Childs, general
manager of Vega Systems
UK, technology in tunnel
washing has been driven by the
requirements for higher levels
of hygiene, improved traceability
and auditing, and improvements
in energy and utility usage.
He says that “Vega Systems
washing technology division is
conscious of all these factors when
they refine our products. From a
base in Germany, it is constantly
trying to improve the end result
for all our customers - from the
healthcare sector, where crisis has
placed demands on equipment,
to the hospitality sector where
perhaps economical and reliable
washing will be the key as the
sector recovers.”
In each case, Childs says that
“Vega Systems has the products
and the experience to provide the
perfect solution. All of our tunnel
washers share some common Vega
innovations which underpin the
entire range.”
To begin with, he says that
all tunnels feature an oversize
first compartment for instant
we t t i n g- o u t , g e t t i n g t h e
washing process started straight
away. Level controls in the
compartments and tanks allow
safe transport of the linen and
“the best mechanical action
with tightly controlled washing
conditions inside the machine.”
The heating circuit on the
double skin compartments takes
water from inside, measures
the temperature then injects it
back into the drum along with
direct steam injection. “This,”
says Childs, “has two benefits because we take the water out of
the bath, it is isolated from the
steam so that we measure the
‘real’ temperature of the bath;
and secondly, the action of taking
water out and injecting it back
creates turbulence to increase

mixing of chemicals, open the
fibres in the linen and release
soiling.”
On top of this, he says that
all Vega Systems inner drums
are taken through a special
machining process where all
of the key sealing faces and
driving surfaced are machined
in a single operation. The reason
for this is that as Childs explains,
it “guarantees the accuracy of the
final assembled machine, meaning
extended seal lifetime and smooth
and quiet operation.”
Another consideration is the
Vega lint-transfer overflow box
which allows for “the efficient
removal of surface soiling and
hair” – Childs says this has been
adopted by other makers “because
of its effectiveness.”
Childs signposts a new
Vega software division that
recently overhauled the washing
technology control system which
“opens up new possibilities in
laundry.” Here he explains that

the administration, visualisation
and data-manipulation has been
moved away from the hardware
that runs the machines and moved
it onto a new PC-based platform
- VegaView.
That said, he says that “the
important job of controlling
the tunnel is still entrusted to
industrial hardware, but the
visualisation information and the
data is constantly shared with the
VegaView front-end.” He says that
this platform is reliable as it uses
a network of PC’s which can be
distributed around a laundry to
provide redundancy in case of
any one failure. The VegaView
system can incorporate and collect
data from non-Vega equipment in
the laundry and can be scaled up

to show the complete production
system.
Another recent development
by Vega’s software division
provides monitoring and analyses
the drying system over a long
period of time to free up unused
capacity and give early warnings
over potential performance loss.
“Vega,” says Childs, “are looking
at taking some of those principles
and algorithms and applying them
to the washing process; with some
intelligence and analysis of water
and energy consumption we aim
to drive running costs down even
further.”
New analysis and optimisation tools coming
from Vega Systems’ software division

Industrial Laundry Equipment Ltd

R

ichard Brown, managing
director of Industrial
Laundry Equipment Ltd (ILE),
considers the “ILE tunnel washer
a revelation.”
He says that “ILE believes that
they have the most flexible tunnel
washer on the market due to its
unique design. It will allow you to
efficiently process loads between
35kg and 70kg in capacity from
the one machine by adjusting its
water and chemical requirements
according to load weight.” The

loading conveyor comes as
standard with 35kg sections and
users can choose whether they
wish to load one, two or part load
the second.
“But what really sets this
machine aside,” says Brown, “is
that it operates with completely
independent drums allowing for
completely bespoke washing per
compartment. So, if you have six
loads of standard washing, it will
process normally, but if load seven
has extra staining or other issues

A cross-section of ILE’s tunnel washer that has more motors,
but each is smaller and more efficient
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requiring a different amount of
mechanical action or more water/
chemical then the machine will
send this through the system
with different wash speeds and
parameters.”
Brown adds that the drums
are completely independent
which means that they can wash
using a choice of 270-degree
rotation or 360-degree rotation
in the same way as a traditional
washer-extractor. “This,” he says,
“gives increased mechanical
action and a superior wash to
any other batch washer. It is quite
something to know that different
compartments are moving at
different rotation speeds and
degrees to give you the wash that
you need.”
And at the end of the cycle, the
ILE machine lines itself back up
and performs a complete transfer
like all other batch washers. Brown
comments that the direct drive
system does mean the washer has

more motors, “but they are smaller
and more efficient and negates the
need for other drive wheels and
supports.”
Each compartment is double
skinned and comes with steam,
water, chemical inlets and drain
valves which Brown says, “means
you have a truly adaptable machine
at any time… this is fantastic for
example if you diversify or change
chemical supplier as you will not
need to replace the tunnel.” To
this he points to the “advanced
independent drum design” and
mechanical action combined with
top transfer which “means you do
not have to worry about tangling
or blockages.”
And he notes that water, steam
and chemical efficiencies are also
said to have been improved, again
due to the increased wash action.
He claims that reductions of up to
30 per cent in water, 20 per cent in
steam and 20 per cent in chemicals
have been achieved in comparison

ILE’s tunnel washer comes in sections and all compartments
are located on a central frame with supporting wheels and
can be expanded
to other batch washers.
The machine comes in sections
and all compartments are located
on a central frame with supporting
wheels. According to Brown, this
means installation is easy as size
restrictions are less of a problem
and “it gives fantastic maintenance
advantages as your engineers can
literally split the tunnel at any
point within 20-30 minutes. This
means in the unlikely event of a
blockage - very unlikely - they can
open up the machine from a safe
position on the floor. If you need to

change a seal then it is extremely
quick and easy to do so, and if you
have bought a five-stage machine
but suddenly require a 10-stage
due to a change in the business,
you can buy the additional frame
and compartments to allow for
expansion.”
Overall, Brown says the
ILE machine is “a fantastic
innovation in terms of maximising
your investment is that you can
grow your machine on site after
installation - this is unique and
offers many advantages.
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It’s a family affair: Ian Rush
with sons Dean and Josh

No sign of Rush slowing down
E

xpanding your business
by taking over another
operation always means
a busy period of identifying
opportunities and planning for a
successful future. It can be hard
work, but obviously exciting.
Doing that just as the Covid
pandemic struck takes additional
resilience and determination – as
Ian Rush, boss of Installation
Machinery Services discovered
in the past 12 months.
In February last year Len
Woollard, owner of long-established
Unit Steam Engineering in Essex
told Rush that he was seriously
thinking about retiring. For
many potential purchasers a lot
of research would be needed, but
these two industry stalwarts knew
each other – and their respective
businesses – very well. Rush had
started in the industry back in 1984
with a job carrying out installation
work for Unit Steam. He stayed
17 years, eventually branching
out on his own, delivering and
installing equipment for numerous
companies, and then also offering
refurbished equipment along with
second-hand equipment.
All this background knowledge
built on mutual respect led to Rush
purchasing the goodwill and small
amount of stock held by Unit Steam
in March 2020. It was a ‘perfect
fit’, giving Installation Machinery
Services the opportunity to offer
new equipment. And it wasn’t a
one-man decision. IMS had gone
from strength to strength during
the previous decade with Rush’s
sons, Dean and Josh, who have been

Jan Raycroft talks to Ian
Rush, owner of Installation
Machinery Services, about
acquiring Unit Steam
Engineering and the plans for the
newly-expanded business
working for him going full-time
with the business.
It’s a perfect set-up with Ian
mainly looking after sales and spare
parts, Josh involved in installations
and deliveries since gaining an
HGV licence, and Dean handling
service and maintenance alongside
installation work.
“Unfortunately, Covid hit
around the same time as us
purchasing Unit Steam,” says
Rush. “That was definitely an eye
opener, but we have stayed upbeat,
supporting our customers through
this difficult time, and keeping
positive for the future. Everyone
was a bit blasé about it all when
the pandemic started, but then you
realise the depth of the problem and
must dig in, finding your survival
mode.”
All three men have shared
personal experience of coming
through tough times and taking
a new path, and it’s one Ian Rush
shares openly. In the summer of
2010 he lost his wife, Donna, to
heart failure after 22 years together.
It was a devastating blow, and their
sons were still teenagers at the time.

“I had two boys to take care
of and alongside that used the one
thing I knew that could keep us all
going,” recalls Rush. “I’ve been
a worker all my life, raised in a
family where it was expected that
you go out to work, whatever, and
make your own money. So I threw
myself into that and somehow we
found the place where life goes on.”
It puts the pandemic and
business issues into perspective,
as does what’s happened since then,
well beyond the Rush sons joining
what is now a growing family firm.
Proof that life does indeed go on
comes with the fact that Ian has
a new life partner, Gill. She’s
also found a role in the business,
helping with the book work and
admin part-time.
Rush has sold the former family
home – the sale went through
during the window when we were
out of lockdown last year – and
is making a new life closer to a
river in the Norfolk Broads. Dean
Rush has a boat there and, with
all three men enjoying fishing as
their hobby, it’s the perfect chance
to share family life alongside their

Sign of the times: Installation
Machinery Services and Unit
Steam Engineering become one
business
work commitments.
“I’ve kept my focus on all the
positives while we’ve been going
through the Covid drama,” says
Rush. “For a start, Unit Steam
didn’t have massive overheads
and sales in the summer were
really good. By November and
December it was horrendous.
It was like a switch had been
flicked. Installations just stopped
and you start thinking about
tightening belts. But we’d seen
and experienced the potential for
normal times and that keeps you
positive that they will return.”
The unwanted downtime for
these busy bees has allowed Ian
Rush to focus on the best parts
of his newly-expanded business,
including a showroom packed with
machinery. That’s some investment
and he’s pragmatic about the fact
that in the last six months some
potential customers have been
reluctant, or unable, to visit it but
is confident that as we head out of
restrictions his new pride and joy

Ian Rush has forged a new relation
ship with Italclean to
supply a drycleaning machine

will be a valuable asset alongside
the fact that Installation Machinery
Services has an excellent reputation
built up over many years.
Mo s t i m p o r t a nt ly, it ’s
provided an opportunity to forge
strong bonds with equipment
manufacturers across the world
which previously dealt with Unit
Steam. As a result, they have sole
agency for Hoffman New Yorker,
are the UK agents for Battistella,
agents for Fagor washers and
dryers and now agents for Italclean.
Having covered all the finishing
equipment and laundry machinery
including boilers, they felt a
drycleaning machine supplier was
needed to complete their portfolio
of brands, so contacted Italclean

who were very supportive and
agreed on a machine to offer to
customers alongside a full range
of spare parts and electric boilers
in stock at the Essex premises.
While time has dragged for
many, Ian Rush is glad that his
business has been able to quickly
move on from installations and
delivering equipment to now
offering sales, spare parts and
service. “It’s been a demanding
and new role for all three of us, but
worth it,” he says. “As a company,
we do not forget where we started
and are still offering our delivery
and installation services to some
of what you could now call our
competitors – but we are happy to
still offer these services.”

I’ve kept my focus on all the
positives while we’ve been going
through the Covid drama

The new look showroom
includes an extensive line
up of Battistella equipment
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Brothers in arms: Dean and
Josh getting to grips with
machinery and finishing
equipment ready to wow
visitors to their showroom

News

Reckitt creates partnership between Oxwash and
Vanish to tackle ‘unacceptable clothing waste’
Reckitt’s London-based purpose-led
venture arm, has announced a new strategic
partnership between Oxwash and heritage
clothes care brand Vanish. The ‘Oxwash,
powered by Vanish’ partnership will see
Oxwash use the new Vanish sustainable
formula - Vanish 0% - in its London state
of the art washing facilities, also known
as lagoons, to help give old clothes a new
life, preventing tonnes of clothes from
ending up in landfill.
Nine out of 10 pieces of clothing end
up in landfill long before they should
and up to 70 per cent of clothing waste
could have been prevented with better
care habits. Both Vanish and Oxwash are
on a mission to help clothes live longer by
ending irresponsible washing for good and
encouraging a circular economy.
In the UK, we buy more clothes per
person than any other country in Europe,
with a million tonnes of textiles discarded
every year. Each week, Oxwash aims
to save 600kg clothes from landfill, 12
tonnes of CO2 and 3200 litres of water by
re-engineering the laundry process from
the ground up*.
Oxwash’s state of the art washing
technology, cleaning methods and
door-to-door laundry service are all
driving towards net zero carbon emissions,
significantly reducing the environmental
impact of traditional laundry processes
- from the collection of garments on
electric-cargo bikes to their final door
delivery. The eco-chemistry of the Vanish
0% formula assures stain removal, colour
brightness and whiter whites from the
first wash, by using only the essential
ingredients - it contains zero fragrance,

zero dyes, zero phosphates and zero optical
brighteners reducing the impact it has on
the environment.
Paola Arbelaez, global category
director at Vanish, commented: “Our
mission is to extend the lifespan of
clothes and prevent them from ending up
in landfill before their time. By teaming
up with the amazing minds behind
Oxwash, we’ve been able to take this up
a notch by helping our customers give
their clothes new lives while washing
responsibly too. It’s become obvious that
the current consumer wave of conscious
and responsible washing of clothing
is here to stay and growing incredibly

quickly. Through this partnership, we
hope to enhance the Oxwash model and
continue sharing our deep expertise in
cleaning science, consumer understanding
and sustainability to further impact the
laundry and circular fashion space.”
Oxwash was launched in 2017 by
ex-NASA scientist and Forbes Europe’s
30 under 30 alumni, Dr Kyle Grant and
Oxford engineer Tom De Wilton. With
no-contact delivery, and scientifically
proven high level of disinfection, Oxwash
was chosen to sterilise items used during
the Oxford-AstraZeneca vaccine trial, as
well as supporting the NHS frontline.
Kyle Grant, CEO and Co-founder

at Oxwash, commented on the
partnership saying: “Ever since
we started working with Reckitt,
we wanted to partner with Vanish.
We’re on a mission to become the
first truly sustainable, net-zero
impact washing company in the
world and what better partners to help us
scale and achieve this goal than the global
leaders in fabric care. Cleaning clothes
sustainably is incredibly hard, as the cheap
and easy fix is always ‘more chemicals’.
Reckitt’s commitment to investing in better
solutions helps make a different reality
possible and we’re already dreaming up
more big ideas with Vanish that could
change the whole game.”
Oxwash is currently expanding its
partnerships within the fashion community,
recently becoming the official laundry
partner of fashion rental platforms Hurr,
Thrift+ and ByRotation, as well as Save
Your Wardrobe - the digital platform
promoting a sustainable fashion future.

Reckitt first partnered with Oxwash
in 2020 when the startup entered its
accelerator programme powered by
Founders Factory. The backing from
Reckitt has provided Oxwash with access
to its research and development, consumer
insights and marketing expertise, helping
to accelerate the startup as the new leader
in sustainable laundry. Mentorship has
been provided to help the company set and
achieve its sustainability and growth goals
with Reckitt’s EVP of group marketing
excellence and category development
organisation hygiene, Fabrice Beaulieu,
joining the Oxwash board.
Oxwash has raised a total of £1.75m
in seed funding from Reckitt and other
investors to support its launch in London
and beyond. Oxwash is investing further
into its proprietary technology platform
that powers its logistics and ‘lagoons’ - its
state-of-the-art washing facilities - as well
as to cement the startup’s plans to expand
internationally in the next 12-18 months.

Drycleaning and Laundry Sales and Installation
•Sales
•Spare parts
•Service
•Delivery and installation
Full range of machinery and parts in stock:
Hoﬀman New Yorker, Battistella, Fagor, Italclean
Contact information:
T: 01277 810096
M: 07971833096
W: www.ims-unitsteam.co.uk
May 2021 LCT 11

In Focus

In Focus
About James Timpson
James has been chief executive of the Timpson Group
since 2002, helping the business grow to over 2,100
shops, and developing several innovative ways to
run the business at a time when traditional High
Street retailing has suffered.
The business was established in 1865 and is based
in Manchester. The Group includes well known retail
outlets including Timpson, Johnsons the Cleaners,
Jeeves of Belgravia and the photo shops Snappy
Snaps and Max Spielmann.
The growth in photo, drycleaning and locksmiths
has combined with a rapid expansion of Timpson
shops in out of town locations. More than half
of Timpson shops are now in supermarkets and
supermarket car parks.
The Timpson Group is frequently showcased
as a people-centric business with an upside-down

model of management where everyone is treated
as an equal. They are well known for their various
colleague benefits such as a day off on your birthday,
free holiday homes, a ‘Dreams Come True’ scheme,
weekly lotteries and mental health support. This
has ensured Timpson has been one of the UK’s
best companies to work for over the last 18 years.
James pioneered the recruitment of ex-offenders,
to the extent that Timpson now employs over
600 prison leavers (this is over 10 per cent of the
company). James is Chair of the Prison Reform Trust
and supports various prison charities and support
groups, and was presented with an OBE in 2011
for the training and employment of disadvantaged
people.
James and Roisin live in Cheshire with their
three children Bede, Patrick and Niamh.

On getting the right people …
At the Timpson Group there is a
strong culture and a core set of
values based on trust, honesty and
kindness – it took over 10 years to
develop and continually developing

this culture has been key to our
growth.
When we recruit people, or
colleagues as we call them, the
main thing we look for is a great

personality – people who are
positive, sparky and have the
X-factor!
There are 4,500 colleagues
in our business, and everyone is
treated as an equal - no-one is
more important than anyone else.
It is my job to ensure the
colleagues are happy in their
jobs. We want their job with us
to be the best job they’ve had. I do
have a couple of secret weapons
to help me though, in Janet, our
director of happiness (who your
readers met in your February
2021 issue), and Marion, our
financial health first aider, who
is on hand to help any colleague
manage their personal finances,
and reduce the stress and anxiety
that any financial worries cause.
It’s also my job to deliver
a positive message to our
colleagues, find answers to
problems and pick the best ideas
and people for our future.

On developing people ...
Our core business ethic is ‘Great
service by great people’. We have
a strong belief in allowing people
to be themselves, learn from their
mistakes and let them find their
own way of doing things. In our
experience, if people are worried
about being told off this constrains
them to using their own initiative.
And letting colleagues try
new things means that they can
do weird things! Our colleague
that runs a shop in Faversham
painted the shop pink! It’s her
personality and she wants to put
that across to her customers. This
is ok with me! Business is about
sales not profit at the end of the
day. Big companies have too many
guidelines and we don’t want to
restrict our colleagues when they
want to be themselves at work.
Our first stage of training is to
give colleagues all the basic skills
to run a successful franchise. It’s
their shop. I give them the skills
and let them get on with it.
Level one is a 16-week course
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We have a strong belief
in allowing people to be
themselves, learn from their
mistakes and let them
find their own way of
doing things
that covers general business
knowledge, health and safety,
customer service etc. They are
trained in a way that means they
can train others too.
Once they have passed level
one, they move on to culture
training. This involves being
invited to head office in Cheshire
for a two-day course on the how
and why of the culture at the

Timpson Group, and how they
can thrive.
We also welcome friends of
Timpsons to our training who
can share knowledge, contribute
or simply listen in – be it people
from prisons, schools or other
businesses. Ours is a transparent
business and we think it’s useful
to collaborate with others to share
ideas.

Father and son, John
and James Timpson

On running a family business …
When I was 30 my dad handed me
the keys to the business. He is still
involved but is hands off – he does
still visit the shops though.
Family business works best
where you have the same values,
the same work ethic and the same
love for turning up to work in the
morning.

When it comes to having
family members involved, don’t
force immediate or extended
family into the business – let them
flourish and find their own way in
work first. Give them the space to
work elsewhere and let them join
when, and if, they want to or are
ready. If they’ve had experience

elsewhere, they’ll come to the
business better prepared and far
more enthusiastic to make it a
success.
For my own children who
are still at school, I’ve always
encouraged them to work in the
shops when they need money!

What you’ve learnt about yourself and
your business in the last 12 months…
I’ve learnt that I’m resilient and that
I need a holiday! When the pandemic
started last year, none of us knew
what to do, or what the real impact
would be. We have just had to make
it up as we have gone along.
The best way to gauge how our
business has fared has been to visit

shops, serve customers and talk to
colleagues. Leadership is a contact
sport: when your sales are 50 per
cent down it’s the only way to see
what’s really going on.
The lessons we have learnt this
year, ideas that in normal times we
would never have found, will help

us become a better, stronger and
more profitable company.
I’ve never heard of a business
school doing a module entitled
“How to manage a company through
a pandemic”, but if there were one
available now I’m sure it would be
oversubscribed.

On advice for industry businesses …
For those in high street
businesses right now I’d say
to them be realistic. It will be
very difficult until Christmas.
Negotiate your rents if they
are coming up for review to
look to reduce occupancy costs
where you can. Make sure you
offer a good service to your
customer and do what you
can to make sure your shops
look great.

Advertorial

Ecolab launches
the new laundry
hospitality programme
MultiCare™ PRO
A new technology
for a more
sustainable wash
Ecolab Textile Care has introduced
MultiCare™ PRO, a programme
that helps commercial laundries to
run laundry operations with high
sustainable and effective washing
solutions for the hospitality market
sector and mixed laundries.
Ecolab’s Textile Care team
of R&D specialists have created
new sustainable washing solutions
that can help hospitality laundries
we serve optimise their laundry
operations and provide their
customers with the best possible
laundry service for their guests.
MultiCare™ PRO programme
can help to create added value

HOSPITALITY

at different levels inside the
laundry touching key factors
that matter, such as improved
p e r fo r m a n c e, o p e r a t io n a l
efficiency, sustainability.
The new platform will cover
the needs of washing solutions
at 60-70°C, providing key added
values also clearly identified by
the market, such as high-level
textile quality, high level of
whiteness level, high level of
sustainability. The platform
concepts have a double level of
communication: for the laundry
and from the laundry to their
customers.

This Value Creation approach helps
deliver an effective wash solution for
hospitality textiles and mixed ones
(hospitality uniforms, long term
care flat linen and uniforms) and
can be integrated with a disinfection
module to assure the D+ disinfection
level if the highest standards of
textile hygiene are required.
The components of the main
detergent of the programme
MultiCare™ emulsion has been
chosen to let the detergent work
in a perfect synergy with the other
elements of the platform and deliver
a high level of flexibility, according
to the different types of soil level
and textile type.

S U S TA I N A B L E & P O W E R F U L

M U L T I C A R E
H O S P I TA L I T Y S O L U T I O N
HOSPITALITY

About Ecolab

CREATING VALUE
WASH
PERFORMANCE

OPERATIONAL
EFFICIENCY

A trusted partner at nearly three million customer locations,
Ecolab (ECL) is the global leader in water, hygiene and infection
prevention solutions and services. With annual sales of $12 billion
and more than 44,000 associates, Ecolab delivers comprehensive
solutions, data-driven in-sights and personalised service to advance
food safety, maintain clean and safe environments, optimise
water and energy use, and improve operational efficiencies
and sustainability for customers in the food, healthcare,
hospitality and industrial markets in more than 170 countries
around the world.

SUSTAINABLE
IMPACT

Value creation thanks to new 60-70°C sustainable and powerful hospitality solution MultiCare™ PRO
HOSPITALITY

MultiCare™ PRO relies on key elements linked to sustainability and wash performance:
1. Positive impact
2. Lower carbon
3. Powerful
4. Best in class
5. Optimisation of pH
on the environment,
thanks to EU-Ecolabel
certification and P-free
chemistry of the main
liquid detergent.

footprint impact thanks
to lower COD surfactant
mix of the detergent and
gentle process with high
control of alkalinity and
better rinsing.

performance and
gentle wash process
at 60°C-70°C, thanks
to the new mix of
surfactants and
complexing agents
effective in different
wash conditions.

whiteness level from
60°C onwards for
hospitality market
sector thanks to
innovative whitening
molecules.

neutralisation for the
laundry wastewater
treatment, thanks to
reduced alkalinity of
the wash process.

www.ecolab.com
Follow us on LinkedIn @Ecolab, Twitter @Ecolab, Instagram @Ecolab_Inc and Facebook @Ecolab.
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Electric Vehicles

Leading the charge

The Nissan e-NV200 is the UK’s best-selling electric commercial vehicles

S

ome of the brightest minds
championing moves towards
a world of electric vehicles
– when we’re not walking or
on bikes – are winning plenty
of battles in the campaign to
introduce more environmentally
friendly and cruelty-free
products, zero waste initiatives
and the removal of single use
plastic from our daily lives.
Until recently this was all very
interesting, but not always high
up the agenda of some who both
hold the purse strings and count the
profits in our industry. But that’s
all changing. Many of those at the
forefront of the drive towards a
greener, cleaner planet, what we
might think of as the commercial
eco-warriors, believe their ultimate
weapon that wins the war will be
the economy.
They include people like
Hamish Ainsley, founder of Planet
Minimal, an all-electric vehicle

Jan Raycroft reports on
electric vehicles and the
experience of those in the
industry who have made
the switch
business in London which delivers
carefully selected UK products
of manufacturers demonstrating
good environmental stewardship
to hospitality venues and shops
sharing their ethos. The time will
come when BEVs (battery electric
vehicles) are significantly cheaper
than ICEVs (internal combustion
engine vehicles) are both cheaper
to purchase and to run, and this will
speedily tip the balance.
Ainsley believes that vehicle
manufacturers chasing what he sees
as the fantasy of low emissions

there are even incentives in place
for companies who want to switch
to Low Energy Vehicles such as
cargo-bikes with governments
offering grants.

internal combustion, by pouring
more and more money into R&D,
will ‘get burned’ and go out of
business, left behind by those
who’ve switched beyond hybrids
to purely electric ranges. E-fuels
only compound this problem,
lacking cost-competitiveness, he
says. It’s all going to come down
to the money, after all.
Within our industry, it’s no
surprise that among the products
Ainsley’s vehicles carry around
the capital are those produced by
Phillip Kalli, founder of Fill Refill
Co, alongside his role at Ideal. But
something of a revelation is that by
the time you read this Kalli will
be probably be driving an electric
vehicle himself for both business
and family life.
Moving from a flat to a home
suitable for a charging point, he’s
sorting out a contract hire deal,
with a few words of advice from
Ainsley, a former sales manager
at Tesla Motors and a consultant

Volkswagen launched the ABT eTransporter
6.1, its first electric offering, last year in
collaboration with Premium Partner ABT e-Line
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with a particular focus on start-ups
in the electric transport industry.
“Up to now we’ve had a couple
of field sales engineers driving
hybrids, but all of our industry
will be facing big choices as
transport contracts come up for
renewal,” Kalli says. He thinks
working life will change for many
laundry engineers – more and
more equipment deliveries will
be made by specialist electric
transport couriers and the engineer
will simply turn up at the client’s
premises when it arrives with a
small technology-driven toolkit,
perhaps in an electric car which
doubles as the family set of wheels
rather than a big commercial ‘white
van man’ vehicle.
“There’s still going to be an
issue with transporting large and
heavy items on pallets for a while
when it comes to vehicle payloads,
but we’re all watching the likes
of Elon Musk and his big truck
developments. That will create
another change in how we transport
things around the country,” Kalli
suggests.
S o m e o n e w h o’s fo u n d
themselves caught in the dilemma
of when to make the switch is Julian
Stone, MD at the American Dry
Cleaning Company in London.
“For us this is a work in progress,”
he says. They have six VW low
emission diesel vans complying
with London’s increasingly strict
regulations – set to expand to all
areas within the North and South
Circular roads from October –
under a lease contract deal.
“If 15 months ago when we
chose that contract there had been
so many choices of electric vehicle
opportunities as we have now it
might well have been the route we
took. However, they have greatly
cut our fuel costs, are very reliable,
only need servicing once a year
and the dealership is just round the
corner from us.
“Perhaps both the last niggles
with electric vehicles will be ironed
out – and the prices dropped – when
we come to renewal time. That’s
what I’m hoping!”
If you are ready to make the
move the range of choices is
rapidly increasing with the likes
of Nissan, Renault, Citroen,

Vauxhall, Peugeot, Mercedes, and
Volkswagen offering electric vans,
with more in the pipeline. Some
now offer over 200 miles of travel
range on a single charge. If outright
purchase rather than leasing suits, a
Government OLEV grant of up to
£8,000 can help to offset the cost.
Mercedes-Benz Vans, for
instance, supply two electric panel
vans, the eVito and eSprinter, full
battery-electric versions of their
diesel models. Both come with
three-year unlimited mileage
vehicle warranty, eight-year or
100,000km (160,000km for the
eSprinter) battery guarantee.
The eVito has a payload of up to
905kg and can fully charge in
six hours with AC fast charging.
The eSprinter has a max payload
of 774kg and rapid DC charging
options from 0-80 per cent in just
30 minutes.
Integrated vehicle monitoring
software comes as standard,
meaning no costly installation
of ‘black boxes’ or software
subscriptions for the first two years.
In addition to the suite of services
from Mercedes PRO connect for

Planet Minimal founder Hamish Ainsley
decisively tip the balance towards an e
diesel vans, this software offers
two specific elements for electric
vans - Remote Status Updates,
which remotely monitors battery
charge levels, range and whether
the vehicle is charging, driving
or parked via mobile devices, and
Preconditioning, which means
drivers can use the Mercedes PRO
connect app to pre-heat or cool their
van while charging.
T he al l- ele ct r ic Nissa n
e-NV200, the UK’s best-selling
electric commercial vehicle,

Using your inte
Beyond what’s ‘under the
b o n n e t ’, t e c h n o l o g i c a l
advances like the Webf leet
fleet management platform from
Webfleet Solutions are providing
telematics, cameras, mileage
auditing, fleet data reporting
and transport management – all
on a single interface.
Those now using it include
Elis, who provide textile rental
and laundry services covering
everything from clothing and
chefware, to bed and bath linen
and hygiene equipment. On a
daily basis, the company’s fleet
of 480 HGVs and 270 LCVs
make around 5,000 deliveries to
UK restaurants, hotels, hospitals

and manufacturers.
Elis wanted to improve
both driver safety and f leet
sustainability, but with various
telematics systems employed
across different business
divisions, lacked central control
over its fleet operations,
Introducing Webfleet means
it now has one accurate, real
time version of the truth across
its fleet, and a complete risk
management audit trail. They’ve
used its OptiDrive 360 feature
to initiate a driver improvement
programme. OptiDrive 360
provides drivers with real-time
fe e dba ck a nd c oa ch i ng,
notifying them when they are

Electric Vehicles

Driving the change

Since day one Oxwash’s
delivery fleet has been made
up entirely of e-cargo bikes

Blanc has just added thi
s 100
per cent electric Merce
des
van powered by Ecotric
ity to
their fleet

Energy businesses such as EDF
naturally have a big stake in the
move across to electric vehicles
and are working with key partners
such as Pod Point, Nissan and
Ubitricity to accelerate the EV
uptake and infrastructure in the
UK.
EDF installed the first EV
charging points into London in
1999 and powered the charging
network for the London 2012
Oly mpic a nd Pa raly mpic
games. There are now around
15,000 public electric car
charging points in the UK,
with government pushing for
chargers to be installed in newly
built homes alongside a huge
expansion of public charging
infrastructure.
In addition, a growing
number of businesses are
installing charging points at
workplace parking – not just

EDF are at the forefront of expanding the use of electric
vehicles, partnering with manufacturers and charging
point specialists
for their own fleet but so that
deskbound employees can charge
their own cars while busy at
work. It’s thought that more than
two thirds of plug-in hybrid cars
(PHEVs) sold so far in the UK
were purchased for company
fleet – but many PHEVs drivers

are still running their vehicles
mostly on petrol or diesel,
instead of plugging in, even
though electric vehicles tend to
run at 10p per mile cheaper than
the equivalent petrol or diesel
versions. Clearly easier charging
is the route to an electric future.

Pedal power

says the economy will
electric vehicle future

The Mercedes-Benz eSprinter has
a max payload of 774kg and rapid
DC charging options from 0-80 per
cent in just half an hour

charged to success at the 2021 What
Car? Van Awards, winning the
‘Best Value for Ownership Costs’
award in the small van category. It’s
very much an urban delivery route
choice with a maximum range of
187 miles in city conditions. The
van is becoming a stalwart in a new
industry, as first trials began in
London a decade ago. While 2020
was a tough year for all, Nissan sold
2,448 e-NV200 during it – more

than twice the sales of its nearest
rival, says a company spokesperson.
L a s t ye a r Vol k s w a g e n
Commercial Vehicles launched
its f irst electric offering in
collaboration with Premium
Partner ABT e-Line, the ABT
eTransporter 6.1. It has regenerative
braking, switching the drive
motor to generator operation to
recover energy lost when braking,
and displaying to the driver the

Laundryheap added
bespoke e-bikes to their
fleet last year
optimum speeds and acceleration
for the most economical driving.
The compact battery is fitted
underneath the load area to avoid
compromising the cargo area of
6.7m3 and payload of up to 1,001kg.
Total range is up to 82 miles.
Volkswagen’s ID. Buzz Cargo
will premiere next year and feature
intelligent storage, an integrated
driver’s workstation and augmented
reality head-up display.

elligence
driving inefficiently or unsafely
via their driver terminals and
scoring them based on their
performance.
“Each depot is incentivised
to improve their driver scores
and we’ve seen some dramatic
results,” said Peter Kelly, group
compliance and fleet manager,
Elis. “Incidences of inefficient
or unsafe driving have been cut
by 58 per cent, vehicle idling by
76 per cent and we’ve virtually
eradicated speeding.”
They’ve also reduced overall
fleet mileage by around a quarter
as part of a wider business
initiative which has helped them
to cut carbon emissions by more

than 2,000 tonnes and achieve
fuel cost savings of £1.8 million.
Three-sixty-degree footage
from ICanProve.IT on-board
cameras can now be viewed
directly from Webfleet. This is
not just monitoring drivers but
can safeguard both them and the
business in non-fault incidents.
And if events occur as a result
of evasive action, taken to avoid

accidents, camera footage will
support the drivers.
“W here accidents have
occurred, the cameras have
helped prove liability,” said Kelly.
“We used to pay out on 80 per
cent of accidents, we now only
pay out on 20 per cent, saving us
£1.2 million in insurance claims
handling costs.”

The electric bike is also a viable
alternative – for convenience,
speed, health, cost, the list goes
on and Oxwash’s CEO and
founder Kyle Grant tells us all
about the benefits, and some of
the drawbacks, on his blog on
their company website.
Sustainability is key to their
operation and they’ve adopted the
e-bike as their transport of choice
since day one. They believe it’s
the winner in the race for last
mile logistics and its reduced
environmental impact is one of
its biggest advantages and selling
points. Grant also points out that
there are even incentives in place
for companies who want to switch
to Low Energy Vehicles such as
cargo-bikes with governments
offering grants.
Towards the end of
2020 Oxwash announced
a new partnership with
EAV Solutions, adding the
revolutionary EAV bikes
to their existing fleet of
electric cargo bikes.
The EAV 2Cubed bike is
a zero-emissions cargo bike
with a capacity of 2.0m³ to
enable the Oxwash riders to
deliver higher volumes of
laundry as demand for their
service continues to grow.
The agility, visibility and
enclosed cab of the EAV
quaricyles make them the
perfect vehicle as Oxwash
expands their team of

full-time, multi-disciplinary
riders.
The bright blue electric
cargo bikes are the distinctive
signature of Oxwash and have
been proven by academic studies
to be 85 per cent more efficient
than traditional diesel vans for
urban last mile deliveries and do
not contribute to the ever growing
problem of congestion. The bikes
are charged by fully renewable
energy sources and produce no
CO2 or NOx emissions. As such,
they are the perfect solution to
operate within the ULEZ to
collect and deliver laundry from
Oxwash’s consumer and business
customers and are charged by
fully renewable energy sources.
Laundryheap also launched
green e-bike deliveries to its fleet

at the end of 2020, to provide
customers with a faster and more
eco-friendly service.
The e-bikes - which are
entirely bespoke - also aim to
address the concerns that certain
areas in central London - which
are often unreachable by car or
fall into London’s Ultra Low
Emission Zone (ULEZ) - cause
traditional van deliveries to take
longer and be more polluting.
In their announcement last
year, they said that according
to researchers at the Centre for
Research into Energy Demand
Solutions at Leeds University,
e-bikes have the capability to
slash carbon dioxide emissions
from transport by up to 50 per
cent, equating to around 30
million tonnes saved a year.

A LWAYS
G OOD
S UDS

AGS supply laundry detergents, wet
cleaning detergents, equine detergents
and many ancillary liquids! Our
products are as green as we can get
them!
Want to sample?…..
Call 01277 899664 NOW!
Refer to our ad on page 26
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Company Update
Swift operators: the
Kannegiesser PowerDry
dryers arriving on site

Complex hospital
installation takes
place between shifts
Jan Raycroft tells us about
one of Kannegiesser’s
most challenging projects
where minimising
downtime was crucial to
prevent severe disruption to hospital
laundry services

T

here have been several
moments during the height
of the Covid crisis when John
Herbert, manager of the Royal
Devon and Exeter NHS Foundation
Trust’s linen services operation
and linen decontamination unit,
stood in wonder in his laundry
for a few seconds, marvelling at
what was going on around him.
He’s used to seeing his own
team absorbing all the pressures
as they proudly and professionally
turn round linen for hospitals in the
south west under the most difficult
of circumstances. But some
extraordinary events during the
pandemic will stick in his memory.
W hat he witnessed over
two weekends in March was a
promise fulfilled – that with
minimum downtime and no real
disruption, 10 new ‘state of the
art’ energy-efficient Kannegiesser
PowerDr y dr yers would be
installed on a mezzanine above
two existing Kannegiesser tunnel
washers. Herbert recalls that it was
like the arrival of a determined
swarm of busy worker bees: “They
each knew exactly what they had to
do, with hardly any talking to each
other needed to check on the plan,
just rapidly making it all happen.
And all I could do was buy them
a pizza!”
Herbert was gripped with both
excitement and nerves viewing all
this as he knew that if anything
went awry the laundry and the
hospitals it serves would be in
serious trouble. Having overseen
laundry staff piling up linen and
towels which could not be handled
until the Kannegiesser team gave
‘the thumbs up’ he focused on what
had led to these critical moments.
“Obviously having the laundry
back up and running was vital,
but you are also aware that public
money is being spent on this,”
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says Herbert. “In lots of ways we
couldn’t afford to see everything
come to a grinding halt.”
He might be surprised to
know that Kannegiesser’s team
consider his own enthusiasm and
drive was contagious and greatly
contributed to the energy of the
project. As Selwyn Burchhardt of
Kannegiesser says: “It was probably
one of the most challenging projects
that we have been involved in over
the last 25 years.”
Burchhardt continues: “For
instance, during the second
weekend we had 20 technicians on
site – all working under strict Covid
protocols – from four different
contractors under the control of
Kannegiesser UK project manager
Dave Willis.”
And while the relationship with
the laundry had been forged over
many years, with Herbert working
with Kannegiesser’s sales and
service teams, everyone involved
considers the project’s success is
down to teamwork. It’s clear this
is not just ‘back slapping’ when the
fine detail is considered.
Here we have a laundr y
running at full volume due to
Covid pushing up admissions, so
the absolute minimum shut down
time was needed. Some nine
months of detailed pre-planning
took place, with regular meetings
between the laundry, Kannegiesser
and contractors such as Clay &
Abbott, who handled all the service
connections, Blackmores, experts
in moving laundry equipment, and
the Hawkins Group, who worked
on the steel fabrications for the
mezzanine platform.
The first shutdown saw the two
lift conveyors to take the laundry
to the dryer level replaced and
some updated software installed.
Additional drying capacity was
installed on a temporary basis, as

was ‘cake breaking’ technology
to feed the temporary dryers from
the two main washers during shut
down periods.
Two weeks later the ‘busy bees’
were back, this time removing
10 old Passat dryers that had
given many years of service but
were not efficient by today’s
standards and clearly reaching
end of life. Production from six
standalone dryers kept the Friday
shift working while work was
completed on installing the 10 new
Kannegiesser Powerdry dryers – all
of which were commissioned by
the following Monday afternoon.
A ‘just in case’ 24-hour two team
system was built into the plan but
didn’t have to be implemented.
The trials and tribulations
of working through Covid were
beaten, right down to Kannegiesser
managing to untangle possible
quarantine issues for a software
expert coming from Germany.
Herbert says the laundry team
could hardly believe their eyes
when they saw what had happened
in such a short space of time. They
had run an early instead of day shift
and sent out linen two hours earlier
than usual to maximise the time
available for the engineers. The
new equipment not only looked
good but meant tedious chores like
cleaning lint screens every two
hours had gone for good, courtesy
of the new equipment featuring and
automatic lint cleaning function to
clean the screens after each batch
of work.
There’s a bit of a love affair
going on between the laundry

staff and Kannegiesser because
all feel that it’s somehow a private
company which operates with the
‘NHS family ethos’ of dedication
and service.
Herbert was delighted when the
NHS trust approved substantial
investment in the hospital laundry
as only about 10 such operations
remain in England, with so much
linen outsourced. Now a beacon for
their important role in medical care
exists in Devon. It’s a sign for staff,
he feels, that their work is valued
and here to stay for some time.
Looking at it from the Trust’s
perspective, you can see how the
project ticks all the boxes. There’s
a big carbon footprint and energy
saving gain for their sustainable
development plan, which has a
target of reducing carbon dioxide
equivalent (CO2e) emissions from
energy, waste, and water by 28
per cent from a 2013 baseline.
The laundry project provides a
significant reduction in drying
times for fully dried work of four
to five minutes per load as well as
ensuring the laundry can handle
additional output.
As for Kannegiesser UK,
they are not resting on their
laurels. Burchhardt reveals that
Kannegiesser UK have used their
experience for five new-build
laundries in England which they
have commissioned over the past
12 months. Each had their own
demands, completed with the same
enthusiasm and detailed planning
involved in the extraordinary
project for the Royal Devon and
Exeter NHS Foundation Trust.
What a line up: the new
dryers in position

A new Kannegiesser
PowerDry dryer

Technicians installing the
new dryers
One of the new
Kannegiesser
PowerDry
dryers
arrives at the
mezzanine
level

Installing a dryer on the
mezzanine floor

News

Swiss hospital installs uniform
distribution system to increase
hygiene and optimise efficiency
Hôpitaux Universitaires de Genève
(HUG) required a fully automated
system that could withstand the
thousands of uniform items being
processed in the hospital each day.
Although their existing
system was semi-automatic, the
presence of a staff member was
required at all times to operate the
system, which proved incredibly
inefficient and an unnecessary use
of resource.
A moder nisation of the
hospital’s uniform distribution
operation was needed and they
approached Metalprogetti who
design, manufacture and install
garment handling, sorting and
picking systems for many sectors,
including hospitals and healthcare.

Dan Lloyd

In order to store, convey and
distribute the high volume of
garments specified by HUG, in
the limited space available, at a
much faster rate; the development
of a new system was required.
Following several successful
test runs, seven Metalprogetti
systems were installed in different
buildings, across the various
hospital sites. The first system,

installed in the Opéra building,
handles 6,000 employees, boasting
seven distribution gates.
Staff members simply scan
their ID card, select the type
and size of uniform from the
user-customised options on-screen
and the system delivers the chosen
garments to the collection gate.
The adoption of a fully
automated uniform management

system is part of the hospital’s
wider mission to increase
efficiencies in the hospital, whilst
enhancing hygiene.
Of late, HUG made the
decision to bring their laundry
in-house, following the release
of a study that suggests viruses
and other harmful bacteria can
survive on clothing and transmit to
other surfaces for up to 72 hours.
Now, the hospital has complete
reassurance that all medical
uniforms are thoroughly cleaned
before the next shift.
In addition, their in-house
laundry operation eliminates the
risk of staff uniforms being worn
outside of hospital grounds, where
they could be contaminated.

Christeyns
introduces
new
softener
Laundry specialist boosts
with unique
business with dairy farm focus fragrance
A Cornish business boosted
turnover by £75,000 in just a month
- by adding one extra page on its
website.
Redruth-based commercial
laundry specialist Brewer &
Bunney wanted to reach out to

more dairy farms, as they help
make the milking process more
sustainable and profitable.
And online web design and
marketing company GWS Media
updated the site so their niche
services could be found more
easily.
Brewer & Bunney business
development manager Dan
Lloyd said: “We know who
our customers are - and this
targeted approach means they
can find us more easily. We
can trace half of new business
leads to our online presence.”
Brewer & Bunney, which
provides quicker and more
cost-effective alternatives to
traditional thermal systems,
has decades of experience
working with farms across
the region. The team provides
m a ch i ne s for wa sh i ng
everything from teat cloths
to sheep fleeces – which run
at quicker cycles and at lower
temperatures, saving energy
and money.
And their engineers work
with clients to remove causes of
mastitis, which is a potentially
fatal mammary gland infection
in cows.
Lloyd said: “There is a real
market for industrial washing
machines in the dairy farm
industry - with hundreds of
reusable microfibre cloths to
wash daily.
“But few were aware of our
products or the savings they
could make - not to mention
challenging the throwaway
culture.”
“We recognised this was
something we needed to
change. We told GWS Media
what results we were looking
for and they made it happen.”
Brewer & Bunney had
previously spent money trying
to drive web traffic, with little
success. Lloyd said: “We were
spending a fortune, but the
site was not mobile-friendly,
included dead links and did
not bring in enquiries.
“A website should not just
be a box-ticking exercise, but
something which brings in
business.”
Br istol-ba sed GWS
Media, overhauled the whole

In the UK, Metalprogetti
offer an extensive range of fully
automated systems that order, sort
and organise the whole handling
of garments for a large variety of
business sectors including fashion,
textile maintenance, hospital,
hotels, cloakrooms and of course
laundries and drycleaners.

website – from design, to hosting,
to keyword targeting to make it
more visible for relevant searches.
Brewer & Bunney is spending
just a third of the money it invested
with a previous online marketing
supplier– but has doubled its
inbound leads.
Dan said: “I told the team at
GWS Media where we wanted to
be and they carried out an analysis
and came up with ideas, which
they implemented, to get us there.
“The website now works very
well and brings in lots of business.
We have been able to personally
monitor the results, rather than
rely on a monthly report from an
external body.
“We have created pages
for relevant industries, such as
independent schools, care homes,
hotels and campsites. The reason
behind buying is different for
each area and the website now
reflects this.

Richard and David Graves
at GWS Media

Christeyns has redesigned its
high-tech fabric softener Bisoft
Perla by introducing a new
perfume and improved formula.
Releasing a fresh citrus and
bergamot aroma and easy to dose,
Bisoft Perla is ideal for all types
of laundries.
Bisoft Perla is characterised
by its intense and long-lasting
aroma. The development of a
unique technology allows the
aroma to remain for an extended
period of time.
The technology is designed
in such a way that perfume
containing microcapsules has
the ability to adhere to the fibre
and break once the textile is
handled, providing sustained
perfume release.
It is widely known that
perfumes are typically volatile
and tend to be lost during
processing at high temperature or
during use. However, with Bisoft
Perla whenever the end-user
touches or rubs the textile softly,
they will experience an intense
aroma.
Christeyns has improved
the composite formula of Bisoft
Perla to provide optimal dosing,
increasing the f luidity of the
fabric softener and thus making
it easier to dose.
Bisoft Perla is available in
cans (20kg), drums (190 kg) and
containers (900kg).

A LWAYS
G OOD
S UDS

AGS supply laundry detergents, wet
cleaning detergents, equine detergents
and many ancillary liquids! Our
products are as green as we can get
them!
Want to sample?…..
Call 01277 899664 NOW!
Refer to our ad on page 26
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Training and Education

The learning curve
In the year since we last
looked at training and
education in the laundry
and drycleaning sectors,
providers have been
rethinking how this vital service
should be delivered.
After three lockdowns there is
more emphasis on e-learning for
many courses while other providers
are looking forward to more face-toface training.
It’s a big topic, whether it’s for
drycleaners, large commercial
laundries, health and safety,
specialist technical skills, or
apprenticeships and opportunities
to progress through management
schemes.
The message from all of our
experts is that training must not
be neglected if businesses are to
rebuild and thrive along with their
well-trained staff. They warn that
sidelining training in the short-term
could have unwelcome long term
implications.
Jean Anderson reports

NTG TRAINING

N

TG Training is a professional
provider based in Chester
that has been delivering
high quality apprenticeships
and training to businesses
and individuals for more than
a decade.
Their managing director Lee
Morris explains: “We work closely
with employers to upskill your
workforce and acquire new talent.
Our approach results in significant
recruitment cost savings, increased
productivity, and a motivated
and qualified workforce. Most
importantly, we are a strategic
partner helping to grow your
business and develop your staff.”
NTG’s e-learning courses
are designed specifically for
the commercial laundry and
drycleaning sector to help upskill
employees across multiple activities
and tasks. The technology is
centred round learning through
interactivity and gamification.
“By using gamification in our
courses, it allows the candidate
to test their knowledge in a more
realistic environment as opposed to
the traditional static format of many
of the current e-learning packages”
says Morris.
All of the courses are led by a
friendly and familiar Avatar called

‘Tom’ (pictured). Tom is the face
of the product and will support
candidates through their learning
journey.
“One of the key factors we
have identified when talking with
employers within the sector is the
fact that much of the e-learning
that is currently available for the
industry is very generalised and
does not cover areas and specific
topics that are relevant to their
business. We will design very
specific and familiar settings so
that the learning experience is as
realistic as possible,” said Morris.
Customers will have the option to
build customised products specific
to their working environment. This
platform allows organisations to
build training products specific to
their business operations, meaning
training on specific machinery can
be simulated through interactive
learning in exact same way it would
be done in real life operations.
A key aspect of the platform
is that they use a game-based
problem-solving approach via

Tom the avatar will be
featured throughout NTG
Training’s courses and
will provide guidance,
encouragement, and
content delivery
animation as opposed to video-based
interaction, which enables a more
engaging, immersive, and enjoyable
learning experience. “By utilising
animation, we can provide real
life experiences, in a risk-free
environment, that can meet specific
learning requirements.”
For example, their course ‘Fire
Safety in Commercial Laundry &
Dry Cleaning’ will create a scenario
in a familiar work environment
where there are a number of
potential hazards. NTG explains: “A
fire will break out and the learner
will need to choose the correct fire
extinguisher to extinguish the fire,
there will be a time limit to do this,
the longer they take to eliminate the
fire the more the room will fill up

Tom
on the
factory
floor with
some
obvious
hazards

with smoke, as there would be in
a real fire situation.”
The courses use rewards
throughout the learning process
which will help to motivate learners
to progress. These rewards help
to incentivise and encourage the
learner to continue to progress
with the course. There is potential
to create leader boards within an
organisation to again help drive
course engagement, say NTG.
Said Morris: “We take time
to get to know your business and
the skills you need so that we can
design apprenticeship training
solutions and bespoke programmes
that attract the brightest talent and
empower your staff to grow and
develop new skills.”

THE GUILD OF CLEANERS AND LAUNDERERS (GCL)

T

he Guild, a registered
educational charity, is
looking for ward with
exciting changes to suit the 21st
century and has developed and
introduced three new textbooks,
plus an e-learning project.
Ken Cupitt, the GCL’s council
and exam board chairman, said:
“Skills development is essential
to the progression of any business
and e-learning courses, or distance
learning, has been proven to be
effective in engaging today’s
learners.
“The Guild in co-operation
with CINET (the international
committee of textile care) is using
bespoke or template framework
online learning, each course
dedicated to our industry, to provide
the flexibility and personalised
approach employee’s need to
succeed. These courses are all built
to work flawlessly on multi-device
platforms meaning they can be
accessed from anywhere and on
any device.
“The Guild eLearning courses
are jam-packed with features.
Learners control their speed, theme
and media. Bookmarking means
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never losing your place. Interactive
content ensures comprehension
and eBook takeaways support
application of learning in the
workplace.
“The best learning management
systems combine engaging delivery
with the tools you need to assign
or report on learning and link to
other sources of learning such as the
Guild text books, and of course the
Guild skill and industry educational
competence qualifications.”
He adds: “Drycleaners and

launderers have a duty to their
customers to produce the absolute
best possible result on every
article they accept, but this cannot
be achieved without being fully
aware of all the available technical
information.”
The Guild, which is the technical
qualification and professional body
serving the industry, has an aim to
further improve both knowledge
and skill in laundry and drycleaning
services.
Cupitt said: “The Guild is not
a trade association but a body of
individuals who have a common
aim to raise the standards in
the industry and to disseminate
information to its members. These
are not the Guild’s only mission,
but they are important enough to
put a large amount of resource into
raising the standard of our craft to
its highest level.
“We are all busy striving to
make our way in life, but keeping
abreast of changes, as well as
remaining up to date with new
thinking is not always the priority
that it should be. Being a Guild
member ensures that you have a
link with others with the same

thoughts and pressures that you
are encountering and by working
together, we share the same goals.
“ T he G u ild helps w it h
networking, th rough online
monthly seminars and in times of
social contact national conferences,
when up to date information is
shared. Monthly e-bulletins to
members, with the very latest
information on problems, fabrics
and fibres and industry issues are
quickly shared.
“All this is supported by a range

of qualifications and examinations
which have been developed for the
industry by people with everyday
experience in the business and
know precisely what is required.”
He explains that drycleaners can
improve their image as a qualified
and recommended drycleaner with
Q Star qualifications, these are
practical examinations to measure
the skills of employees, with five
separate disciplines, which entitle
you to display the relevant Q Star
qualification window stickers and
Brian Pearce,
Master of the
College of Fellows
at the Guild of
Cleaners and
Launderers,
presents a
certificate to a
student in China

certificates we will provide for
those that qualify, plus all members
are recommended on the Guild
website to potential new customers.
A suite of technical books is
available at reasonable prices to
help and support both people in the
business, as well as those wishing to
improve their skill and knowledge.
Cupitt adds: “The Guild can
hold training days at regional
venues to show methods of stain
removal and offer guidance on
problems and procedures in a busy
situation, these are usually held in
a location donated for a day by a
business, a Guild approved trainer
will conduct a day of training to
between six and 10 attendees if
these can be assembled.”
The Guild also provides
technical training for aspiring
laundr y managers when 10
candidates can be gathered for a
week of intensive training on the
background knowledge required
and the week concludes with a
written examination leading to a
certificate awarded by the Guild.
A full set of printed course notes
also provides a valuable reference
book for the future.

Training and Education

LTC

“

The Covid pandemic has
placed our industry under
tremendous pressures and
we can appreciate that for many,
training has not been or is likely
to be a number one priority,” said
Stuart Boyd, director at LTC,
the UK’s premier independent
laundry industry consultancy.
Boyd adds: “You can hear the
conversations now such as ‘I haven’t
got time for training now as we are
trying to get back on our feet’ or ‘If
I train them, they might leave’. But
I would ask, have you got the time
not to train your staff and what if
you don’t train them and they stay?”
At times when every penny is
a prisoner there has never been
a greater need to make sure that
laundries get as much as possible
right first time and every time. This
business demand is now coupled
with the need for laundries to be
flexible, agile and responsive to our
changing business environments,
brought about by the pandemic.
“ LTC b el ieve t h at t he
achievement of these business
demands can be supported by
effective, targeted and well
delivered staff training which
ensures that the staff and their
employers are equipped to deal

TOTAL FABRIC SOLUTIONS

supervisors and managers, Boyd
has also seen a demand for the less
technical, softer skills emerge in
recent months. “Our interactive
laundr y-centred super visor y
and management training covers
these softer areas including topics
such as leadership, delegation,
communication and team leading.
In addition, we have been working
with many on our assertiveness and
presentation courses.”
Boyd concludes: “Away
from the training room LTC’s
management skills development
has now become more relevant
than ever. Mentoring of individual
staff across all management levels
and acting as a “critical friend”
to organisations has resulted in
development of internal potential
within these organisations. This
demonstrates to colleagues that the
organisation offers a career not just
a job, reducing costly staff turnover
and offering some stability in a time
of change.”

TEXTILE SERVICES
ASSOCIATION (TSA)

C

olin Paterson, owner of Total
Fabric Solutions poses the
question: “Why the need
for training and development?”
His answer: “In the textiles
after care industry, it is essential
that we keep up to date with trade
developments, equipment changes
and new technology as well as
fabric changes. We also should
never adopt the attitude ‘I’ve been
doing this for a long time and don’t
need training’.
“Technology advances all
contribute to a better method to
process the fabrics and challenges
we encounter. The challenges that
are set to test us by the general
public, fabric designers and the
commercial contracts you secure,
but do we stop to update our own
knowledge of these changes? Often
the answer to that point is: ‘No,
we can’t afford it! We don’t have
the time!’
Pa t e r s o n s ay s: “ W h e n
new equipment provision is
necessary the supplier offers
operator training to conform to
the manufacturer’s warranty. But
what happens after that operator
training has been delivered is often
left to a person that has been in
the company or shop for a long
time. That person often has had no
formal training but is experienced

with any marketplace turbulence.”
Boyd points out that as a result of
the pandemic, laundries may also be
bringing back furloughed staff who
have not worked for some months.
This raises the business needs for
staff re-induction on their return
and retraining in their operational
skills, thus allowing laundries to
achieve the productivity levels they
require as soon as possible.
“That is why we at LTC continue
to focus on ensuring that all the
training we do is bespoke to the
client. We meet with and listen
to our clients before starting
any training course so that we
understand their individual needs
and deliver bottom line benefits to
their business. By doing this LTC
achieves a significant return on any
training investment.”
He added: “More than ever,
employers may be finding it
increasingly difficult to recruit and
retain staff and succession plan
for their organisation. Effective
training is known to be a motivator
and aid staff retention and therefore
all training organisations can play
their part to increase stability
within our industry.”
In succession planning and
bringing forward tomorrow’s

T
A Total Fabric Solutions
course in action
only by repetition of the process in
their everyday workings.
“This method of training
often dilutes the initial training
by a recognised professional or
formal training programme by
trade professionals.”
He continues: “The investment
in new technology or when
buying second-hand equipment
can prove to be an expensive
i nvest ment a nd of ten t he
budget for training is either not
considered or kept to an absolute
minimum. Would you have this
investment in equipment serviced

Total Fabric Solutions are proud winners
of two LADA training awards – the Laundry
and Drycleaning Awards
or maintained by an unqualified
engineer? The same can be said
of training, by not having skills
and knowledge updated and
refreshed by a competent trade
recognised professional this often
leads to unnecessary complaints
and damages to garments and
equipment by risk taking by the
untrained staff.
“Poor stain removal and
finishing due to the lack of
knowledge of fabrics and effective
methods of processing is a common
problem in our profession. With
search engines like YouTube,
Google and Wikipedia along
with social media now occupying
more of our time this choice is
often made as a quick access
encyclopaedia and a portal to
often unreliable so-called trade
knowledge.”
He continues: “The best
method and more sensible remedy

would be to embark on a training
course or refresher session with an
approved and recognised training
provider.
“The past year has been
incredibly hard for all of us in the
industry and the lack of financial
support means we have had to
make some hard choices with staff
leaving or worse closing the doors
for good.
“We firmly believe that for the
ones that can come out the other
side of this then opportunities
will be there. Staff returning
from furlough may benefit from
a return-to-work refresher session
or for new staff, Tarheel Training
Centre and Total Fabric Solutions,
a double LADA award winner
for training and education in
the workplace, can offer tailored
courses to SVQ and NVQ standard
at entry level or supervisor
manager level to help the operation
get back into top performance.”

h e Te x t i l e S e r v i c e s
Association (TSA), the
trade association for textile
services professionals, has the
stated aim to ‘protect, promote
and educate the textile services
industry’.
Their membership ranges from
large multi-site public companies
to small family businesses and
includes commercial textile rental
and laundry companies.
TSA training courses, like
many, have undergone some
changes in the last year and virtual
courses are currently the norm.
Emma Andersson, the TSA’s
administration and f inance
manager, said: “We take training
very seriously and believe it is
very important.
“One of the positives from the
pandemic is that it has enabled us
to increase our direct training that
we have been able to provide and to
ensure it has been more targeted.
“We are currently planning
another Hazard Analysis and
Critical Control Points (HACCP)
training course, to be held virtually
on May 4, (we held two in 2020)
followed by a training course
on ‘Preparing for Audit: BS EN
14065’ in June,” said Andersson.
Here are the details:
• HACCP Training. Tuesday 4
May 2021
TSA, in partnership with
Centre For Assessment (CFA), has
scheduled a Hazard Analysis and
Critical Control Points (HACCP)
in May 2021. This course delivered
in 2020 was well attended and over
30 candidates were successfully
certified. The course will cover
the vital set of principles needed
for RABC (Risk Analysis and
Biocontamination Control) teams

that lead BS EN 14065 for your
organisation. This is a must-attend
training course if your laundry
is considering BS EN 14065
certification or refresher training
for your existing team. The course
is only days away so contact the
TSA asap for more information
and to register.
• Preparing for Audit: BS
EN 14065. Date in June to be
confirmed
BS EN 14065 is the primary
route of compliance to HTM01-04
which is required by the healthcare
services in the UK. This training
will cover how to implement the
requirements of the BS EN 14065
standard and how to prepare your
sites for the audit day.
Both these training courses
will be delivered by Centre
for Assessment which is the
leading certifier in the UK and
currently developing the first
UKAS accredited BS EN 14065
certification process.
Andersson adds: “We are also
planning a workshop on diversity
and inclusion with the CBI which
we hope to hold in May. We are
also looking forward to hosting
our Textile Services Management
Course (TSMC) again in March
2022.”

Graduates of Total Fabric Solutions courses with the
certificates marking their achievement
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The future, now, nobody in the soil sorting!

Greg (left) and Bill Gurtler

Gurtler
Industries
celebrates
40 years
Three generations of the Gurtler
family are celebrating their
40th year in business. From its
beginning as a small family-owned
business serving the US Midwest,
Gurtler Industries has grown into
an international company within
the commercial laundry industry,
now serving customers throughout
North America, the Caribbean,
Central America, and Australia.
Founded by William Gurtler
in 1982, who remains active
as chairman, the company’s
traditions continue through son
Greg Gurtler, president and
CEO, and his son Jake Gurtler,
vice president. “We are proud
of the quality-driven, customer
service focus that we established
in 1982 and how that corporate
commitment has built a leader in
the laundry chemical industry,”
says Bill Gurtler.
This
long-standing
c o m m it m e n t t o i n d u s t r y
leadership was first articulated
by Bill Gurtler as The Gurtler
Advantage, a company ethos that
continues to guide the company
culture today with its three pillars
of service, innovation and people.
“The Gur tler Advantage
is evident in every level of our
organisation,” says Greg Gurtler.
“As a family-operated business,
we believe in treating all people
— our employees, customers
and suppliers alike — with the
utmost respect and appreciation.
We intend to continue setting the
industry standard of excellence
for our next 40 years and beyond.”

To avoid exposing employees to
potentially infectious laundry, the
automatic soil sort with robots is
crucial. Especially in healthcare
laundries. Robots cannot suffer
from Covid; human beings can.
THOR robots pick up the
individual laundry pieces from
conveyor belts and transport them
to RFID chip readers or smart
camera modules to identify and
register each article. Directly
after that, an X-ray scanner can
automatically detect unwanted
hidden objects in the pockets
and rejects these contaminated
gar ments if needed. Only
approved laundry articles are
forwarded further to be sorted
accordingly by the system.
Today, all these tasks can
be performed by only a few
operators who load the system
with unsorted batches, and, if
present, manually empty the
pockets of those rejected garments
and sort out forgotten objects in
the batches.
Even as a single machine,

Inwatec’s soil sort system
is fast to install and easy
to maintain
the X-ray scanner performs
flawlessly: it checks bulk soiled
laundry items for dangerous
foreign parts and creates a
safe and eff icient working
environment. X-ray technology

can detect harmful objects such
as tweezers, scalpels or scissors,
so that the possibility of stab
injuries and infections is zero. The
advantages of automatic soil sort
are obvious: Operators are less

X-Sort increases productivity
The days of complex, tedious and at times
incorrect sorting of residential linen are over.
With the help of X-Sort by Kannegiesser, the
sorting performance at Göddecke Textilpflege
GmbH has been doubled. In close cooperation
with the textile service provider from Germany,
Kannegiesser adjusted the database-driven
sorting system to the special requirements of
processing residential linen.
Residential linen is diverse and often
sensitive. For these reasons, assigning it to
specific processing programmes needs to be
as reliable as possible. That’s why sorting has
been a complicated and slow process, even for
Göddecke Textilpflege. ‘Before X-Sort was
introduced we sorted manually,’ says Oliver
Göddecke. Due to the high number of sorting
criteria, operators were only able to sort about
240 items per person, per hour on average. The
complexity of manual sorting also requires
long training periods and causes sorting errors.
These can lead to quality and delivery problems
regarding the sensitive articles. With X-Sort these

problems are now a thing of the past.
In May 2019 Göddecke Textilpf lege
introduced the sorting system X-Sort by
Kannegiesser. The system was adapted to the
individual requirements of the textile service.
Thanks to database-supported and automatic
sorting, average output has been increased from
240 to 500 pieces per hour. ‘The error rate these
days is nearly zero’ reports Oliver Göddecke.
‘With Kannegiesser we are also more flexible’.
New sorting criteria can be newly created
and extended at any time. In addition, many
employees can be appointed flexibly, because
item feeding can be learned easily and quickly.
With X-Sort, the textile service provider
Göddecke was able to now sort a total of 2,000
items per hour - these are fed at each of the four
clamping stations. These are then sorted by the
system into 26 containers without interruption.
X-Sort can be flexibly adapted to changes in the
customer structure. Capacity can be increased
to up to 6,000 articles per hour with additional
clamping stations.

exposed to potentially harmful or
even infectious objects that were
forgotten in the linen. The same
goes for the laundry equipment
that can easily be damaged by
sharp objects. Not to forget that

all those items also have value to
their owners. Result: No injuries,
no damage, no frustration.
Laundry managers will also
be relieved to know that a soil
sort system from Inwatec is fast
to install, and easy to maintain:
The system requires the same
maintenance and cleaning as any
other machine in the laundry. The
machines can do what machines
can do, and laundries won’t need
any special software knowledge
to keep it up and running.
The Jensen Group hold a 70
per cent participation in Inwatec
ApS. This investment in laundry
robotics and AI (Artif icial
Intelligence) confirms the Group’s
vision to automate all processes
in the laundry. Inwatec spans a
bridge between Jensen’s current
offering in laundry solutions and
Industry 4.0. The engineers of
Inwatec closely co-operate with
the engineering departments
within Jensen to develop new
solutions and ser vices for
heavy-duty laundries.

BÖWE turbidity
measurement a global novelty

BÖWE’s turbidity measurement is their new development in
environmentally friendly energy management
BÖWE continuously strives for
improving the energy efficiency
of its already world class machines.
Besides the low-level sensor,
adapting the solvent quantity to
the amount of garments, BÖWE
developed another new energyreduction feature in the area of
environmentally friendly energy
management.
T he automat ic t u rbidit y
measurement - combined with the
optional Siemens control, the degree
of contamination of the garments
and the solvent is measured via a
fibre optic sensor. With the aid of
the measured contamination, the
solvent of the first bath is pumped
to distillation in the case of strong
turbidity (first picture). At low
turbidity, the machine decides
independently to pass on to the

second bath (second picture). In
this case, additional solvent is
pumped up to a high level and then
passed back through filters into the
working tank. The drycleaner can
set the degree of contamination
of the solvent via the computer
control and thus determine when
the machine is supposed to pump
to distillation.
The advantages, say BÖWE, are;
• Up to 40 per cent energy saving
(standard garments)
• Reduced cycle time
• D e c r e a s e of e n e r g y
consumption and cooling water
• Reduced environmental
impact, less consumption of energy
in the distillation
• Reduced impact to the
garments, because spinning only
one time.

BÖWE’s answer to Covid is their antiseptic drycleaning
In 2015, when the coronavirus
SARS-CoV-2 was still far away,
BÖWE had already started
to develop a new system for
antiseptic drycleaning. 50 years
ago, BÖWE had a patent on the
medical drycleaning machines
with a double door. In the sixties
and seventies nearly every hospital
had this drycleaning machine so
BÖWE have lots of experience
in this sector. Caused by stricter
environmental laws, drycleaning
machines disappeared from the
hospitals.
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In laundries, disinfection has
been well known for decades,
however in drycleaning it has
been a big concern until today.
This is because in drycleaning
it is not possible to use high
temperatures or chemicals as in
the laundry, because the garments
are very delicate. Also,there are
numerous different fibres and
materials such as leather and fur
which are not easy to process.
Because of the very good
connections in Asia, BÖWE was
asked to develop an antiseptic

drycleaning system. Asia had ,
in the past, many more problems
with infectious diseases such as
bird flu, pig flu, Sars etc.
Step by step when the ideas
came together, it was obvious
that only one ‘solution’ was not
able to reach excellent results in
a drycleaning machine. There
are two possibilities how a germ
or virus in the garment can be
killed. First during the cleaning
process together with the solvent
or second in the air system while
drying.

If the germ or virus stays in
the garment a special solution
would be required.
The new BÖWE system
is a combination of special
cataphoresic coatings of water
separator, button trap, cooler,
fan housing, backplate, bearing
flange, UV disinfection, ozone
and biocide spraying.
With that system BÖWE can
reach a germ reduction of 10 to the
-6 i.e. one millionth. The running
costs are very low because the
power for the ozone generator

and UV-C radiation device are
very low and the costs for the
biocide compared to the price the
drycleaner gets from his customer
is not much. The additional
investment to get the antiseptic
system is approximately 9,000€.
The operator also has to take
care of the processing rules,
otherwise a recontamination is
possible. BÖWE also has the
barrier drycleaning machine,
but that machine requires much
more space and the investment is
also higher.
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Christeyns
UK supplies
water saving
equipment
for Eton
College
L

aundry chemical and engineering
specialist Christeyns UK has
helped Eton College in Windsor
meet its environmental goals with
a new water filtering system.
Eton College, the prestigious
boarding school in Berkshire, has
been educating for the future for over
600 years. Founded in 1440, this
outward-looking institution with over
1,300 students, has a proud history and
rich heritage, yet embraces innovation
in its pursuit of excellence and the
provision of a well-rounded education.
However, it is not only forward
thinking in its educational goals but also
in the operational day to day running
of the college and its commitment to
sustainability.
In 2017 the college cut its energy
costs by replacing lamps and fixtures
that led to a reduction in their carbon
footprint by 61 per cent. Earlier this
year the college tackled the issue of

water saving with the installation of
a new storage and filtering system,
Lint X.
Renowned for its innovative water
and energy saving systems, Christeyns
installs equipment in commercial and
on-premise laundries across the UK
and Ireland that complement the use of
its patented Cool Chemistry and other
detergent programmes.
Eton College has had a laundry
onsite since 1881 and has been using
Christeyns’ chemistry for almost a
decade. A dedicated team of 30 run
and maintain the laundry that processes
50,000 items per week which includes
everything from rugby kit to chef’s
outfits. Items are sorted, washed, ironed
and then individually repacked for each
student.
“As a whole, both the school and
the pupils are focused on improving

The new Lint X storage and filtering system installed helps
the college to tackle the issue of water saving

Eton College in Berkshire

our environmental commitment,”
states facilities manager Paul Bayley.
“Addressing water usage was one of
the initiatives that came out of a recent
meeting, realising that the old tank
system was way beyond being efficient.”
Christeyns water and energy
specialist Brett Cartwright analysed
the current provision and needs of the
college and a Lint X Compact was
installed and up and running ready
for the students return post lockdown.
The new unit will save the site
around a third of their water usage
which over the course of a year will
represent a considerable saving and go a
long way towards meeting the college’s
sustainable targets.
Lint-X Compact comprises a pair
of tanks for storing and filtering used
water from the washing process,
typically water from the press tanks
and rinse water tanks of the continuous
batch washers (CBWs).
The unit operates between three
to five pumps and a freshwater valve
in order to supply several washing
machines with filtered, but used
water, thus reducing the freshwater
consumption in a laundry.
Bayley continues: “Christeyns
car ried out a ver y professional
installation of the Lint-X unit despite the
challenges imposed due to lockdown.
The whole process went very smoothly
and I look forward to seeing the longer
term impact on our water usage.”
Sustainability is a way of life, not
just relevant to laundries. With the help
of Christeyns, Eton College is setting
the right example for other educational
institutions, for its pupils and for the
wider community.

A dedicated team of 30 run and maintain the onsite
laundry that processes 50,000 items per week

DOUBLE
THE FRAGRANCE

BISOFT PERLA

High-tech fabric softener
with dual perfume release

Superior softness
Long-lasting scent of citrus and bergamot
Easy to dose

The prestigious boarding school has over 1,300 pupils
CHRISTEYNS NV • Afrikalaan 182 • 9000 GENT • BELGIUM T +32 9 223 38 71 • E info@christeyns.com • W www.christeyns.com
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News

Polytex partners with
Renwear to bring automated
hygienic workwear
management to the UK
Israeli workwear management
technology company Polytex
has signed an agreement with a
British company for distribution
of its automated workwear
solution. The recent agreement
with Renwear will give Polytex
access to a huge yet untapped
market. London based Renwear
currently focuses on providing
workwear rental and laundry
services across many industries
throughout Britain.
“There is huge potential for
growth in the UK market and
Renwear are already looking to
expand across the many industrial
sectors,” said Yariv Matzliach,
CEO of Polytex. He added that
initial contacts are underway for
installing the Polytex workwear
solution at British hospitals and
the healthcare sector.
Shortly after signing the
agreement, Renwear supplied
its first Polytex unit. The
automated workwear dispensing
unit was installed at a large meat
processing plant in the London
region. The switchover from a
manual process to a technological
solution for workwear is expected
to lead to substantial cost savings
and sustainable growth.
The Polytex system helps
to simplify the distribution of
workwear and customers report
up to 40 per cent reduction in
expenses on clothing inventory
and laundry. The actual volume
of work wear needed was
substantially reduced as was the

amount of storage space required.
The Polytex solution is
fully automated and enables
hands-free dispensing and
c ol le c t i ng of i nd iv idu a l
uniforms. The system itself is
sealed, keeping garments in a
clean environment that is opened
only by laundry professionals
during collection and restocking.
The system is available on a

New generation of shirt
press from BÖWE
BÖWE has developed a new shirt
press model – the SP-20.
In Europe around 92 per cent of
shirts are inflated on shirt finishers.
In the 1960s and 1970s, however,
almost all shirts were pressed.
What contributed to this change?
In Europe in particular, shirt
fashion had changed dramatically
due to the influence of Italian and
French designers - the business
shirts are designed much more
individually with fashionable
sew-ons, figure-hugging, waisted
cuts for example – with this brought
pressing problems such as broken
buttons, dark shirts could develop
shiny spots, fashionable shirts were
more difficult to work with, etc.
The standard business shirt

continues to be pressed in Asia, the
USA and the UK because fashion
hasn’t changed much and the quality
and productivity when pressing is
better on these traditional shirts.
BÖWE, who celebrated its 75th
anniversary last year, has taken on
this situation. The disadvantages
of the shirt press mentioned
above have been taken up with a
completely new approach – with
the new SP-20 shirt press.
The press plates of the SP-20
are coated with Teflon to avoid
shiny spots, especially on dark
shirts. Everyone in the textile care
industry knows the effect with the
Teflon shoe on the iron. The Teflon
coating also improves the sliding
properties of the textiles during the

24/7 basis and often installed at
multiple locations enabling staff
to receive and return garments
in seconds, thereby avoiding
unnecessary crowding.
There are currently over
3,000 Polytex units operating
in 20 countries such as the U.S.,
Spain, France, Germany, and
Israel, alongside countries in
eastern Europe and Asia.

pressing process.
The new shirt press also has
a press plate in the front area to
press the button placket and the
breast pocket, ie the areas that the
customer can see. The shoulder
press was extended at the back in
order to press the rear transverse
seam of the back. The double seams
are thus pressed, which in turn
contributes to a cycle time of only
23 seconds. The sleeves and back
area are inflated.
In the last few years, customer
requests have been made to BÖWE
to make the machines quieter and
more energy efficient so the new
BÖWE SP-20 has reduced noise
levels.
Compared to shir t-blown
finishers, a burst of steam is not
necessary, as the centrifugally
damp shirt is placed directly on
the press. This leads to energy
savings, but also to less humidity
in the work area. There are also
no annoying noises from steam
injection. Closing the press plates
means that less warm air can escape
into the work area, which also leads
to energy savings and less heat load
in the room. Even a small hand iron
is no longer necessary to iron the
chest pocket, meaning more energy
saving and good room climate with
less heat.
The working height has been
limited to 150cm for ergonomic
reasons – making it easier for the
user. Comparable models all have
a 5-7cm higher bust height. The
bust size has been adapted to the
new requirements of the market
and is now significantly smaller
than before in order to also process
narrow shirts. The cuff pleat press
on the sleeves has been removed to
save energy but also to avoid the
risk of burns.

WWW
CleanEx2022

NEW DATES: April 24/25 2022
info@megevents.co.uk | megevents.co.uk | Tel: 0118 901 4471
w w w. ca ra se l l e. n e t

020 7267 5003

BOOST PROFITS with our Clothes-Care products
“These Pet Hair Removal
Rollers are by far the best!
A truly great product ”

D.L.S.

Drycleaning & Laundry Services

www.dls.co.uk • 0800 085 3063 • @dlsedinburgh
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NEW INSTALLATIONS
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Switching EPoS systems is a seamless affair with a DryStream
installation. Even during the current Covid crisis, DryStream installed
the latest DryStream TOUCH Premier Plus EPoS system to Tony
Ahmet and Tracey Dore at Harlow Dry Cleaners in Harlow, Essex.
Complete Covid-secure training sessions ensured everyone knows
exactly how to get the most from their systems while unlimited free
lifetime telephone support keeps everything running sweetly.

Parrisianne recently supplied, delivered and installed a Girbau
PB3215 gas heated flat work ironer. Pictured is Ahmad Jati, the shop
manager of Eagle Dry Cleaners in West Kensington, London. Eagle
Dry Cleaners have been a very close client of Parrisianne over the last
15 years and when they decided to install the flatwork ironer, they
had no hesitation in calling them to supply the ironer.

In readiness for lockdown easing in April 2021 Brewer & Bunney
installed an additional Electrolux Professional washer and ironer at a
Devon-based property management company to cope with increased
staycation demand. Last year they’d already put a 11kg washer and 14kg
dryer in on rental to replace the domestic machines they were using.
The new commercial machines were processing what had previously
taken five days in just two! This year in readiness for another busy
season they asked to add a 18kg washer and dryer and a 1.6m rotary
ironer to speed up processing times and give growth room.

Parrisianne recently supplied and installed a Sankosha LP590E
single buck shirt press and a Sankosha LP690E single collar and
cuff tensioning press. The delivery and installation was completed
in just over a day and the customer was pressing shirts by midday
one day after delivery. The customer’s first impression, was “Why
did we not do this sooner? We have finished all of the shirts in such
a short time and it has not affected our other shop work at all.” The
customer could not believe the quality of the finish, which they had
never received from their previous contractor. Pictured is Gokhan
Dergen (r), the joint owner of Dry Corner Dry Cleaners in Stoke
Newington, with Jimmy Holt (l), managing director of Parrisianne
Dry Cleaning Solutions.

Craig Jones of Cheshire-based Hartford Dry Cleaners recently installed
an HS-6017 washer and ED 460 dryer from Girbau UK as the business
introduced a wetcleaning service. The new equipment has helped
Hartford to move through work more quickly and efficiently, with very
positive feedback from customers on the quality, feel and freshness of
their wetcleaned garments. “I am delighted with the switch from dry
to wetcleaning. I have found the Girbau machines, and the chemicals
supplied by Cole & Wilson are the perfect partnership,” says Jones.
“All items are cleaned, dried and need very little finishing, they also
smell and feel fantastic. I just wish I had made the move to wetcleaning
sooner. I’m looking forward to a cleaner future for my business.”

Whatever your location, whatever size of business, DryStream has
an EPoS system to help your drycleaning and laundry operations.
DryStream’s installation at Arrowsmith on the island of Guernsey
is one of many DryStream EPoS systems installed throughout the
Channel Islands. Collecting data from all branches affords management
a complete picture of business performance while DryStream software
and the company’s support services ensure trouble-free operations
for all branches.

Do you have an installation story to share with readers?
If you’d like your installation featured in a future issue of Laundry & Cleaning Today then send a photo and some brief details about the
installation and the equipment to the team by emailing editor@laundryandcleaningtoday.co.uk
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SHOP WINDOW
BOILER

CHEMICALS LAUNDRY

DRYCLEANING MACHINES

01255 224500

Service Machinery Limited

www.steamboilers.co.uk

We know BÖWE

Machines from 9 to 200kg
For Perc or MutiSolvent®
e.g. Hydrocarbon, GreenEarth®,
SolvonK4, HiGlo, Intense or
SENSENE™

BOILER BROKERS
Twin Industries
International
BOILER BROKERS
FOR ALL INDUSTRIAL BOILERS
Free, totally independent service, linking
enquirers with appropriate suppliers.
• Steam • Hot Water • Thermal Fluid
New • Reconditioned • Hire
Save time and money with one phone call
No. 1 Hartley Mews, Hartley Wintney
Hampshire RG27 8NX
Tel: 01252 845521
Email: sales@twin-industries.co.uk
www.boilerbrokers.com

BOILERS, REPAIRS
AND RETUBING

BÖWE PremiumLine Black Forest P18 - 18kg

There is no finer machine to build
your business around.

COMPUTERS/EPOS SYSTEMS

Call now to find out what a new BÖWE
can do for you. From just £15/day.
BÖWE iLine Pi360 -18kg

www.sermacltd.co.uk

0845 680 1792

sales@sermacltd.co.uk

The best EPoS systems
for dry cleaners
& laundries
• Hardware, software,
installation, training & support

Steam Boiler
Services

• Steam / gas pipe work and
associated boiler
maintenance and repairs.
• Sales / services 24-7
Nationwide
• Industrial Gas Safe Registered
Engineer
• Good range of second-hand
Boilers always in stock
Tel: 07941707331

• Buy outright
or lease over 1-5 years

No monthly charges

020 8441 0102

www.drystream.co.uk

The Industry’s Choice since 1993

CLOTHES CARE

w w w. ca ra se l l e. n e t
020 7267 5003

DO YOU WANT TO
BOOST PROFITS?
…and repeat business by selling our
wide range of Clothes-Care products
Roller Brushes, Moth Killers, Garment
Covers, Clothes Hangers & lots more…

ADVERTISE IN

NEW

DATE

2022

2022

Don’t miss

THESE PAGES

The UK’s only exhibition dedicated to the
laundry, cleaning and textile services industry

FROM

24&25 APRIL 2022

£180 + VAT

Ascot Racecourse

Visit two trade shows in one
CleanEx is now incorporating
Hospitality Expo
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Register your place
bit.ly/CleanExattend

The currently climate has made it more important
than ever to reach out to your audience.
Laundry & Cleaning Today are continuing to connect
with the industry through the magazine, website,
social media and newsletters.
Whatever your message. Whatever your budget. Talk
to us today to get your message out there.

DRYCLEANING SUPPLIES

FINISHING EQUIPMENT

4 Rhodes Street, Castleford, West Yorkshire WF10 1LE
Tel: 01977 512152/518874 Mob: 07785 931863/07770 738676
www.centre-service.co.uk E: info@centre-service.co.uk

Spares, Service
Installation
Press Clothing, Ironer Clothing
Visit our website and order online

LINEN - BED AND BATH

VISION IS DEDICATED TO
PROVIDING THE HIGHEST
QUALITY, ETHICALLY
SOURCED BED, BATH
AND TABLE LINEN TO THE
LAUNDRY INDUSTRY.
CONTACT VISION TO ORDER TODAY

01254 589 550
visionlinens.com

LAUNDRY EQUIPMENT

LAUNDERETTE SPARE PARTS

SPARE PARTS
VISIT OUR NEW ONLINE
ORDERING SITE
WWW.LPD.CO.UK
OR CALL
01642 768 995

RELY ON US TO SERVICE
YOUR MACHINES WITH
OFF THE SHELF PARTS
SAVE
25%
ON OUR

STANDARD
DAY RATES AND
BREAKDOWN

20%
OFF
OUR PLANNED

PREVENTATIVE
MAINTENANCE
PROGRAM (PPM)

SERVICE
GUARANTEE
ON MOST MAKES
AND MODELS

QUALIFIED
INDUSTRIAL
ENGINEERS
REQUIRED

HIGHLY COMPETITIVE
SALARY, GAS SAFE A
CLEAR ADVANTAGE

POSTERS-PARTS-SUPPLIES

LAUNDRY MACHINE
PARTS SPECIALIST
(MOST MAKES)

020 8311 1382

CALL 01254 671 155

www.grpps.com
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LAUNDRY EQUIPMENT

*** 2020 PRICES HELD ***
LIMITED STOCK AVAILABLE

enquiries@mach1-engineering.co.uk
07956 216 307
Complete laundry solutions:
Wet cleaning
Laundry
Roller irons
Ozone cabinets
Official supplier of Renzacci
laundry equipment

TRUCKS AND TROLLEYS

Super 8 Flyer and prices 2020.pdf 1

LAUNDRY
SPARES
MADE SIMPLE.

09/12/2019 10:53:07
10:52:28

Over 20,000 parts at the click
of a button or the end of the
phone.

08000 546 546

A R Materials Handling Ltd
Bag Trolleys to suit every application
Textile or Plastic Bags accommodated
Available in many styles and colours

laundryspares.co.uk

Lidded Bag Trolley | Single Bag Trolley | Hamper Bag Trolley | Double Bag Trolley | Folding Bag Trolley

Tel: +44 (0) 1706 225434
E-mail: sales@armh.co.uk Web: www.armh.co.uk

ADVERTISE IN

TRAINING
Full UK and Europe Coverage
Industry Trainer / Examiner
Independent Consultant
SED Reports
Garment Analysis Reports
Modern Apprenticeship Trainer
Guild Approved Trainer
colin@totalfabricsolutions.com
01698 306276
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WEDDING DRESS PRESERVATION BOXES

tarheelcentre@gmail.com
07580151270

THESE PAGES
FROM
£180 + VAT

CLASSIFIEDS
SHOPS & BUSINESSES FOR SALE

RETIREMENT SALE

Fe n t o n B u s i n e s s S a l e s

FULLY EQUIPPED DRYCLEANERS
IN HERTFORDSHIRE

Solely for the Dry Cleaning & Laundry Industry
www.fentonbusinesssales.co.uk

LONDON – Unit T/O
£4,800pw Rent £24,000p.a.
VERY PROFITABLE
£197,500+sav Offers
DC2073

HAMPSHIRE – Unit T/O
£2500 p.w. Rent £18,500pa
£80,000+sav DC2076

LONDON T/O £1,800 per
week. Rent £21,750 pa
HERTS – Unit & Receiver T/O £55000 DC2055 REDUCED
£6,900 pw RENT £42,400p.a.
LONDON – T/O £2,700
£250,000+sav DC2075
pw Lease £18,000p.a
LONDON – Unit T/O
£90,000+sav DC2069
£1,400p.w. Lease Rent
REDUCED
£16,500p.a. £30,000 +sav
LONDON – UNIT T/O
Offers DC2038
£7,500pw RENT £45,000p.a.
LONDON – Unit T/O
Retirement £320,000+sav
£2,600p.w. counter
DC2058
Lease Rent £12,500p.a.
SURREY - Unit T/O
£65,000+sav OFFERS
£2,500p.w.+ Lease Rent
DC2048
£15,000p.a. £90,000+sav
LONDON – Receiver T/O
FREEHOLD, Business &
£41,600p.a. Lease Rent
3 Bed Accommodation
£10,000p.a. £15,000 DC2043 £640,000 DC2044

HERTFORDSHIRE – Unit
T/O £1,800p.w. Lease Rent
£11,600p.a. Retirement
£40,000+sav DC2052

SURREY – Ironing Business.
T/O £4,000p.w. collection
& delivery Lease Rent
£6,500p.a. £120,000 Offers
DC1947

Hertfordshire - Unit T/O
£5000 pw Rent £27,000
£249,000 +sav Offers.
DC2066

LONDON – Receiver T/O
£1000pw Rent £12,000p.a.
£40,000+sav OFFERS
DC2074

SURREY – Unit T/O
£73,000p.a. Lease Rent
£12,000p.a. £54,950 +sav
DC2053

CARDIFF – Laundrette
& Receiver Net Proﬁt
£30,000 Rent £12,000 p.a
Rates £4900p.a Modern
Equipment £40,000+sav
DC2070 REDUCED

ESSEX - UNIT T/O £1800pw.
Lease Rent £13,500p.a.
Rates £0. Retirement Sale
High Margins £65,000+sav
DC2054.

email admin@fentonbusinesssales.co.uk
Energy Performance Certiﬁcates (EPCs)
Call Mark on 07515 329786

www.fentonenergyconsultants.co.uk

Recommended Solicitors

Mark Ashton & Co Solicitors (01273) 236750

Owners wishing to sell call Cherie Hall on 07414582575

Hamed Ovaisi 01323 407555

Shop is unopposed in a parade of shops
Rent, Rates and Service charge £11,000 p.a.
All equipment included
Price: £79,950
Tel: Osman on 07931 740776 or email
panachedrycleaners@gmail.com

IN OUR NEXT
EDITION
• Chemicals and Solvents
• Boilers
• Sustainability - iniatives
to help the high street
businesses
• In focus
to be included email:
info@laundryandcleaningtoday.co.uk

RECRUITMENT

FOR SALE

- FOR SALE Currently Available Call for Details
Girbau 6057 Washer Extractors
Lavatec Steam Dryers
Lapauw C1000/C2000
Unica 180KG Washer
Laundry Engineering Services
Unit 32, Time Technology Park
Simonstone, BB12 7TG
t: +44(0)1254 457015
m: +44(0)7720 736503
e: paul@laundryengineering.co.uk

Brand New Stock

Second-hand Equipment

Renzacci 22kg Wet cleaning washing machine,
electric heated
Renzacci 25kg Wet cleaning tumble dryer,
electric heated
Renzacci Ozone sanitizing cabinet
Renzacci 16kg Double stack dryer, gas heated
with coin op facility.
Renzacci 9kg High speed washing machine with
coin op facility.
Renzacci Automatic press with built in boiler
and air compressor.
Renzacci spotting table, hot and cold spotting
with built in air compressor
Renzacci ironing table with boiler. vacuum and
up steam facility.
Hydrovane HV02 Single phase
air compressor.

Union Nova 60 25kg non distillation
multi-solvent dry cleaning machine.
2016 electric
Union XP850 20kg Perc dry cleaning machine,
2007 steam heated
Firbimatic F15 15kg Perc dry cleaning machine,
electric 2013
2x Pony 42kw electric boilers
with condense tanks.
2x Pony garment jacket formers.
2x Pony Trouser toppers
Pony spotting table with hot and cold facility.
Ipso 50lb High speed washing machine.
Primus 18kg wet cleaning washing machine.
Electrolux W4240H 24kg Steam heated
washing machine.
Ipso D330 double stack dryer gas heated.
ADC 40lb gas heated dryer
ADC 30lb gas heated dryer
2x Hydrovane HV02 air compressors.
Sankosha automatic bagging machine
Sankosha ALP-550E single buck
shirt machine 2010

All ready for delivery
www.mach1-engineering.co.uk

Call 01306 882393
for further details
Other equipment available
– ask for details
May 2021 LCT 27

News

Laundrapp to
launch drone
pickup and
delivery
Laundrapp has announced plans to
launch a new laundry service that
will see customer’s laundry picked
up and delivered by drone.
Following in the footsteps of
Royal Mail and Amazon Prime
Air, Laundrapp will work with its
commercial suppliers to develop a
new framework for drone delivery,
putting safety at the heart of the
service’s development.
Allan Warburton, managing
director of Laundrapp, said,
“Laundrapp has always been at the
forefront of innovative technology,
and the launch of ‘Laundry Drone’
is just another way we’re working
with our customers and partners to

find ways to innovatively serve our
growing customer base.”
Laundry Drone will explore
current and future technology
to create an environmentally
friendly and economical service to
customers, who have come to rely
on Laundrapp to pick up and deliver
shirts, bedding, and suits in as little
as 24 hours.
Warbur ton fur ther added:
“We’re committed to investing
into the future of our services and
our customers, and we’re looking
to open up the discussion with
drone suppliers, safety experts and
customers, the latter who will be able
to trial the service when we launch”.

TROLLEYS
Design & develop trolleys to
suit customers requirements
Mould-in logos & crests
Full range of colours
Screen Printing available

Contact us to discuss your requirements
Email info@jfctrolleys.com
UK 0845 4890326
IRL +353 93 24066

www.jfctrolleys.com
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Laundrapp plans to set up a focus
group with its customers, suppliers
and the CAA (Civil Aviation
Authority) to determine the safest
way to operate the service before
launch.
“Inc & Co’s investment in its
brands, such as Laundrapp, is a
commitment by us when we acquire
any new company, to invest time,
energy and capital into making
them the best companies in the
UK. Allan’s commitment to always
thinking ahead of Laundrapp’s
competitors makes him stand out
as an MD who’s always one step
ahead.” Jack Mason, Group CEO,
Inc & Co.

Vision team go all out green
Vision Linens, has yet again, set
another challenge for its hospitality
team. With looking to better
times ahead and focusing on selfimprovement, the eco-warrior
challenge was created. Essentially,
this looked to engage the team
in a time where the majority
remain to be working remotely,
while getting behind the ethics of
Vision’s sustainable textile brand,
ecopure.
Over a four-week period, the
team was asked to submit how
they would go about reducing
their energy consumption at home,
thereby reducing their carbon
footprint. The winner, awarded
the eco-champion crown, would
also have their home energy bill
paid for the following month
as an incentive.
With a few close contenders,
Bonnie May, sales manager for
Northern Europe, was titled
the ultimate eco warrior with
an impressive list of activities,
demonstrating her dedication to
reducing her carbon footprint.
These included changing all
lightbulbs around the house
to LED, installing a SMART
thermostat, reusing shopping
bags and reusable fabric bags
for loose fruit and vegetables,
buying produce from local
farmers and zero waste shops,
helping to minimise the use of
single use plastic and growing
sprouts (Bonnie’s favourite
veg!) at home in a glass bottle.
If you’re inspired by
Bonnie’s efforts and want
to make a small change to
make a big difference, find
out more about Vision’s
recycled, organic, natural and
energy efficient ecopure linen
products.
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